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(Strategic Foresight Analysis)

WHUAWT 1 STEEP Analysis
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WHUAINT 2 MANTaIIUINYTEYINTat1Y Ing Seningt 2022-2040

Share of total population older than 60 years old in Thailand in 2022 with a forecast to
2040
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Source Addtional Information:

NESDC Thailand; 2022

© Statista 2023

WRUAIWT 3 Aansaldndiulsevnsgeengluandeu U 2040

Share of population older than 65 in the ASEAN region in 2040, by country

Singapore 29.1%
Thailand
Vietnam
Brunei Darussalam

Malaysia

Indonesia

Myanmar
Philippines
Cambodia
Laos
0% 5% 10% 15% 20% 25% 30% 35%
Share of population older than 65 years old
Source Additional Information:
United Nations Asia; United Nations: 2019

© Statista 2023
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2 gruatuiulai ; https://sme-gointer.com/opportunities-for-sme-entrepreneurs-and-the-aging-society-mega-trend/

UNAOWA 9 Lite SME lne I 4



1.2 MISYDUSUAIIUCGTIY

'
a

& oA a s <y N = ° Y] v a !
FAULUDIANNAR “2037 Waden” V18NEE 46 U Qﬂ@nﬁ?ﬂﬂ‘Uﬂ}ﬂﬂEJFLGUﬂ'J']ﬂJEULLﬁﬂLﬂuﬂ'J']L'VTC{]

n3dl Body Shaming viemsimdensusneunsna viefisuiunasisavuanniian e Feansionies
WAZHANAUNVINEVRINTTANTAWI L TENvBIAnARLIiY THAANSEauTUNGN LGBTQIA+ w3engu
Pride vlAnNszuan1sSendadlisausunmeing q feUssdudenne 3 Wowd maun sUse
wazUszifiuaziBenseurn q AunariagnaredudefmuanisufoReuidesissedlugile

msliusnisvesninau msiiuteyadiuyararesgnAiianuazidenseu lUauiniseeniuy

WANLUQYATUNITAAIARANY 9

thinkwithgoogle.com (2022) iis1891uuuildun1sAuMIUL Google Search sEUAIAUM
“Unisex” uag “Gender Neutrality” (nsldszuinalamanile) vesauiilaniiudusevas 43 uay

Sogaz 57 Mua1nuN1eluTe 5 UNNIULT dnsuUsewalng n1SAUNIAIIN "unisex” IRLAUNINNTN

2 w11 Tugas 4 Y wenanil wsudnisdumdatinuindaumddinnuaulaiundndaeii

[
= =€ v

Fanimnamanndy wu nsfumain Forn unisex' ludssmalnefidinduistesay 54 1u
2021 @enAdeaiuNaideaIn Kantar wandliiuinaugulvaifiuumeaferfumeifuazinaanin
Wasulvegstaau Tneaueny 16-24 U funliuiagliaruddgfuunuiymama (Gender Role)
Yfouninaueny 35-54 YisFovaz 23 uaziidnulidosiszyfmandu “Non-binary” auilails

eI nde vsewewintu Fududuslaaninnuiangugs wiasenin “Fluid Consumer”

(Tinder, 2021)

UNAOWA 9 Lite SME lne I 5



/111

W 0TLATIZMDITUINURINAIALAZD1UIANTTTBlUOUIARUY marketingoops.com (2022)

WalgUayaanauIdeves LGBT Capital H991u3udsey1ns “LGBTQIA+” dd1uiulssuna 371

auaulan dulngjordeglunivglsy Faildmnaniste (Spending Power) Mainayarinisldang

g9tia 3.9 duduwseansy

: |
it's A
L
,P
Yovu

/

G

$19819N15AULAVIAUA AL USNITINN

v

WAl NUAINET 8191 NMSBBNWUULEBRN

anunsaauldlannine 5o Unisex dutie

A 3

3 a o dad o
WUIAYUYBILUTUAAUATLNY UNLT DL

9

v

szavulanay 19 Uniglo / H&M %39

v & .y I3 O o sa
WUNTENG Levi’s WUSUALNTUEUANDDN

'
Y

< & v . a' X
ADALANY ULA DN Unisex tWUUINYU

uenantudadugadeuddyivinlidle
wosway SME e Julmivaresedseau
arudiSalugsiadoriunduoguusus
Called P. / Life Project / Compose #358
winssaususidmewsing o Aduilreamnd
Asessunisiiuladunszuaninuieouves

AUSLAANGUAINE L ALINTY

UNAOWA 9 Lite SME lne I 6



1.3 Gen Now
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14 uulaAsouAsS) (DINK / SINK)

wnlturesUszansialan sudcUsamalne wiedsuouiimutusuidenneglserns

Tneiadsfiemunifisiu wishnmaiavesszsnndululudnmiiannes Fuanduusmunmi 4

iesanaugulmilsifeuiign iafuguuuuaseunsaluifiSend SINK (Single Income No Kids) $u

oA nguiiasesantunmlan ssvinen Liflgn wazngu DINK (Double Income No Kids) duldun
o A

AusnuvsedsniegMmeiu yeihou liflgn viewinseviaviousiifeans

U

BHUNIWT 4 ANANITAIOMNIINISHANTENINNU 1975-2100

Projected global fertility from 1975 to 2100
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Software-Defined Cloud Interconnect SASE
Kubernetes Networking (CNI)
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Network Observability NVMe-oF
Enhanced Internet
. 56
@ 400 Gbps Ethernet
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1.7 loT / Automation
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WHUAWT 6 Hype Cycle manisainsiaulamalulad

Hype Cycle for the Internet of Things, 2020

A

“,--»volgnalmsmessmwogzmuam

ol

Governance of Digital Twins

MDM of “Thing™ Data ¢ |
s A . of Things

Edge Analytics -+ Indoor Location for People Tracking
IoT-Enabled Applications - loT Services
IT/OT/ET Alignment -+ 0T in Healthcare ‘
Mol Model-Based Systems Engineering
loT Security
Information Products Digital Twin
" Things as Customers
g Digital Twin of the Person /-———
= loT-Enabled Product as a Service
g tegration
@
g‘ loT Edge Architechture
| Managed loT C y S =3
, Asset Performance Management

As of July 2020
Source: Gartner
1D: 441743

time

Plateau will be reached:

O Less than 2 years @2tw05years @ 5to10years A\ More than 10 years

Q Obsolete before plateau
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2.3 Al / Robotic / Drone
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WAUAIWA 7 Hype Cycle manisainisifivlamalulad Al

Hype Cycle for Artificial Intelligence, 2023

Expectations

Smart Robots
Responsible Al
MNeuromorphic Computing
Prompt Engineering

Generative Al

Foundation

Artificial General Intelligence Models Synthetic Data
Decision Intelligence

Al TRISM

ModelOps

Operational Al Systems

Compaosite Al

Data-Centric Al
() EdgeAl Computer

Vision /_—

{ I Data Labeling
and Annotation

Al Engineering

Al Simulation
C. | Al
ause Cloud Al

Services

Neuro-Symbolic Al Knowledge Graphs

Multiagent Systems Intelligent Applications

First-Principles Al
Automatic Systems

Autonomous Vehicles
Al Maker and Teaching Kits

Peak of
Innovation Inflated Trough of Slope of Plateau of
Trigger Expectations Disillusionment Enlightenment Productivity
.
Time
Plateau will be reached:
() less than 2 years ® 2to5years @ 5to10years A more than 10 years ) obsolete before plateau As of July 2023

gartner.com

artner.
® 2023 Gartner, Inc. and/or its affiliates. All rights reserved. 2079794 ®
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ARE AlI-POWERED ROBOTS
THE FUTURE OF WAREHOUSE

ﬁmgﬂmw: dotbeto.com
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1159 uaga1 113V A lULUIA ¢ NEAUNIT
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Drone aztfuladvdrrgliiinnisivdsunias
Assdalngy (Disruption) Tugnamnssuladafngd
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wazaudsdleivdesuaiivanadlusuiandulng

DY UUDU

welulad Al ansnsatanldsaieswosiuoudd
UagUuihunldluadadunuazninriuaneids
voeUsznountsselng luinazdu Amazon
uaz DHL tleansunuainnsliussam wagidi

UsgdnSamlunisvinaunielddeyanuiugn

Y
a =

W8 NMIUTURIeUTENBUNTT SME Y
< Y 2% a XY} 1 o <) £

Jugadugaanvuaivgidenans 3uduses
Jsunseanuwuurisvunn Wmidn uaggusieves
U59-A0U91 TITITEaEBEAUURAINTIADAAR DY
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ﬁmg‘dmw: economictimes.indiatimes.com
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dagvinalulag Al Aadvwans:nudaOaIKNSSUUSSIATUN

utz . Before VIZIT After VIZIT

| o errecriveness scone RN

Driving a 55% ' —_——
increase in sales with \ « .
more effective design ». BOULDER

® 55%

AVOCADD DIL

CLASSIC SEA SALT

sales growth

S 20%

find-time on shelves

16(VOA

Visual Effectiveness score

ﬁmgﬁmw: packagingdigest.com

Aaeg1an1517 Al inltlunisesnuuuussyiugivuarulAgILuTUA Boulder Canyon H1Y

Visual Brand Performance Platform vesu3sm Vizit lunsiasiesidedis q Ndnauediuilan

=

FIVUTTYTUINIUYGDINNG LU TENIANADIAUTENBUAN ) MagUNIW FIdnys & uavdue) Ansariu
awaulavesuslaalviunniian memalulagdinanyisiuugeadvielatdesas 55 luraed

anAuNUATIIIEINNTITEARARUULANEDS 10 Wi
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1.8Face Recognition / Biometric

sruunNsandtuninagiglviian1sasaussaun1salnuagAINkagA U AT LLAGN AN

¥ o 1

lngianizad198qnA1v1Usednlugsiauing §siervan / Ads Ianunsanisiiauenazdnds

¥
a ¥ =

duinlimindmndau dnsdaiuiuiinusy iin1sldusnsfiudugwaziingnisnnsununagnsidegn
duatunisve Nddey Senunsauszanudenlesiugiudeyanisuen ansligiudeyagnansiuiu

ALUINIT8BU warnsihsyisuananiuse Tieve1ns Ty

KYC g81191nA131 “Know Your Custorer” 130 “dnlagndnvesnn” 1unosiioniimu
nnAlulad Face Recognition/Biometric TilunisnsisaeunazinanuidnanAegeaziden Lie
nsgudusmulunisiudedum wavygsnssunnstuiietouedun Jeniinisdeteyansiuduy

AINUAIUTTUURINALITENTIT e-KYC

Tasnsruauns KYC agliusznounis SME uazgnéinanudedulunisvigsnssute
Y1850y aunsadesiunisilesiesfiiivadosiunisneniunaznismasanianisiuld Tne
MsifusIuTndoyadiuiivesgndn Wy Jo-uwanaais fieg Yuiin muneiavlszddussmvu
uazianansUsenavudu 4 wleyhnisnsvdeunazduduaugniosasdoyagnd anautideu
uagziinUszansamlunszuiunisnsiraouimnuvesgnailuanidunisiiu USEnmsnisdu 3o

NaNgsNadu 9
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2.5 Blockchain

Juwmelladfiddyanunsaiuldsiutumelulad oT Weadasyuunisinany Track and
Trace MUsEAvBAMUazUasniog aansnandunuanteianainuazmsnainneliaeltguniu
I¥oehed Fausnsasuudayg e-Signature suussaudvosudt aunseidlagianizetied vl
SEUUMITERULUY e-Wallet fianansoldlunisdrszaninisitilanldnnanaiu saunsdouste
n151d Token Tun1sdnszA1UINIINIBYINAANTINEUETNNNTVI8UAE loyalty Program nneldsyuu
Tnauuunduiandauumemsuimsduyuegisiivszdnsamdmsugusznouns SME faans

Wi ITUNSHAUIA T ULHUA TN 8

wauA Wi 8 Hype Cycle manisainisiiulmmelulad Blockchain

Hype Cycle for Blockchain Technologies, 2020

Plateau will be reached in:

() Lessthan2years
Decentrallsed Identity O 2toS5years
@ 5toi0years
A More than 10 years

Blockchain Platforms

Tokenisation

1]
5 Zero-K
=
% Postquantum
Q Smart Contract Oracle
[=}
>
w
Decentralised Web
Blockchain Manag S
Blockchain
Authenticated Provenance
Innovation i ﬁ‘eﬂz‘: eD:: i Trough of Slope of Plateau of
Trigger | Expectations ' Disillusionment Enlightenment Productivity
Time As of July 2020
Source: Gartner (2020) C:) Chainstack
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Mogrwmstdinalulad Blockchain lTunisvinianssudaasuniseienag loyalty Program

STARBUCKS

Ll N e Starbucks l9@319 loyalty Program einu
® = = - o U msavanvuiugiuvasvalulad NFT 9

The Siren Collection

WAIUTUUUS 0nNLYUves Polygon

blockchain il aLaNUBIALAUNT DWAN

Asladualszaunisaivulaniailou

Signature Showdown The Siren Collection Doing Good Journey
Journey Stamp Stamp Stamp
25000 Editions 2000 Editions 30000 Editions | s . -
YA E virtual espresso martini-
Starbucks Odyssey Starbucks Odyssey Starbucks Odyssey
$4200 Floor price $50000 Ficor price $45.00 Floor price . A
making class U Web3 7¥8 Starbucks
S 341 Q 5] 724 Q =°) 455 Q 4
Odyssey
STARBUCKS
The Bean to Cup Journey Coffee Heritage Journey Holiday Cheer Edition 1
Stamp Stamp Stamp
5000 Editions 5000 Editions 5000 Editions
Starbucks Corooration Starbucks Corporation Starbucks Carporation

ﬁmg‘dmw: briansbulletin.com

@ gruniandialed - https://stories.starbucks.com/press/2022/starbucks-brewing-revolutionary-web3-experience-for-its-

starbucks-rewards-members/)
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2. MD:=LASUYNY (Economic)

wurldunisiivlaveaasygnalnewaziasugialaniugag 5-10 YUramindansdvediin
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| a  a vy A o a Y v v o I Ay
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MagfosnnuTniuludaysanms wmselfveansfnseninussmadmsu SME aseunquUseiiu

NraNnNManswariANUTULUNINYU
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Globalization” SnwaEAINEIINIFURUUMITINNGNNGATEEAANAMLRNEFININTUTTlUTR
YoeNAaNBnlunsouAuANaY warUsziiuniainsfiuaznisamuiaseunauluauang uwiui
Y PN Y . v ' Aa £ <
mmmﬂaﬂuaﬂwmwmamqum’Nﬁzmﬂ (Comprehensive Agreement) Tannadia ¢ MAaTuTY
ANNANAITEII NG TEmARUsTnsNTANaulasiuiwenisas (Common interests in specific
issues) Fadmsuusewmalneg waz SME neidulssmamdavuindn sududeadinisusmsinnis
d' d' a dy d' dy ¥ 1 d' 1 ] o
AUE BaLARTUAINNITUA UL UaeT laen15a519lATI8N1T F9aN55E NI 1IMUIBUTTuaY
LONYU (SME) LW 8aT19AIIUANAATLUINAIIUANGY DIAENTEUIUNITVBINITAT1AIUANAIT
NaINNABINDNITNTZIWANULEES (Risk Diversification) 81dulaTi18999 SME Tun1sdoasuas
wusludeyavmansidulseloviseningiu SME Sndudesenseaudnruaninsatunisudsdulay
o ulaSauifvunaan unanusalianudavgunazusudildegssniiiionauauainonis
WABULUADIEN NIIAADUVLATYEA AN HURIULINTY 1B IRaInRNIEIduuInEnasunnTy ue

ANUNSONINMANERNANN NA18TBINN LALDIAEAIUNMINUINIIAUALULATUNNTU

UNAOWA 9 Lite SME lne I 22



wiiaswgiaialanasuiludmdsinganisallain-19 fidudnumuenisiiudlugduuy
AsugRa0nnesaNaTIzANdsig q fiintustiereiiles Vi"'asflmL%@Lwﬁﬂwﬁmuuazé]’w@ums
wanfifistuluynepamnssuduidesainnnyansuiads-gasu msdudugsiaig q aiou
sULUUgyA Platform Economy Tuauassata e-Commerce falanagidiulatiuainyad 5.55 &1y
&unoaansaniglull 2565 sausianatn e-Commerce vaaUsswmelng Fsdiinauiamssnasums
didnwsetind n3e ETDA Tud 2563 gsfandivddidnnsetindviedneudsvlulssmealnedyan
winfy 3.78 rudtuum Tnefidndruvesyaridnenilisasluguuuy B2C mnfign Anduyadinia
2.17 duanuum B2B Hyar1ndn 0.84 AU Uay B2G flyadn 0.77 A1ua1uum lagaanisel
Tyaadaoudsrlutsamelnelud 2564 dulnegil 4.01 rudum Tnetladoievmuly Platform
Economy fin Waruin1skazaluvasnnaluszuu e-Wallet saudiawnalulad KYC (Know Your
Customer) 7 v lwaudenlunisld Digital Money Lﬁ'uqqsﬁyuum NNsAulnTeIRann e-

o 1Y 3

Commerce Malandananviligaamnssuladafinduazvudsiandugiilanlasunaauiniule

q

LUUAINTElARIINQUAIARINAN YULALIAY

Platform Economy

a s 1

Platform Economy waznisiiulnvesgnaivnssuladaindnelmingiuuuvesgsnalm q
dwsuuszneuns SME 017 §3iawuu Drop shipping Model Ailugunuunisvieduai Tnedve

wIaduAUan vinisvredust taslidndudes Stock Audn wazlideaduaudeduaiies Iaely

= s

Usglenianszuu Online Wosudn niaguie feawnasidnun Avn15da Order AuANIusZUY

@

soulall wazds Order WUafuan (W Tssuniedmds Muginiu) mendn Weldsu order Aax

Y

< I a v [ 1% 1 Y a a a ¢ [ [ (3
Juaudduanssludaanalagnseiugliusnisiadafnduaziansin

DROPSHIPPING

ﬁmg‘dmw: hellotax.com

UNAOWA 9 Lite SME lne I 23



[
£y =

& = o A 1% v aa |
uaﬂ"U']ﬂ'lJﬂ'ﬁﬂ'ﬁLUaEJULLUaﬂVl'NLVlﬂIuIaEJGUULﬂa@ub‘[,ﬁiaﬂﬂ’]'lLquéij!ﬂﬂ‘ﬂVlall']ﬂGUu SUIATTLENAN

Uszmnelng (5Un.) *Jdianudidgiunisduaiuniagsiakasszuunistdiulng Tlunisadeanunioy

'
Y Y LY

ieUsudinglannsiuddviaeg1eiluszansam wiwiu s uazduaslasadelagliaiud ey

o A

26191NAUNTINATIATNUFIUFUINTNNNTRUATIa N g dIgenTEAuAMA M Inva s S8 YUY

[

LazANENINYBIN1ATINA Tneanie SMEs wazlviauddgluni1svin digital transformation 13 2

=

IR Ao (1) nMmeulandglduinisnnnIAdIu W N1SNT ANELAINTIAGY AUNUTAINzaY waz
nslisuuinisidusssy (2) mnudasadevesssuy sudansgualuis0in1sAuATEmMINISIRY

Wifugldusnis weliiansauiuinnssuuazusnisnenstuguuuulue Whdewsn1smianisty

v

leogensaunqy wasiiuUssanininuwasnisutesdu uenanddeiatinsdeulesnisingsnssy

senieg iuTnisluseuu wWedelviianisimuivinisisesenainlaseaiienugiu nediegis

(% Y

lassasnsnuguidfglussuun1stuilnaveding Wy e-payment PromptPay wag Standard Thai

o

OR Code

o

WAl Digital Transformation tiaenszaun1sinasdue lnengundadnlafiauinisnu

D

= ! a = v Y =2 a A v 2 a | o § v a A ovy
@ﬂ@ﬂ@ﬂﬁiﬂﬁ] SMEs sfjﬂﬂ']ar]ll']iﬂLGU']ﬂQaUleI@eLuigUUVLWQ’]EJGUU "i]gllaﬁu%'ﬂﬁWﬂIWLﬁiUﬂﬂf\]wumﬁlﬂ

9

au

—

v
3 = o =

599U Fauidaunsiaulassadnugumenisuimalulagfdvaunldlunisliuinis asusnis

'
va a S

Yodue MIUszliuanudssarauainsalunsiisevil laudsnseudd dude lngldveya
= . = X% a a A Y] o
nuden (alternative data) vseldveyanareuszinnlunisiiansandueununisidienaismangiu
Y A (% [ 4 % (% = ! a Y X a ~ Y a IS
elavsendnnindauseiu Fasdieiulenalunisiifduieluszuuve W ldusng uwazing

milafsd@nsnisinfeyadiuyana nssnwanulaensievesteya

Y .
a =~

Digital Factoring Tassa¥1eugiuauduaiine SMEs wetiely SMEs lngianizsngeae

ndwnamulaegeaenInTunasdnunuiaas H1ulasInIshuINIINSImLI ecosystem dmsu

a o

nmslusnisnaauiinmess (Digital Factoring) Fadulassnisiidunisliwmaluladuimunsyuu

'
=

Tunadmnsunisvigsnssuuiinmes ddugduuuddsia wemudszdniamuazanainud el
nszUINNsNeITes Inedisyuugiudeyanan (Central Web Service: CWS) tiveliiliusnisudl
nine3alinsivaeuteyalundmidnianisaneuii sanldueungna P99Ylganaiudesain

nsUesunlationanslunsvedulonazn1svedued gy (double financing)

Y
a = a o/

NINAUITEUUTNATIEBABIZUUNISRUARTA 1nuN15HALILlATIETI9iugIUNaNISRY Lile

aa v

sR95UNIsUINMsAdialaazaIntu waznswaunlassaseiugumineliunisliddeya (data

> DIGITAL TRANSFORMATION Tuszuunmsiulne Tassaisiiugiy’ gnsiaundsemnen sunasuvsUsenelng

UNAOWA 9 Lite SME lne I 24



[y v [

ecosystem) Wulladedrdgynasyaelvgiusnisanunsoiamndndasiineuausiniufoinsves

4 LY 4 1

AUSLnAlaRgaTY 0191 Nsfigatikasdududinun1afIiadunmitsnuruLnannasy National

Y

Digital ID (NDID) U3N15N19NITRUVBINIATTUAZAIABATUDUY 9 WU N1sEUNBRUlAYARASTINAT

[
Ly @ LY

nsUaUidevienanning wenannddutuniswauiunnsgiunisianiisuteyaniviaseninaiu
LBdUATUUINITNINITEU (AP Standard) B93genseaulszaunisaln1slduTn1smiansisuriy
PaneRdIvianiisesse aunsaldusglerinntoyanisiuvesnuedldasainuarsansilunisi

ﬁqiﬂﬁill‘ifl’]\‘lﬂ’ﬁlfﬁu

wananil sUn. esruduauausuiasve wagdaussuulasaasaiugIunIsdIsey
TumsimunlasamsiieatduayunisdsslunwedlewoyagsnssunTAIATUINST Fagiiiulonia

nswhfauamuiaziiudnenmlinuniegsia aan1sRukazniasganunsaliusslenianteya

Y
a =

A a q' & a Y a vl
LW'P]GIE]EJ@@UiﬂqiwmaUTﬁﬂWUﬂqﬂﬁﬁﬂ'ﬂLLagﬁjU'ﬁIﬂﬂi@@U VU

UNAOWA 9 Lite SME lne I 25



3. szuuliAua:Joudadou (Ecological and Environmental)
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