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Consumer sgendmg on halal products and services in Indonesia in 2020, by
category (in billion U.S. dollars)

Consumer spending on halal products and services Indonesia 2020 by category

Value in billion U.S. dollars
0 20 40 60 80 100 120 140 160

Food and beverage
Media and recreation
Fashion

Pharmaceuticals

Cosmetics

Travel and tourism

allars onhalal food and beverage. Additionaly,consumer chas toaround 207 bilion U, dolars.
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Breakdown of halal consumer purchases in Indonesia as of March 2023, by
product category

Share of consumer purchases on halal products Indonesia 2023, by category

Share of respondents
0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

Ready-to-eat packaged food ' 81%

Ready-to-drink packaged drinks M 5%
Packaged ingredients :

Food material

Drink ingredients

Restaurant, catering and kitchen

Drugs

Body & face care products ' ) } ) ) 563#

Cosmetics 53%

Biological products, including vaccines 35%:
Chemical products, flavor, fragrance 269{; :

Fashion (clothes, pants, headscarves, shoes, etc.)

uI perspecave of the halal inindonesiain March 20 o hatal ready-to-23t food and drinks. around s3 percent ofrespondents statedthat I |
they bought halal cosmetics. Read more L |
20231014 resp

and Millenrial Mus!
‘Sourcetsy Popuix

fln: Statista
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Export value of halal cosmetic products to the Organization of Islamic cooperation
(OIC) countries from Indonesia in 2020 (in million U.S. dollars)

Malaysia 50
United Arab Emirates
Nigeria
Pakistan
Yemen 4
0 5 10 15 20 25 30 35 40 45 50 55
Value in million U.S. dollars
Sources Additional Information:
Bank Indonesia: Indonesia Halal Lilestyle Center Indonesia; 2020

DinarStandard; Trade Map
© Statista 2023
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Leading factors affecting the choice of personal care and beauty products among consumers in Indonesia
as of March 2023

Factors affecting personal care and beauty product choice Indonesia 2023
Share of respondents
0% 10% 20% 30% 40% 50% 60% 70% 80%
| use personal care or beauty products that are halal but somewhat suitable for the skin

I use personal care or beauty products that are not halal but suit the skin

| use personal care or beauty products that are halal but don't suit my skin

| use personal care or beauty products that are not halal but rather suitable for the skin

Plot Area

Note(s): Indonesia; March 2023; 1,014 respondents; among Gen Z and Millennial Muslim consumers

Further information regarding this statistic can be found on page &. iota G
Source(s): Populix: 1D 1400480 statista®a

?im: Statista
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Leading concerns about halal logo among Muslim consumers in Indonesia as
of March 2023

Consumers concerns regarding halal logo Indonesia 2023

Share of respondents
0% 5% 10% 15% 20% 25% 30% 35% 40%

There are still products circulating using fake halal logos 38%
The halal logo is something that is important but not a must
The awarding of the halal logo by the MUI has not been transparent

The issuance of the MUl and BPOM logos burdened the company

The process of granting the halal logo is burdensome for the company

u] st : ' o ket statista%a

2023 1,018

Sourcetsy Popuic

ﬁa.l’l: Statista
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Main source of recommendation for halal products among Muslim consumers in
Indonesia as of March 2023

Recommendations from friends/family 57%

Ads on social media (Twitter, Facebook,
Instagram, Tiktok, etc.)

View the store in person
Food and drink search or review sites

Recommendations from
influencers/artists/public figures/celebgrams
Try the products purchased from the store
See outlets applied for food and beverage
delivery

Store social media accounts

Advertising on the internet (Youtube, News

Portal)

Advertisements in print media (magazines,
newspapers, etc.)

Signboards/billboards/banners on the street or in
shops

0% 10% 20% 30% 40% 50% 60% 70%

Share of respondents

Source Additional Information:
Populix Indonesia; March 2023; 1,014 respondents; among Gen Z and Millennial Muslim consumers; Online survey
© Statista 2023

ﬁaﬂ: Statista
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Breakdown of halal beauty and personal care products usage among

consumers in Indonesia as of March 2023, by product category

Consumers using halal beauty and personal care products Indonesia 2023, by category

Toothpaste
Shampoo

Face wash

Face cleanser
Deodorant

Face moisturizer
Face serum
Make up

Sun block cream
Mouthwash
Toner

hair oil

Body cologne

A survey on the consumer perspective of the halal industry condur

28|  Desaipton:
deanser and deodorant.

March 2023 1,014 resp

‘Sources) Popuix

?im: Statista

Share of respondents

20% 30% 40% 50% 60%
S9%
53% :
45%
4%
35%
34%
33%

27% :

26%

6%

24%
23%
cted in Indonesia in March 2023 found that around 68 s purc npaste.T hased \poo, face wash, face

il Muskm consumers
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Natural Cosmetics - Revenue
Indonesia (million USD (US$))

350

314.80
300

301.60
283.30
266.70
251.00
250 236.30
217.
208.40 =
200 188.80
176.80
164.10
150
100
50
0

2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028

*715.1’1: Statista

in million USD (US$)
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Esga Cosmetics \3psdesananafindnainiiy

Rosé All Day \3esdo1us U Tiiouliiusawin

Dear Me Beauty \A303dI01LNZLINA

Dermalogy Mazaya m‘%laqe%awqmaummsﬁ'u@l%'mwiwﬁ'}

wusuA Wardah \Juiasasdionsenananusunusnniel@ussm PT Paragon Technology and
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tASovaovuusuad Wardah

ﬁmgﬂmw : @wardahbeauty

Wardah EyeXpert classic eyeshadow palette
Wardah’s Intense Matte Lipstick
Exclusive Flawless Cover Cushion

Instaperfect Minerlight Matte BB Cushion

51A1 Rp. 47,500 #3Uszann USD3.37
51A1 Rp. 48,500 n3oUszuel USD3.44
51A7 Rp. 138,000 wisaUszuad USD9.79
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ODM (Original Development Manufacturer)
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37978 cosmetics category at this year's LPPOM

MUI Halal Awards of Indonesia

uNuNIWA 8 yarmstidiaTasdiensanataaninuald U 2014-2019

Export value of halal cosmetics from South Korea to Indonesia from 2014 to 2019 (in
million U.S. dollars)

50
40 385
30

20

Export value in millien U.S. dollars

2014 2015 2016 2017 2018 2019
Sources Addtional Information:
Korea International Trade Association: UN Indonesia: South Korea; UN Comtrade: 2014 to 2019

Comtrade
@ Statista 2023

ﬁa.l’l: Statista
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@ cs@sociolacom @ @sociols @ Help Center ™= 1 | Y

BEAUTY JOURNAL soco

sociolla @ e com commcinosminon ¢ O ([

Categories Brands Promotions New Arrivals ™

Biggest SALEbration dari berbagai
produk favoritmu selama 12 hari!

P o — S
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=
SOCIOLLA AWARD THE NEW RISING STAR

PRETTY THINGS TO GIFT

5. SRMULAAAUAWIUATILILLAZEUAIN 817 91U Indo Beauty Expo #5841U Cosmobeaute
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Beauty Expo wae Cosmobeaute
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flan : https://indobeautyexpo.com/

Mog1vs198arUNTN

v

IMPORTER NAME WEBSITE
PT. LUXASIA INDONESIA PRUDENTIAL TOWER LT. 12 https://www.luxasia.com
PT GALDERMA INDONESIA HEALTHCARE https://www.galderma.com
PT. KOHINOOR SATLUJ INDO https://www.gallery-kohinoor.com
PT. RECKITT BENCKISER TRADING INDONESIA https://www.reckitt.com
PT. PUTRA VALINDO https://www.valvindo.com
PT RECKITT BENCKISER TRADING INDONESIA https://www.reckitt.com
P.T ORIFLAME COSMETICS INDONESIA https://id.oriflame.com

PT. EKA CONSOL UTAMA LINE (ECULINE) GEDUNG https://ekanusantara.com
KOKO PERDANA LT.1 SUITE 116

PT. NU SKIN DISTRIBUTION INDONESIA https://www.nuskin.com
CV. CITRA JAYA PERKASA https://citraindojayaperkasa.com
PT.THE HIMALAYA DRUG CO https://himalayawellness.id
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IMPORTER NAME WEBSITE
PT DERMANESIA https://ramesia.com
PT. DIFAN PRIMA PAINT http://difanprimapaint.com
PT. PESONA ASIA AMANAH https://www.pesonaindo.com

‘17im : Trade Atlas
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(Export Solutions)
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Re-export T szmadulatifs wion159udmEoINeTuadUAvINGEe91A1391 (Port of Jakarta)

#30%1139 Tanjung Priok Lﬁaﬂizmwiaiﬂé’ﬁuﬁmgmwm6]
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Fudlunana3odians (HS33xx) 91nUsewalne Tasunsendunmsidnmelddennas
AFTA wsiflanafin®due 1dun mEddyaaa (Corporate Tax) Anludnsnfesay 22 uaznByaniiiia
(Value Added Tax: VAT) Sewaz 11
s:idguuazdarHuaniulgG
Indonesia Law No. 33/2014 agszmisnsleudnentiinisiuseswdniasisnataain MUl
(Majelis Ulama Indonesia) LL@%WJ?ENW“LJSSLﬁuﬂmmwaﬁa’la (The Assessment Institute for
Food, Drugs and Cosmetics :LPPOM) VLlJi;jﬂilei’NﬁﬁWl’Nmam (Ministry of Religious Affairs:
MoRA) Wag Halal Product Assurance Organizing Agency (BPJPH) Inedulatli@yaan Government
Regulation No. 31/2019 wag Ministry of Religious Affairs Regulation No. 26/2019 \ervunnng
Teduld ofadd
(1) Government Regulation No. 31/2019 mwuaseiley wleuts 11955Iu n1saanetleu
Susewaniumataia
(2) Ministry of Religious Affairs Regulation No. 26/2019 fnunaszsdau s1u1aniai
w9 BPIPH n158aRs Halal Inspection Agency AM3uAee Halal Auditor Funeu
nsvoannzdoususemaniurionaia tuneumsaanzdoususessanavosinassmne
Tnefinguane seidou wasdotadusineg MAeades loun
(1) Minister of Health Regulation (Permenkes) No. 1176/MENKES/PER/VIII/2010 of 2010
Pieatostunisanuduniosdians
(2) Head of the Food and Drug Monitoring Agency (BPOM) Regulation No. 19/2015 i

LNEIVDINUTDANNAUANIINALAFNTULASDIA1D74

MARKET INTELLIGENCE | 15



ddadi>>

(3) Food and Drug Monitoring Agency (BPOM) Regulation No. 23/2019 LA gadaeiu
Formuemanafindmiudiunanveunsasdians
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