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(Market Opportunity)
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Select markets: select environmental/social issues that consumers
are most interested in, 2022*

60 57 &

® Climate change

® Energy saving

% of consumers

Australia China India Mexico Nigeria  Spain UK us

fn: Mintel (2022)
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207.90 udmuwsesy Jadunisiinduiouniniennt 2022 Nfiseldegn 122.40 fudumisegy

A15797 1 waAg Convenience Food - Ready To Eat Meals, Region: China

REVENUE in billion USD (USS)

2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028

Total |79.18 8590 99.10 [111.70 |122.40 |133.90 (148.90 |164.30 |179.90 [192.90 |207.90

fln: Statista (2022)
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USERS BY AGE in percent

2021
18-24 years 19.5
25-34 years 33.0
35-44 years 25.0
45-54 years 18.0
55-64 years a.4

fan: Statista (2021)

WaNIINIBYNNUNTENUTINADININTBUUTY / DIMINTBUNIUW EINUTY AV ATIUATIUE
MAnszninel 1980 - 1990 adueglullossyiu Tierl \unquiuslnafiuind ounaInvesd uAd

Tunquilidueenf
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/ Ad3agu (HS 2104-2106) snndigade ansgeisini yar 431,153,586 duneaaniansy Anidu
Sowaz 12.2 Sufufl 2 9ndUu yarn 406,924,671.00 aeaasansy Aniduesas 11.5 Sudud 3

IINPBEAATY Yar1 353,525,902 noaasansy Anidusesay 10 SuAui 4 91nnmald yaen

v a

251,425,215 peaaniavsy Anidudevas 7.13 Susfufl 5 9nldniu yamn 219,269,252.00 neaaniansy

<9

Anludouas 6.22 Sudui 6 a0 TTuaud yae 218,132,976 neaansansy Anluiosas 6.18 uaz

v a IS ]

Ineegduduil 7 fivendsoansiumsdu 215,910,999 Anduieuay 6.12

U 2 LLamUizmmﬁdaaanauﬁ’ﬂé’ﬂL‘%ﬁ]gﬂ ﬁaé’%‘%agﬂ‘lﬂ%u U 2021

Germany Netherlands

United
Kingdom

Chinese Taipei

6.22%

flun: OEC (2021)
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(Market Entry Strategy)
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IMPORTER NAME WEBSITE
SHANDONG XINRIHAI FOOD CO, LTD https://www.seafoodsource.com
DONGXING YUESHUN FOOD CO.LTD. https://www.21food.com

XIAMEN KING FOREVER IMPORT & EXPORT CO.LTD  http://kingfood.globalimporter.net
i1 : Trade Atlas (2023)
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https://food.fda.moph.go.th/media.php?id=470855001892331520&name=Certificate.pdf
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