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(Market Opportunity)
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Revenue of the beauty & personal care market in Malaysia from 2018 to 2028,
by segment (in billion U.S. dollars)

Malaysia: revenue of beauty & personal care 2018-2028, by segment
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Average revenue per capita of the beauty & personal care market in Malaysia
from 2020 to 2028, by segment (in U.S. dollars)

Malaysia: average revenue per capita beauty & personal care 2020-2028, by segment
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Revenue of the cosmetics market in Malaysia from 2018 to 2027, by segment
(in million U.S. dollars)

Revenue of the cosmetics industry in Malaysia 2018-2027, by segment
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Import value of beaut?/ and skincare products in Malaysia in 2022, by leading
import markets (in million U.S. dollars)

Import value beauty and skincare products Malaysia 2022, by country

Import value in million U.S. dollars
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Import value of hair care products in Malaysia in 2022, by leading import
markets (in million U.S. dollars)

Import value hair care products Malaysia 2022, by country
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Share of influencer marketing campaign of fashion and beauty brands in
Malaysia as of October 2022, by social media platform

Influencer marketing of fashion and beauty brands in Malaysia 2022, by platform

Share of campaign
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Leading brands in the health and beauty market Malaysia in 2021, by rate of
household penetration

Leading health and beauty brands in Malaysia 2021, by household penetration

Household penetration rate
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Popular purchase channels for beauty and skincare products in the last six
months in Malaysia as of 1st quarter 2023, by category

Purchase channels for beauty and skincare products in Malaysia 2023, by category

Share of respondents
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Opinion on makeup products with virtual try-on that are helpful while
shopping in Malaysia as of June 2022

Makeup products with virtual try-on that are helpful for consumers Malaysia 2022
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Most used information channels for cosmetics and skincare among consumers
in Malaysia as of October 2021

Information channels for cosmetics and skincare Malaysia 2021
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Origins of skincare products used by Malaysian respondents as of July 2021

Skincare products used by respondents in Malaysia 2021 by origin
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(Market Entry Strategy)
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IMPORTER NAME
Dufry HWG Shopping Sdn Bhd
SMS BARAKAH SDN. BHD.
AP Innovation Enterprise
Al Kilang Kosmetik
Farahmz Beauty Care

Lynn Eisya Beauty Line

*7im : Trade Atlas

Beauty Expo
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FIUAUNINUATAINITN LAT B941879
dmsunisiauendndueiing n1sasne
L\AT8YY LALN1TIUANINGINT Fniu
Jaz 1 ada i Kuala Lumpur Convention
Centre (KLCO) 1wl 2022 Higusenaunis
ponyy 350 S it udouvudiuam

10,000 518910 25 Usene

WEBSITE
https://www.dufry.com/en/shopping
https://www.smsbarakah.com/cosmetics
N/A
https://www.alkilangkosmetik.com/
@farah_beautycare
N/A
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(Export Solutions)
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