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(Market Opportunity)
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Cosmetics - Revenue
Philippines (million USD (US$))
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® Eyes @ Face Lips Nails @ Natural Cosmetics
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Cosmetics - Luxury Revenue Share

Philippines (percent)
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Cosmetics - Online Revenue Share

Philippines (percent)
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Import value of cosmetic products in the Philippines in 2021, by trade partner
(in million U.S. dollars)

Value of cosmetic imports Philippines 2021, by trade partner
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Beauty & Personal Care - Revenue by Segment
Philippines (billion USD (US$))
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Beauty & Personal Care - Online Revenue Share
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(Market Entry Strategy)
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®  ULEASEUAT Philbeauty

i
Philippines Intemational Beauty Show ) wtormarer  CENVOFRCE

7-9 JUNE 2023

SMX CONVENTION CENTER, PASAY CITY,
METRO MANILA, PHILIPPINES

10AM - 6PM
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®  ULEASAUAT Beauty and Wellness Manila
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IMPORTER NAME WEBSITE

L BEAUTY LUXURY ASIA INC / L BEAUTY
PHILIPPINES
BEIERSDORF PHILIPPINES, INC.

ASIA PACIFIC COSMETICS PHILS CORPORATION.

TOKIWA SUBIC CORPORATION.
CHEMICO PHILIPPINES, INC.
BRICOLAGE IMPORT, INC.
BRICOLAGE DISTRIBUTOR INC.
VICE COSMETICS GROUP, INC.
SVAN COSMETICS CORP.

ELC BEAUTY, INC.

LCDV VENTURES INC.

VALIRAM PACIFIC, INC.

EUNICE, INC.

TOTAL WELLNESS PHARMA, INC.
COSMETICS REVELATION CORPORATION.
CLASSIQUE PHARMACS, INC.
PRIMECOSMETICS (PCI), INC.
LUXURY GOODS PHILIPPINES INC.
CHASECHEM INDUSTRIES, INC.
RUSTAN COMMERCIAL CORP.

‘ﬁm : Trade Atlas

http://www.luxasia.com

https://www.beiersdorf.com
http://www.asiapacificcoSMEtics.com
https://www.tokiwa-corp.com
https://chemicogroup.com
http://gobricolage.com
http://gobricolage.com
https://www.vicecoSMEtics.com.ph
https://www.svan.ph
https://www.elcbeautyperks.com
https://www.ldv.co
https://valiram.com
https://www.euniceinc.ph
https://totalwellnesspharma.com
https://www.fscoSMEtics.com
http://www.classiquepharmacs.com
http://primecoSMEtics.com.ph
http://www.cnnphilippines.com
https://www.chasechemindustries.com

https://rustans.com
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(Export Solutions)
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® Adoption of the Association of Southeast Asian Nation (ASEAN) Harmonized
CoSMEtic Regulatory Scheme and ASEAN Common Technical Documents

® |mplementation of the ASEAN Harmonized CoSMEtic Regulatory Scheme and
ASEAN Common Technical Documents

® Updated Guidelines for the Implementation of the Association of South East
Asian Nation (ASEAN) CoSMEtic Directive and the Association of South East
Asian Nation (ASEAN) Common Technical Documents

® CoSMEtic e-Notification v.2.0 Booklet for Applicants

® Revised Guidelines on the Unified Licensing Requirements and Procedures of
the FDA  (Administrative Order No.2020-0017)

® ASEAN CoSMEtic Directive

ﬁiﬁ%%ﬁi@’f%’uauﬁyﬂmm FDA 321asU License to Operate (LTO) way Certificate of
Product Notification (CPN) Bandnfusiiadosdions azoygaliiuinldiamesuionildduougn
wazasnzideududruna ey u wavuuzdrldldus sndd e sd uararainnd
aﬁ\itﬁjﬂisﬂaumﬁlﬁ Import License Lﬂ/]"]ﬂjju Favraunsafiavvesuenals Importer Clearance

Certificate or Customs Broker Clearance Certificate 91n@aNINT (Bureau of Customs) ¢
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® Floor plan LAZLNUNYBINUNLIABTOU
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HandueinTosdeazslianeulz I mislunain Tngneunisuely CPN HUsENaun1sazfes
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(1) msveluoygyn neausodurelinugosmauivlydues FDA fe

https://www.fda.gov.ph taglunisvelusygaseddddayasie o laun
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(2) nM3d3ziiu fuelu CPN azdasdedssnnio Tnsdsssudoutueg fusuindive
AUNININTIMUEHANA U9 TURAIA Taga1U150T1 58 UNIUYBINI9 BancNet online
payment %30 LandBank OnColl Payment Facility

Formuaieiunsfinaaindudiaiesdesluildulud vuussedusindnfusiaiosdions

wiosRnaanlasimsssydeya fuioluil

o huiln/USnmemwaEn g

® uusUA / HANSILaYNSlY

° La‘?J‘ﬁli;u (Batch Number)

o Fuiindn Fuvuneny Tuguuuy ew/

o Usuaiingn

e 35nsld

o s1uToingiu/diunay i

® fufiow/Tomsseidlunsly

* Fouaziioguesuiti/ypmaiithdufiuniwain
AnwneasiBeaiufunieiunmsveuluouneldi >>
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