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(Market Opportunity)
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Beauty & Personal Care - Online Revenue Share
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Import Origins (2021) Export Destinations (2021)
Total: $405M Total: $16.1M
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COMTRADE | TRADINGECONOMICS.COM

Qatar Imports from Thailand of Essential oils, perfumes, cosmetics, toileteries Value Year
Beauty or Make-up Preparations, Preparations for the Care of Skin $4.84M 2022
Preparations for Use on the Hair $3.18M 2022
Preparations for Oral or Dental Hygiene $523.62K 2022
Preparations for Shaving, Personal Deodorants, Depilatories $208.84K 2022
Essential Oils, Resinoids, Concentrates of Essential Oils $19.61K 2022
Perfumes and Toilet Waters $14 93K 2022
Mixtures of Qdoriferous Substances $24.8K 2019

31 : Comtrade
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(Market Entry Strategy)
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(Export Solutions)

s:lJgULa=UDMKBUQAIUAGULA:INSWLAYNIVAG

Audlunuianiesdionsantsendlnedaiuasindisesas 5 Jagduludnisdaiu
mByarninluninid wiluewenduwilduazdaiundyaaninludnssosas 5 Fadudng
Wenfuanualunguussma GCC uazdagiulifimaiiuni@seliyana duszneunis SME awnse
AsgazdeaiuFNla? customs.gov.ga

s:l0gvua:domuuaniulgnc

LHUNAIUANET (The Drug Control Department) N3¥M539@1515048vv0In 05 9L T wE
mruanszuINhAumMnTosdeuasnanfagiguadIuuana Beipsdimanliunisgndesasumn
N3EUIUNTS lnglanizegBanssvygazidenluaandum a1l Ussinakdnuasuvaainindu
Twazdeavesdunal Auuzinisldiaziiusne dAdouradiufesfionniniu wassog1sdud

o ¥V

Magdndn s9unIn1svelususesiudinanviosujUan1svageu wagtenanin1ssusosusnmainnis

o 1
=1

Juauvaailony Anwfiafiuled : https://www.moph.gov.qa/enclish/Pages/default.aspx

FausTudl 1 unsias 2015 nsenTANnedenvesnInstuslishd A aTiieis
filailden agdvauana Certificate of Compliance (COC) 9nvesUfuAn1snsraaeuiiundedie tile
LAAINITTUTBIATFILAM Gulf Standard QS-GSO 1943/2009 safandnSamifisduliderimun
Fananluneuntuds Suldin wwuwaseay ndnfasianeu wasimon Senisvelusygyin CoC
annsaveduUIMsliTinthsnuvdeuTiniiivesl juRn1smaaesillé3usmsgu ISO/EC 17025 4
ALiuNT39nY Qatari Technical Standards w1 SGS wae Interleck LU waNausNaligAv3e
ﬁ?Lmu@:ﬁ’]L%lﬂ?jwual,aﬂmﬁ%iaﬂﬁﬁ' https://www.mot.gov.qa/en/service/application-coc-

endorsment IaeiiAsssutien 250 QAR

MARKET INTELLIGENCE | 6



dadad>>
IPNSSUVIULAQVIUATHSDNISVUASSD
Beauty Show Wusunansuazsmuisdudiie

AMUNLAZE YNNI AT U ulszd19n 7 Qatar

National Convention Centre

fiueanm ; Qatar Beauty Show
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1An 91U Beauty and Wellness EXPO waz31u Doha Beauty and Fitness Expo §a7ufl Doha

Exhibition & Convention Center

og1vs1uBaRthidn
IMPORTER NAME
Family Medical Establishment
Gulf Beauty International LLC.
Hala Trading & Marketing W.L.L
ZAD MARKETING & DISTRIBUITION
ABU ISSA MARKETING & DISTRIBUTION
SAFARI TRADING EST
MEHAD DOHA TRADING & CONTRACTING
SAFARI HYPER MARKET W.L.L.
MEHAD DOHA TRADING
DOHA DRUG STORE
MEETU BUNDELA
SHAHIN CHAIWALLA
ASMA ASHFAK
QA AUD BLATCHFDPRESTON 146
GULF AGENCY CO QATAR W.L.L.
STUDIO 12 W.L.L.
SONALI RAMAN
DOHA DRUG STORE (DDS)

WEBSITE

https://onlinefamilypharmacy.com/

https://www.abuissa.com/
https://haladoha.com/
https://zad.qa
https://www.abuissa.com
http://www.safarigroup.net

https://mehaddoha.com

https://www.safarihypermarket.com

http://mehaddoha.com
http://dohadrugstore.com
https://www.meetup.com
https://www.chaiiwala.co.uk
https://www.asmaqgatar.com
https://www.audiapproved.com
https://sulfjobsvisas.com
https://studio12.shop
https://sonaliraman.com

https://dohadrugstore.com
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IMPORTER NAME
REEM HAMID
QATAR LIFE MEDICAL SUPPLIES

o

1 : 953N Trade Atlas UagAnzHIdY

WEBSITE
https://www.reemhospital.com

http://\ifedental-medsupplies.com
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Registration certificate
*  Registration certificate at GCC Ref. Countries

*  Free sale certificate

*  Composition certificate

*  Certificate of analysis

*  Product label and leaflet in the country of origin
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o Price list TAsumssds:inA
*  Certificate of free of the product from hormones, anabolic steroids, anti -inflammatory |vT}a|§an|ﬁu|ﬁu
steroids, psychotropic drugs, alcohol, heavy metals, pathogenic bacteria and fungi, pork &
pork - derivatives if they are not included in the certificate of analysis
* A sample of each product to be imported
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