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(Market Opportunity)

yunraaalaua:zuudltivaala

selfvesgnamnssuaIesdiendlull 2022 fiyaen 473.04 Suvidogyansy wazddnsing
dulatuetraidodaeiuuiliuiendulntuie 619.47 Snumsegansy Wl 2028 fuandly
wuand 1 Ineia3osdonsififidnduaireanelfgnamnssunnniign Ao 1a3esd1enengueemn
Fanandluusunind 2 uazuilnadoalddudiiaiesdiensuususdialumnninuusud dudng

srananalmAuluwkunIng 3

LHUNNT 4 wansbiiiuinUssnalneasesdiuwtsnisnaimdududui 5 yaan 17.5

AUMSUEYANTY

UNUNIWA 1 58ldveasanannIINATasE1a19YRIEAUY

Revenue of the cosmetics market in Vietnam from 2015 to 2028 (in million
U.S. dollars)

Revenue of the cosmetics industry in Vietnam 2015-2028

619.47

605.94

Revenue in million U.5. dollars

2015 2016 2097 2013 2013 2020 2021 2022 2023 2024 2025 2025 2027 2028
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Revenue of the cosmetics market in Vietnam from 2015 to 2028, by segment
(in million U.S. dollars)

Revenue of the cosmetics market in Vietnam 2015-2028, by segment
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Revenue share of the luxury cosmetics market in Vietnam from 2013 to 2025

Luxury cosmetics market revenue share in Vietnam 2013-2025
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Exporters of Beauty Products to Vietnam (2
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Shop ingzchannels for makeup products among consumers in Vietnam as of
June 202

Most popular makeup products store types among consumers Vietnam 2022

Share of respondents
0% 5% 10% 15% 20% 25% 30% 35%

Mainly through e-commerce stores 33%:
Mainly at physical retail stores 2%

I shop roughly an equal amount at online and offline stores

| never/rarely buy cosmetics
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Number of cosmetic stores in Vietnam as of March 2023, by city

Number of cosmetic stores Vietnam 2023, by city

Number of stores

Ho Chi Minh City Ha Noi Others Total

zzI Description: Accoring o a report raieased by QBMe, a5 of March 2023, Ho highest rurmbar ram with 204 outets. Meartile, e were around 94 outlrs across the country apart from Ha Noi and Ho Chs Minh Cry that statlsta |
: - |

Natels): Vietram; 55 of March 2023
Saurcels: GLMe

?im: Statista
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Main information sources on the latest Korean skincare products and trends
among female Viethamese consumers in 2021

Main infermation channels on Karean skincare products among females in Vietnam 2021

Share of respondents
0% 10% 20% 30% 40% 50% 60% T0%

Social media beauty influencers 61%
Recommendations from family and friends
E-commerce websites selling K-beauty products
Online advertisements

Frem Korean beauty counters in shops and stores

Print advertisernents

Others
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Main information sources on the latest Korean skincare products and trends
among male Vietnamese consumers in 2021

Main information channels on Korean skincare products ameng males in Vietnam 2021

Share of respondents
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(Market Entry Strategy)
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IMPORTER NAME
CONG TY TNHH J & E SOZIO VIET NAM
CONG TY TNHH IWASE COSFA VIET NAM
CONG TY TNHH SALUB VIET NAM

CONG TY TNHH BAU TU QUOC TE TUGNG
NGOC

CONG TY TNHH QUSC Té SONG CAT

CONG TY TNHH INTRIE

Cong ty c6 phan qudc té Nam Thanh
CONG TY TNHH THUONG MAI VA SAN XUAT
PHUC NGUYEN

CONG TY TNHH M.O.I COSMETICS

Cty TNHH My pham Mi Ra

SHISEIDO VIETNAM, INC.

CONG TY TNHH TMDV HOANG GIANG

CoNG TY TNHH DURI COSMETIC

Cong Ty TNHH BIO INTERNATIONAL
ROHTO-MENTHOLATUM (VIETNAM)CO LTD.
CONG TY TNHH SX-TM-DV MISO

CONG TY TNHH BEAUTY COSMETICS VIeT NAM
CONG TY TNHH WATSONS (VIET NAM)
CONG TY TNHH SaN XUAT - THuoNG Mal -
DICH Vu My PH&M THal HoA

CoNG TY TNHH SOURCE TO SELL

CONG TY TNHH DAU TU XUAT NHAP KHAU
TIN VIET

CONG TY TNHH THUONG Mal Va XUAT NH&P
KHaU THINH VUGNG

Cong Ty TNHH Hansung E Viét Nam

i : Trade Atlas (2023)

WEBSITE
https://www.jesozio.com
https://iwasecosfa.vn
https://salubvietnam.com

https://tuongngoc.com

http://songcatbeauty.com
https://www.intrie.com
http://www.namthanhjsc.com

https://phucnguyen.vn

https://moicosmetics.vn
https://banmypham.vn
https://corp.shiseido.com
https://hoanggiangco.com
https://duri.com
http://biointernational.com.vn
https://us.mentholatum.com
https://chailomiso.com
https://beautycosmetics.com.vn

https://www.watsons.vn

http://hoamyphamthienlocthanh.com

https://buy2sell.vn

https://tinvietcosmetic.com

https://viethnamthinhvuong.com.vn

https://hansunge.com.vn
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(Export Solutions)
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ARPRAt e inposear.of Preparation of Submission of Cosmetic Product
a Distributor in SRR S
e Application application Proclamation Number

*Good Manufacturing *And payment of government «You can now start selling
Practice (GMP) fees your cosmetic products in
«Certificate of Free Sales (CFS) Vietnam
e Letter of Authorization
(LOA)
*Product data
EMERHUB

f31: emerhub.com
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" ansssusilenlunstuneoukens1esinn1sdungilou uieay VND 500,000 (Uszuied 21
ABARISANTY)
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167 https://www.chemlinked.com/

13 osd1e199ndudesldSunisussiliusuauUasnfenunInsgiu ASEAN safety
quideline fifedrinrvualifedulavgninuagaunidlundnfusiedosdions Anvufanduled -
https://cosmetic.fda.moph.go.th/media.php?id=522759134798553088&name=Guidelines%20
on%20SAFETY%20EVALUATION.pdf
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