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(Market Opportunity)
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Apparel - Revenue by Segment
Malaysia (billion USD (US$))
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Apparel - Volume by Segment

Malaysia (billion pieces)
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Apparel - Price per Unit
Malaysia (USD (US$))
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Apparel - Luxury Revenue Share

Malaysia (percent)
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Apparel - Brand Shares

Malaysia (percent)
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Apparel - Online Revenue Share
Malaysia (percent)
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Fashion - Return rate as a percentage of online order-intake
Malaysia (percent)
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Apparel - Sustainable Apparel Share

Malaysia (percent)
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Sources: Statista Market Insights, Annual reports of key players, Desk research, Statista
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Apparel - Secondhand Apparel Share

Malaysia (percent)
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Sources: Statista Market Insights, Statista Consumer Insights Global, Leading international
news agencies, UN Comtrade - United Nations Comtrade
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(Market Entry Strategy)
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International Greentech & Eco Products

Exhibition & Conference Malaysia (IGEM)
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IMPORTER NAME

E-STOXX LTD CO.

SYKT SRI MURUGAN TRADING AGENCY S/B

MAZUTEX SDN. BHD.

TAI WAH GARMENTS INDISTRY SDN. BHD.

DENIM CODE SDN. BHD.

KUAN HAI SDN. BHD.

OF TEXTILE FINISHING AGENTS

MPI POLYESTER INDUSTRIES SDN. BHD.

SENG HUAT HANG SDN. BHD.

The Thrift Festival
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WEBSITE

https://www.stoxx.com
https://www.srimurugantrading.com
https://www.mazutex.com
https://www.taiwahgarmentsindustry.com
https://www.denimcode.net
http://kuanhoi.com.my
https://www.textilegence.com
http://www.mpindustries.com.my

https://www.senghuat.com.my
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IMPORTER NAME
RBI MAJU TRADING
RECRON (MALAYSIA) SDN. BHD.
HAVEN LIFESTYLE(M)SDN. BHD.
GLOBAL MANDIRI SDN. BHD.

UPRISE WINTECH STAR SDN. BHD.

AVENUE WOVEN SDN. BHD.

‘17'im : Trade Atlas

WEBSITE
http://www.maju.com.my
http://www.recronmalaysia.com
http://havengroup.com.my
http://mandiri.com.my
https://www.wintech.my

https://www.aavenue.com.my
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(Export Solutions)

ASLdoNyDVYNIVUUGEYD

nsidentessudsdmiudsdudUssinndedi tadesusenieiieassanunsoldsuuy
deriugliusnisdndaiand nsunisdmingiuy Window Shopping %138 Dropship Hudun19nuy
Lﬂi’f'@fﬂszmmmmlﬁﬂlﬁﬁgﬂ 9 sy ot uludslanadsudivsdosinaudfi wnaudvaeiuy
$9NTTUMINNAANTGNST LazdutiUszinannadelneldsavudivesniadeiiourdudnluds
Uanen1a uonanni AUsENIUNITANNNTAlN1IABLANA LA LAE AU U ST ONS LY

U3nsliusn1svudsluzuwuu Door to Door

s:LjgunazdomMKuaNIVABGULA:INSWLAUNIVN G

I

Audlunuan HS 6309 lufinisiiuniBaaninsmunisldansusslovdain AFTA usdaad
aa £ J =) [ < v 14 o v oa Y Naa
AP 9 oA a8y (Sales Tax) FaAvdnsfesas 10 dwmsuduamiill wassildunna

)

(Corporate Tax) daiudnsnSosay 15-24

— ~ o ey

s:l0gvua-toimKuaniulymc

Anseunsesduideaaanaindiuviuun agdesaunsafigaildindudimmieduiiioaas
Tngwsiazsglisrunaineidoalimniiasinndudeonlueygin Ineldqasidalunisesn
Tueugn nedfivesygnazdesdnemssanioumunguneimun Tnslusygynazssyyanauay
anuiivszneunsdsiusznoumsmsnntueygalife esmnidmehisseannsaieselile
nsmaouluoynwldnaeanan uenant fumudwiiedldsuluogmasfewuanduayyinlidu
fanunsaiiulddnluaniudsznauns laglusygmasfinsisnenwssnmsvesniais awsangy
A Iunaznwmiin Ineseyliin funudmiinedudileassildSuounn” fuszneunisilsl
U URmuazgnIznalnwuiuliiiiu 200 Sainuade

VY 9 VY av vo & ' a v '
UDNITNUY EJQﬁqﬂlmiwaﬂizﬂaUﬂqullﬂanwﬁqu‘U@ 1Y AIUDUAUATITLIAIIAN 19.00 U.

A o

§4 07.00 u. wnEHuANNRAATILINFBIsEUSULIAY 1,000 SeAauwal@ensodnanliii
3 L/PU U389 MIUSU hazd1nsuANuRaasInlUABIsEalnwdsuliiiu 5,000 Seinuade
J1Ankiiy 2 T w3evsdnviauiu ntin1steviedumnussnausmietuaIue I ueuAfedsE 1 M EUSy

TaiAn 20,000 SafnuLaReY T1ANkAY 5 U nTeadviausu

MARKET INTELLIGENCE | 10



ddd»

asuduaaunsavoon

] 14 , é’ v N o P~
LLHUNTINN 10 YURBUN1TAIDDANL aNqLLagaQMaﬂ\juqlﬁWjﬂ

v
wus:naums SMETng

GUs=nouN1s9:A09ANzITYUASUAUIDINDUNNSISINEIoaN

* 3any Luauuiwwniuwmmﬁmmim nsENvIIEYY

* angLDyugde mBgaaniuinsuasTnng

* 3any wauuaaaamwam‘uwmwsﬂammmmuﬂamna daonanstutumauR 2

* Aany L'uwumﬂiwmmumaanw NIUAIANANUSEINA NSY TN A
TAsunmsIWovesuRu

winnamzdoudugaseon

s wiosevaunsEove(s L/O)

WUs:=neunis/malinuvudy AItuNIsvaloNasSUsod

g
§ 1. |feg1uenasiyiniue199neents
2 2. |UyEsnnaua (nvoice), imn'ﬁusiqﬁuﬂuﬂ (Packing list)
B 3. [eygdseen videtonansdun ﬁﬂﬁuﬁu;’\ﬂ’mﬂ‘uﬂTiﬁ.daaﬁExport license)
2 4. |wvumesy C/O (FTA form ( Form®, FormeE))
% 5. [lwudunivieen Export declaration)
= 6. Lanaﬁfiuq
7. |fwgnsdumn |
SuUINISAMAINU
Wds:=neums/malinuvugy
dulenansiineanunsdveaniia=aufnanadlsnuginii
1 T.U:Uimmmigw Sou( muL ) BsovsoUlonaSIa
2. LATNVRUNEUAZLONENTIUTDIBUY LU Fairtrade / amn EU-Eco Label > .
TAsunmssiaUs:inA
IWerSonifiutu
. mamuawaluusumw -
SUIMSANUS:HNA
ﬂillﬂﬁﬂ']ﬂi‘lm g ‘uamﬁumﬂun fundos =
Je 0 aandu AsovdoUIDNASIas
AsvdeuiunInaulasedumn B SIS
= yelueygadusoum
aanNnUsena AN Usandlng
Fmnedunileaosiilaiu
=
ﬂilﬁaﬂ'\ﬂ‘&l'ﬂat‘lﬂ oym . )
N . o . = Fourdleaoamnudmuny v
11 MFIEDUAUAILALINIINENDUUADY . -
v v o ST 19.00 W f9 _
dumngussma 07,001, sSuIA1ISAaIINU
a8 auA Lol uazimedosaz 0.00
nudonnamn 13 AFTA
susIdlALiITa
WunvgIsRuNE grs=RuIlosuIonans
na:thienansTUAITUWSNS FaNNs VIV I eUnAUAen NG
: » gugns:RuIa:su
r]amnsms:ivaziumfms:mtjajr.s ronansiWounlUsitu
1onasISyuSoy Jvouryaliitin WEMSAAMNSYAI
FuAneaNINAU
Js:inAuNIalge
[IrunggeINNMsVIgauATlu  Us:inAuiaigy
) A
A - padgAUINE

MARKET INTELLIGENCE | 1






