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(Market Opportunity)
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Organic cotton 49.7%
Textile made from recycled clothes
Vegan material

Recycled plastic waste
Wood-based fiber

Colored, food waste-based material
Traceable materials

Textile made from recycled fishing nets

| do not intend to buy or use any.

0% 10% 20% 30% 40% 50% 60%

Share of respondents

filan: Statista (2021)
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IMPORTER NAME

OKUGAWA CO.LTD.

STYLISH H&A, INC.

KATAKURA INDUSTRIES CO.LTD.
TOYOBO STC CO.LTD.

SAITEX INTERNATIONAL (HK)LTD.
UNIOLO CO LTD.

NURSE STAGE CO.LTD

MJ VINTAGE CO LTD.

MAKKU CO.LTD

GLOBAL UNION CO.LTD

JUMONJI SUNTOP

ABLE-YAMAUCHI CO LTD.

NAMYANG INTERNATIONAL CO LTD.
MARUTAKA IRYO CO.LTD.

GAP (JAPAN ) KK

THE HADDAD APPAREL GROUP,LTD.
NIHON STRETCH CO.LTD

SANKYO SEIKO APPAREL FASHION CO.LTD
TOYOTSU FASHION EXPRESS CO.LTD ON
BEHALF OF TOYOTA TSUSHO CORP.
KARINPIA CORP.

PVH ASIA LTD.

HARAJUKU CHICAGO, INC.
KURODARUMA CO.LTD.

NSK ECHOMARK CO LTD.

DAIMEN CO LTD.

AN PHUOC ITO CLOTHING CO.LTD. /
NIKKE TEXTILE CO.LTD.

HUMAN FORUM, INC.

SEKAIE CO.LTD./MN INTER - FASHION LTD.

ITOCHU CORP(TOKSD SECT)

WEBSITE
https://www.okugawa.net
http://www.stylishha.co.jp
https://www.katakura.co.jp
https://www.toyobo-global.com
https://www.sai-tex.com
https://www.uniglo.com
https://www.nursestage.co.jp
https://mjvintage.com
https://www.makkurainwear.com
https://www.global-union.co.jp
http://www.suntop.co.jp
https://www.able-yamauchi.co.jp
http://www.namyang-intl.com
https://marutaka-iryo.com
https://www.gapinc.com
https://www.haddad.com
https://en.nihonsuperior.co.jp
https://www.sankyoseiko.co.jp

https://toyotsufashionexpress.com

https://www.karinpia-hp.com
https://pvh.com
https://www.chicago.co.jp
https://kurodaruma.jp
http://www.nskechomark.co.jp
http://www.daimex.jp
https://nikke-textile.jp

https://www.athuman.com
https://mn-interfashion.com

http://www.itochu.co.jp
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https://marutaka-iryo.com/
https://www.gapinc.com/
https://www.haddad.com/
https://en.nihonsuperior.co.jp/
https://www.sankyoseiko.co.jp/
https://toyotsufashionexpress.com/
https://www.karinpia-hp.com/
https://pvh.com/
https://www.chicago.co.jp/
https://kurodaruma.jp/
http://www.nskechomark.co.jp/
http://www.daimex.jp/
https://nikke-textile.jp/
https://www.athuman.com/
https://mn-interfashion.com/
http://www.itochu.co.jp/
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IMPORTER NAME

YAMASHO CO.LTD

ROY-NE CO LTD.

RALPH LAUREN ASIA PACIFIC LTD.
DOME CORP.

i : Trade Atlas (2023)
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