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A. Fayanaiu

fludt : | 329,758 ns.nu.
Wawmadd : | ngeianaues (Kuala Lumpur)
Wasdnfny : | Yn319181 (Putrajaya) @693 (Selangor) eilas (Johor) Uil (Penang)
A (Kedah) WWasada (Perlis) nausu (Kelantan) 1USA (Perak) 413130
(Sarawak) 10" (Sabah)
Useung : | 34 aruau (W.A. 2565)
AEITIVNNT : | MWWAEIRY (W38 Bahasa Malayu)
JzUauNTUNATaY @ | anitussy daufansyswduidulsyye
Usey @ | aubansesnasud dugatanzit 3enengenu da-yeen Jaaznd vzd
duil 9a-1138u aasinu 813 oxdlin wed da-ywn1du Jaszd (Sultan
Abdullah Sultan Ahmad Shah) (as $uil 22 n.o. 66)
WIBNSFUUAT : | Aleg wes 915 Bus18u (Dato' Seri Anwar Ibrahim)
(04 Fufl 22 .9 66)
SasuanUAey : | 1 MYR = 7.82 THB (ru Yufl 22 n.e. 66)
N3NeINT5IINA ¢ | Ayn Vesiden Tidn vesuns wmwdn Anesssund Auus
qan1a : | Soutuuutlndiunaudans T 2 gena fo geusay (Founguniau-
fugey) wae gaseu AluANYN (AA1AN-NUNINUS)
B. t(Ag0vlindIanotAsyIAD
2019 2020 2021
GDP (US$bn) : 365.18 337.34 372.98
GDP Per Capita (US) : 11,132.1 10,160.8 11,109.3
GDP Growth (%) : 4.4 -5.5 3.1
Good & Services Exports (% change) : -1 -8.6 15.4
Inflation (%) : 0.7 -1.1 2.5
Unemployment Rate (%) : 3.3 4.5 a4
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T
IS
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2a))}

AaAEIDINEALY :

denlus, Ju, auisn, geens uasdilu

C. Joyatdunivnisuudoundiney

WUNIINITVUES

durnty auniuuunwiiiadues (Kuala Lumpur International
Airport) aunudunufvts (Penang International Airport)

738 v38na (Port Klang) , viseaglas (Johor Port) , Mi3aUtl
(Penang Port) , vi3edugg (Bintulu Port) , ¥i38w1u"% (Sabah Port)
7M5anuAU (Kuantan Port) , Y1Mi58Lnu131u (Kemaman Port)
19979

solwangantyuniaiaivg-Undauens

LHUNWNFANN-UIAsULns

NINA

MIVAIBTEANY 2 (AH2) 988101 3. a9van - vglasuIny WLawde
NvaNagleTeIeaY 18 (AH 18) malng - szlatunis
nsvudInuIBRAUlng-uaRe

ATUAZLAN D.AZLAT .89V

—_

1 % 6 3
ANUUIAIUYNS B.8A0 2.89987 (SneumLkazsaln)
augbmiln-an 2.u31514
ATUAINIU B.910MUHSD) 2.45153d
AUUIUUTENDU 8.4 2.899a0
AuTaUsedu o.mulau 2.a0a

1 1 =
AuaRa (M30)

AULUAY 9.88a0

o o N o kR LN

AUYLIZAN B.439 2,315
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2025

Jevunainalulag Jedunuduiondou Jevunnnru1g

- matvayuliiAnnisuausu
uinnssuuazvalulad wavan
AuwaeNa amelulad
wazAsAafs Digital Nasional
Berhad (DNB) \ileatiuanuls
dyay1ae 5G 1A1NUATEUARY

- MIRAUIUIRNTIULAE
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(SDGs) Tuse 2030 way
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(Market opportunity)
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NMWSOULASUIND

RUR UK ANNUIINIATINYTLV1U R (GDP)

wna@oil GOP 1ududui 3 Tuglinianziuesnideddlud 2022 wazddnsinisiiule
ag19saiilneseninatl 2023-2028 flyan1 188 Wuduneaa1sansy nieUssunuiesay 42.06 Lay

Tt 2028 ANl GDP 71 634.98 duneaansansy nuAwiuanAdulutagiu

BRUATNA 1 BUd TN AR UINUIATIUYDIUSTLNANALTY

Malaysia: Gross domestic product (GDP) in current prices from 1988 to 2028 (in billion U.S. dollars)
Gross domestic product (GDP) in Malaysia 2028

700
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5y
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Gross domestic product in billion U.S. dollars

»»»»»»»

S S S S S SR SR . RS SRS S S S SIS R R ST S I R SRS S R
OO UG LC IR LG I LIRS R LR SR SR S S S S S I P g P g 8

Note(s): Malaysia; 1988 to 2028
Further information regarding this statistic can be found on page 8 icta PG
Source(d: statista %

1D 319024
o )
137: Statista

MARKET INTELLIGENCE | 7



dddi»

NARSITIIATINUSTYIN AlaAesiaa (GDP per capita)

waltunisesyiulnveseldiedsdomvesssndunadoiulnd usgeiies Tng
11 2023-2028 fhyadn 4,588.9 oamsansy Wulntufesay 30.29 wavlud 2028 Tndnfasiunas
UszmunAled efeialszana 17,971.26 aoaarsansy (§r9dsananaiuviesiulutiagiu)

FananSunuasUsennAnassen ol umtiaNananveaU LN

BRUATT 2 NARA9NUIATINUTEVI VAR ABI

Malaysia: Gross domestic product (GDP) per capita in current prices from 1988 to 2028 (in U.S. dollars)
Gross domestic product (GDP) per capita in Malaysia 2028

20,000
18,000

16,000

2
5 14,000
o
<
UE 12,0001 44+ e P
B
£
= 10,000
‘a
3
5 8,000
8
&
5} 6,000
4,000
2,000
0
Note(s):1988 to 2028
Further information regarding this statistic can be found on page & iota Z
Source(s): IMF ID 319031 statista%a
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nsamulagnseandisdszne (FDI)

Tul 2022 TRunuaNNIsaulaenssnaelsenalnadiUssmeniadeUssunn 49.5
RUAUTNANNATLIINNIANITHER NIANITUTNIST 23.5 RuAIWSARULATY N15YAmias 1.38

WUANUSINPUNALTE N1SNDATIY 170 AUSINAULATY WaTAIANITINEAS 21 Aa1USINALLaWe

lngUszinaiasulagasdlunniale 5 Suduusn Ao anszowsni yadi 37.8 Wuausanin

ey A9RlUs yadn 11.3 fuduSeinunale guu uamn 9.61 uauSeinunaldy goana yamn

(%
= 1 a v a

6.32 fuduSeinunalgey wag U yar 3.61 fiuduSinunads wenanildiinisamulagnseain

Uszinedy o sudssemalnenddiusulunsamulaensayan 1.71 fuduSainuiaide

WNUAWT 3 N19899ULAEATIRINANUTENALUINILGATI N TTH

Net FDI flows to Malaysia in 2022, by sector (in million Malaysian ringgit)
Net FDI flows to Malaysia 2022, by sector

FDI flows in million Malaysian ringgit

o 10,000 20,000 20,000 40,000 50,000 60,000

Manufacturing 49,484
Services

Mining and quarrying

Construction

Agriculture

further statista¥a

ﬁm Statista

WNUATINT 4 N158YUlAEATIINANUSEINALUIANNEAE N TTY

Net foreign direct investment (FDI) flows to Malaysia in 2022, by country (in million Malaysian ringgit)
Net FDI flows to Malaysia 2022, by country

®

11,333

— 5,513

RLANGS50 ===

FDI FLOWS IN MILLION MALAYSIAN RINGGIT

Lwzo<rva0u IS R508Z2ZZE a0 Togsgswgo<gsEx
0OG6fZZ2Z2=3z2u825F3krz2p555a32 e25;2:z5883z32z83¢
@ [ = T Wiz g z 2z < o< < 2 oz gk z =
£84vFz30<E30zF3zuze3E3 go<za=zQ0_f=zg
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© o O
Note(s): Asia, Europe, Malaysia; 2022
ation regarding this statistic can be found on page 8 ot I
stics Malaysia: 1D 654031 statista %

Further inf
Sourcel}

ﬁa.l’l: Statista
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analdussiauaeidsnswaniUigukuy Floating Exchange Rate @eiin1siagunias
luaugUasduarauniuvenain sg1alsinudnsinisuaniuisuiuiafiaunadedanuduniy

AuTIwaz ikl tusaufadlnsdunmlaainidu Trendline

AU 5 DASIaNtUASUVBINILALTY

Malaysia Official exchange rate
(LCU per USS, period average)

Qo e & 0N
M SO
PSSP RN LA

*7im: World bank

RHUNINT 6 LudltudnskaniUasuuasuaiie

Average exchange rate of Malaysian ringgit (RM) to U.S. dollar (US$) from 2014 to 2022
Average exchange rate of Malaysian ringgit to U.S. dollars 2014-2022

46 -

Exchange rate in Malaysian ringgit
w
b

2014 2015 2016 2017 2018 2019 2020 2021 2022%

Note(s): Worldwide, Malaysia: 2014 to 2022

Further information regarding this statistic can be found on page f A
statista¥

ound on page 8
Source(s): Ministry of Economic Affairs (Malaysia); MOF (Malaysia); Statistics Malaysia; Bank Negara Malaysia; ID 863826

ﬁmz Statista
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BHUNINT 7 9ASIRUNBUBINLARY

Malaysia Inflation, consumer prices (annual %)
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202

ﬁm: World bank
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(Business Grant) Investment Development Authority) aﬂfuauu%aaaz 50

Y83yaA1lATINTT LAY 5 d1u3eiin seugianliiu 3 U
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IR RV

- BUSINESS ACCELERATOR PROGRAME (BAP 3.0) aﬁuaqu
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ﬁﬂaﬁnu (Angel Investors) - SME Corp Malaysia
- VC Buq wu NEXEA Venture Capital/ TH Capital/ BizAngel/
Expara Ventures/ Cradle Fund/ Netrove Partners /TinkBig
Venture/ 500 Startups

1157971997U
11t 2022 fomsin1senulul 2022 ASewas 3.73 TAYERITINITINNNUVBIUTENALLALTE
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BHUAINA 8 BNSINI5INNIUVBIUSENANLALTY

Malaysia: Unemployment rate from 1999 to 2022

Unemployment rate in Malaysia 2022

4.54%

45%

1% 4 s
353% 3 400 .54% 3.53%

350 343%

Unemployment rate

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

Note(s): Malaysia

Further information regarding this statistic can be found on page 8 2 A
Source(s): World Bank; ID 319019 statista ¥a

'ﬁmz Statista
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Exports (2021) Destinations (2021)

[Click tqé@)ﬁg%gfgod uct] [Click toféfgﬁcsrﬁgémntry]

Refined
Petroleum

8.78%

Chinese Taipei

3.17% )
South Korea E
2.86%
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Imports (2021) Origins (2021)

[Click tqéﬁlﬁgtzgg’god uct] [Click tq—éﬂﬁ%tﬁ&guntry]

Japan Chinese
Taipei

Refined
Petroleum

fn: OEC
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Malaysia Imports of goods and services
(current million USS)
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Malaysia Exports of goods and services
(current million USS)
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Imports from Thailand (2021)
Total: $11.9B

Refined
Petroleum

fAun: OEC
a o °o v a N
BNUATWN 14 dadrudazuunaiiwneuuinig U 2021
Service Imports (2019)
Total: 542.7B
Transportation
Other business services
Computer and information services
Insurance services
Business travel
Royalties and license fees
[}
- Construction services
Personal, cultural, and recreational services
- Financial services
1
= m @ @ @ fos) @ o m m @ m
“r — ™~ o =X [Tn] o = o (=] = —
1y Wy L% 3 Wy L% Wy Wy 4y L% — —
Wy Wy
fun: OEC
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Population distribution in 2021

0.65 mmm—| 50+
0.6% mm—| 75-79
1.05 — 70-74
1.5% I 5-0C
£31.6% 1.9% 60-64
2.4% 55-59
26% 50-54 26%

3.0% 45.49 2.8%
35% 40-24 3.2%
4.5% 35-39
4.6% 30-34
4.6% 25-29
4.5% 20-24
41% 15-19
3.8% 10-14

4.0% — 5-9

4.2% | 0-4 3.9%

129.6%

Male [l Asegroup [ Female R
statista %

17'im: Statista
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(Market Opportunity)
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selavetgnamnIsuemisdndidvedyar1useuin 259 a1uneaaisansylul 2023
fgnsnmsiivlasieUegNsevay 4.21 ¥nined 2023-2028 Henadenisliomsdnidewanu
Tud 2023 91 4.4 Alansusat wanand emnsinsuladwudluuAnIusosay 2 Tul 2024 wasdl

USnaunsuslan 163.2 duilansumelud 2028 wanslidiuluwanunnd 16 uay 17
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AauandlulHuNINg 18 wazlisianafedeniigedi 1.71 neaa1sansy Awuwandluiuunin 19
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Pet Food - Revenue
Malaysia (million USD (US$))
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300 2804 294.9
270.4
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) ieaE 195.7
100 I I
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318.3

in million USD (US$)

*71|m: Statista
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in million kilograms
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Pet Food - Volume

Malaysia (million kilograms)

160.2 163.2
46.3 148.2 151.2 154.2 157.2
146. 4 1
139.8 1421 1305
132.8 39,
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ﬁm: Statista
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Pet Food - Price per Unit
Malaysia (USD (US$))

2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028

‘ﬁm: Statista
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Pet Food - Online Revenue Share
Malaysia (percent)
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Leading places for purchasing pet products in Malaysia as of January 2022
In a specialty pet store

In a supermarket/hypermarket/convenience
store

From an online market place (e.g. Amazon,
Shoppee, Taobao)

From the website of a specialty pet storefonline
shop for pet supplies

Others

0% 10% 209 30% 40% 509 60%

Share of respondents

4,359 respondent:

?im: Statista
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Products purchased by pet owners in Malaysia as of January 2022

Pet food, treats, and snacks 94%

Grooming and hygiene products (e.g. cat litter,
pet shampoo,

Housing-related items (e.g. items for the cage,
aquarium, terrarium, etc) or bedding (e.g. dog or
cat bed)

Toys and activities (e.g. cat scratching posts,
hamster balls, etc)

Health supplements and cannabinoid products
for pets

Clothing and accessories (e.g. collar, booties,
sweater, etc)

Pet-related smart technology (e.g. GPS tracker,
pet cameras, electronic feeder, etc)
Mobility and transport related products

Pet insurance

Others

0% 50% 100%

Share of respondents

Source Additional Information:
Rakuten Insight ia: January 17 to 31, 2022; 4,359 respondents: 16 years and old

© Statista 2023

ﬁa.l’l: Statista

MARKET INTELLIGENCE | 24

150%

among respondents with pets: Online omnibus ¢



dddi»

Asuduazdouoon

OEC (2021) wandhiiudansinidremnsdnivemad@elul 2021 fyar 461 Auneaaniansy
TngUsgmanunadednidiunnian lawn Usewelne (170 a1ueeaaisansy, Seuay 36.8) 5898911

LA Buauiu (64.7 aruneaansansy, Sovay 14) wazdu 49.2 aunoaansansy, Sevay 10.7)

Twadeniu wadeniinsdwenewnsdnd Tul 2021 Imsdeenyar 356 duneaansansy

[

IngUseimanunalodieanuiniian lawn ansgoiusni (85.7 auneaaisansy, Sesay 24.2)

o [

5998911 lawn FalUs (64.6 d1uneaasansy, souaz 18.3) wasIununy (50.1 A1unoaansansy,

o

Soay 14.2)

TnewusuUAntasuAutey 10 dusuwsniut 2019 lawn

Top ten brands of pet food in Malaysia: US$ millions, 2016-2019 year-over-year exchange rates

Brand name 2015 2016 2017 2018 2019 CAGR* % 2015-2019
Whiskas (Mars Inc) 16.9 17.3 17:7| 205| 215 6.2
Pedigree (Mars Inc) 164 165 172 199 208 6.1
SmartHeart (Charoen Pokphand Group) 12.3 13.2 14.0 16.5 17.2 8.7
Friskies (Nestlé SA) 12.8 133 14.1 16.3 16.9 72
Powercat (Powerpets Food Sdn Bhd) 8.6 10.2 10.8 12.6 13.6 121
Royal Canin (Mars Inc) 6.2 6.2 6.7 8.1 9.1 10.1
Hill's Science Diet (Colgate-Palmolive Co) 7.7 6.7 7.2 8.3 8.8 34
Private label 6.5 7.0 7.3 8.5 8.6 7.2
Brit (Vafo Holding as) 43 4.6 5.4 5.8 N/C
Fancy Feast/Gourmet (Nestlé SA) 43 4.8 4.8 5.4 5.5 6.3

Source: Euromonitor, 2021
*CAGR: Compound annual growth rate

N/C: Not calculable

PN 91999910 petfair-sea.com
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Share of people who owned pets in Malaysia as of January 2022

53%

| used to but not anymore

0% 10% 20% 30% 40% 50% B0%
Share of respondents
Source Additional Information:

Rakuten Insight Malaysia; January 17 lo 31, 2022; 8,264 respondents: 16 years and older; Online omnibus survey
© Statista 2023

ﬁm Statista
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IMNIVIENANSMTIvDIEN IR LaNIENgY
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goan19n1sTnueudnlud 2020 Finaduremisud1UanT Svunedudialy
wflultufiasdsnsnsiivinnssuineriuremiaiina1afianas Tuvasiivesmnsfidnisivle
a1 ushzdslaifidnduiinnlutagiu ldun desmnsnsiosulatiity e-Commerce Aifinsidula
58119U 2016-2020 D4 6 W6

Distribution channels in Malaysia: % share, 2016-2020

Channel 2016 2017 2018 2019 2020 CAGR* % 2016-2020
Store-based retailing 88.7 87.0 84.6 81.0 74.2 -4.4
Grocery retailers 61.0 62.4 59.6 55.9 52.7 -3.6
Modern grocery retailers 54.3 55.8 53.9 50.6 47.8 =31
Convenience stores 24 22 2.0 1.8 1.7 -8.3
Hypermarkets 36.7 37.9 36.7 34.6 32.8 -2.8
Supermarkets 15.1 15.7 15.1 14.2 133 =3:1
Traditional grocery retailers 6.7 6.6 5.8 5.3 4.9 -71.5
Non-grocery specialists 27.8 24.6 25.0 25.1 21.5 -6.2
Pet superstores 127 11.4 116 11.7 10.1 -5.6
Pet shops 15.1 13.2 13.4 13.4 1.4 -6.8
Non-store retailing 3.1 5.1 7.5 1.3 18.6 56.5
E-commerce 3.1 5.1 75 1.3 18.6 56.5
Non-retail channels 8.1 8.0 7.8 7.7 7.2 -2.9
Veterinary clinics 8.1 8.0 7.8 7.7 7.2 -2.9

Source: Euromonitor, 2021

*CAGR: Compound annual growth rate
fian: $1989910 petfair-sea.com
999UV BVDIEMTUAR LAY 919
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(Market Entry Strategy)
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IMPORTER NAME
GILLCHAL SDN. BHD.
CHAMPION PET SUPPLIES SDN. BHD.
KUEHNE+NAGEL SDN. BHD. (ROC:135477-M)
Ecoscon
MA ZHONG TRADING SDN. BHD.
VAST PREMIUM SDN. BHD.
GREEN AQUATIC FEED (M) SDN. BHD.
SEA PARK PET SUPPLIES SDN. BHD.
DKSH MALAYSIA-SDN. BHD.
PURINA PETCARE (MALAYSIA) SDN. BHD.
Scarbrough International Express Lines Ltd
KM VET PHARM SDN. BHD.
PRO FEEDS PET PRODUCT SDN. BHD.
MARS FOODS MALAYSIA SDN. BHD.
TLS MARKETING SDN. BHD.
Carotrans International, Inc
fr-8 GmbH
YENHER AGRO-PRODCUTS SDN. BHD.

ﬁm : Trade Atlas

Pet Expo

Mukansdufiisatudadides saUTaw
Aunudvneselug-g98 N15UTNITANU
aunmvesdniidss uagnisaiiaeietiy
n3duggafalugnavnssundnineia
Rerestudniides venanausingn i
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NULARNIAUAIER I AsAUEYle 919 PET

[ '
= =

FIESTA 9a¥u#n Setia City Convention
Centre, Shah Alam

WEBSITE
https://sillchal.com
https://championpetfoods.com
https://my.kuehne-nagel.com
https://ecoscon.org
https://www.zhongtrading.com.my
https://www.vastgroup.com.my
http://ereenaquaticfeed.com
https://seaparkpet.com.my
https://www.dksh.com
https://www.purina.com.my
https://thescarbroughgroup.com
https://www.kmvetpharm.com.my
https://profeedspet.com
https://www.mars.com
https://tlsmarketing.com.my
https://www.carotrans.com
https://fr-8.com
https://yenher.com.my
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(Export Solutions)
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(Market Opportunity)
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31nN15UTEIINTSTglavegnaminssulul 2018-2028 9AAIMNTIUAILNILLAZEUAIN
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Nuaaun Aasanslulaun g 24 lneduauiazUseinnidnsnisivlaldunnsnsiuannin

Tun9d 2024-2027

UNUNN 24 FagdausglianfulunguanuULAZNITAUATUNTNVBLALTE

Revenue of the beauty & personal care market in Malaysia from 2018 to 2028,
by segment (in billion U.S. dollars)

Malaysia: revenue of beauty & personal care 2018-2028, by segment
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Motels}: Malaysia: 2015 to 2023
Sourcels): Statiste; Statista Consumer Market Insights.

ﬁmz Statista

lnendnsdueilunguauaiiionnunuuazgunm Ianadensuiinaseizt 2022 ag# 80.25
Aeaansansy luvaeiiaIesd1a1sdAnad ooy 11.48 aeaansansy uwazias osveudaade
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Average revenue per capita of the beauty & personal care market in Malaysia
from 2020 to 2028, by segment (in U.S. dollars)

Malaysia: average revenue per capita beauty & personal care 2020-2028, by segment

M Beauty & Personal Care M Cosmetics Fragrances
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Average revenue per capita in U.S. dollars
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Notes: My 2020 1 2028
Source): St Setts oM nsghs
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Revenue of the cosmetics market in Malaysia from 2018 to 2027, by segment
(in million U.S. dollars)

Revenue of the cosmetics industry in Malaysia 2018-2027, by segment

MEyes MFace Lips M Nails M Natural cosmetics

5 ] 2
3 8 3

Revenue in million U.S. dollars
w
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10 segmarc 1 022 i v o 117 o S colr s 1.3 milon US. ol mactel St statlsta 5
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Import value of beaut?/ and skincare products in Malaysia in 2022, by leading
import markets (in million U.S. dollars)

Import value beauty and skincare products Malaysia 2022, by country

Import value in million U.S. dollars
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ﬁm: Statista
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Import value of hair care products in Malaysia in 2022, by leading import
markets (in million U.S. dollars)

Import value hair care products Malaysia 2022, by country

Import value in million U.S. dollars
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wade WWunislavananuiemiale@eaiiife 919 Instagram (Speay 50.82) TikTok (3eeay 39.34)

AILAAIULNUNINT 29
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Share of influencer marketing campaign of fashion and beauty brands in
Malaysia as of October 2022, by social media platform

Influencer marketing of fashion and beauty brands in Malaysia 2022, by platform

Share of campaign
0% 10% 20% 30% 40% 50% 60%

Instagram 50.82%
TikTok
Twitter

YouTube

Facebook

0 ion:  Instagram had the i fan by fashion and beauty , with mare than 50 p - TikTok had the second 3034 percent Read sta ti st a r'

Motels): Malaysia: Dctober 2022
Source(s): AnyMing Groue

ﬁm: Statista
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Leading brands in the health and beauty market Malaysia in 2021, by rate of
household penetration

Leading health and beauty brands in Malaysia 2021, by household penetration

Household penetration rate
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Colgate 64.5%
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Popular purchase channels for beauty and skincare products in the last six
months in Malaysia as of 1st quarter 2023, by category

Purchase channels for beauty and skincare products in Malaysia 2023, by category

Share of respondents

Offline W Mixed MOnline
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60%
Fragrance
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Hair care
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Make up
51%
Body care
40%
Skincare 32% i
| T R R statista%a

123:2285 respordents

ﬁm: Statista
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Opinion on makeup products with virtual try-on that are helpful while
shopping in Malaysia as of June 2022

Makeup products with virtual try-on that are helpful for consumers Malaysia 2022
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Most used information channels for cosmetics and skincare among consumers
in Malaysia as of October 2021

Information channels for cosmetics and skincare Malaysia 2021
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Origins of skincare products used by Malaysian respondents as of July 2021

Skincare products used by respondents in Malaysia 2021 by origin

Share of respondents
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i clime 10 use Korean beauty and sincars producs. Korean besuy procucts, also known s K-beausy has gaine i populay and statista?s

ﬁm: Statista
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(Market Entry Strategy)
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IMPORTER NAME
Dufry HWG Shopping Sdn Bhd
SMS BARAKAH SDN. BHD.
AP Innovation Enterprise
Al Kilang Kosmetik
Farahmz Beauty Care

Lynn Eisya Beauty Line

*7im : Trade Atlas

Beauty Expo

NUTWTIFUTENIUNITIUgRAIMNT T
FIUAUNINUATAINITN LAT B941879
dmsunisiauendndueiing n1sasne
L\AT8YY LALN1TIUANINGINT Fniu
Jaz 1 ada i Kuala Lumpur Convention
Centre (KLCO) 1wl 2022 Higusenaunis
ponyy 350 S it udouvudiuam

10,000 518910 25 Usene

WEBSITE
https://www.dufry.com/en/shopping
https://www.smsbarakah.com/cosmetics
N/A
https://www.alkilangkosmetik.com/
@farah_beautycare
N/A
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(Export Solutions)
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> https://www.npra.gov.my/index.php/en/cosmetics-guideline-annex-i-vii
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3. uuuwesu C/O (FTA form ( Form-D, Form-E))
4. lumBuameen (Export declaration)
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Fresh Fruit E
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(Market Opportunity)

yunaaaia wa:uudldvaala
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208,590 tgnines wazdnandawaliusuna 1.49 1w nsuvadundiedovas 26.4 dulzsniovas
25.6 iFousovaz 15.9 undlufesay 13 rlisfovas 6.3 uzaznefovay 6.3 uasnaliidu 9 wu Lz
vy ann uazuziilos Yevas 6.5 nandndrulvganunadeluilunudugamdennadeile

nziunndeidudndiuiovay 82.5 vesmandnvisnunveuszve lastanizlusseslas Usis wastusn

' S a a - | ' 1] = P )
28191517 nandanaliluua@eluieanamnanNuAoInIsUSINANETUUSLNFALAEADININ
nsdntraliviatsviinansnelsena 917 Neie $aan 159 wazueni wnadeiinisundinald

nasszmeluusiasUiluyariunnndt 500 duneaansansy wie AnduuSunn 7-8 uausiu

'
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Tl 2021 Yssimeuadeihdwalianandsemelnedududun 3 fdwwiinisnaineg
Soway 12 F9lnefdiuwuinisnaintosnin U wazkansNIe AILEAIIULNUAINT 36 naliALade

o X
A1SUSINA A9t

- walifnguiueiuazequ 2.1 Alanfusenulul 2022 f51anaddeniisetil 9.78 noaans
ansy uavaziulatudy 2.6 Alansuseaulutd 2028 fisen 11.26 peaaiansgrone

- walsausen 3.1 Alansudeaulud 2022 wazandulniudu 3.7 Alansudeaulud 2028
591U 2.50 AoaaTTaNSgRenie

- nda 7.2 Alanfusenulud 2022 uarazduladudu 8.9 Alansudenulud 2028 Ais1a
Uszanad 2.50 neaansansgsienuie

- wouauazgnuns 8.3 Alanfuseaulul 2022 fisreadedemiteegi 2.94 neaanianiy
wazaziulatudu 10.00 Alansusteaulud 2028 fis1a 3.40 aeamianigrontie

- walifdu 9 7.2 Alansusenulud 2022 I51anadeseviivei 4.39 neaansaniguarlu T

2028 91933159 LRAY 4.95 neaaIsaAnsTsevUIY
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Share of leading suppliers for fresh fruits in Malaysia in 2021, by country

30% 29%

Share of supply

China South Africa Thailand Egypt USA
Sources Additional Information:

USDA Foreign Agricultural Service: GAIN; Trade  Malaysia: Trade Data Monitor: 2021
itar

?im: Statista

KU 37 wansdnarunisuslaanaliianlunale lnenaliasdunfenluniade fe
weUlUauavanuns nate waznaliou 9 nlilinalisasey weluazeiu daenndesiudndiunis
asneldvewalianusasyiln duansbiiuluwmnmi 3 lnefuilaanitfeay 99 endeonald

anruteIn19eanlay
LHUNINN 37 dadrunisuslnanaldannnazuiinuasyniuniade

Fresh Fruits - Volume

Malaysia (million kilograms)

1500
1,219.0
1250 J
1,137.8 1,176.5
1,083.3
1,030.9
@ 1000 o316 0704
g 860.7 896.3
5 gos.1 8342
o
2
S
€
£ 500 . .
) | | l l I l I I
0 . . l
2018 2020 2022 2024 2026 2028
@ Apples & Pears @ Bananas Berries & Grapes Citrus Fruits @ Other Fresh Fruits

Source: Statista Market Insights m

fan: Statista
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Fresh Fruits - Revenue
Malaysia (billion USD (US$))

5.0
4.7
4.4
4.1
4 3.8
35
TTERRR

3.1
2.6 27 28 . .
m E =

0 . . .

2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028

in billion USD (US$)

@ Apples & Pears @ Bananas Berries & Grapes Citrus Fruits @ Other Fresh Fruits

AsulLdua:=duoon

ﬁm: Statista

OEC (2021) wanslviiudsnisindinaliidessouveswnadelul 2021 dyani 123
auneaasansy neUsswenunaletindunnian aud e (41.7 duneaansansy, Seeas 23.9)
seean loun egfeissidy (12.9 aruneaaniansy, Seeas 10.5) kazdu 10.5 auneaasansy,

Saway 8.54)

Tuvauzifeniu wiadeniimsdseonnaldlul 2021 dn1sdwenyaai 20.3 druneaansansy
IngUszimanunalodeanuiniian laud daalUs (11.3 a1unoaalsansy, Souag 55.7) 5898931

Loun Ine (3.68 Aruneaansansy, Souas 18.1) wavuslu (1.55 Auneaa1sansy, Sevas 7.61)
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Auslamadielvidndenalimdminelugilesuniin lewesunsiia (W Lotus, Giant) waz

53
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uaLAINTe (WU Aeon War Jaya Grocer) Tuilananan visluguuuuaudnuazends lagdn

Imgasiteyavealiiansag uuinauerald Leanguilnarinialdeinuienissu

Cafle

v
(% 1% (%

Payavesnaldl wonanilgdndvemisuansdusilvgidnuuzan vyl nSeusuusenuiiesign

AUSLNA

un3AsiHlDMavavrus:nauns SME (ne

Tonannituiineuauiifadu msdwesnualiimalifiduiiteueimidou usahs Sen d
waznalinuganiadug fanulduieuiedssesnisaennuanuagduyuaivudeignni
Fusznaumsingliinasunuasnsdvesmuaisaz Uil ssgmsufsamnenisineasia (Good
Agricultural Practices: GAP) wazdaviieaunansiuienaliiimsazusutssanuiflildunnsgiu Gmp
(Good Manufacturing Practice) samﬁqmia%ﬂmmﬁhLﬁmmﬂmiﬁwmmiﬂqﬂmalﬁﬁﬂaammsﬁw

wagoawning Nuiavdsimdentisgndt uindullanudenIsiuyues
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(Market Entry Strategy)

uusmunisugaaalQ
AfuaziunuIming wieds dudunalndrdgluaelvguniudwenualy
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(Storyteller) FnnuwAsnsyIaIugUan assnauazaeiugvenall AuAINTTUILNTAUANGI 9

oudndediailognm
AIONSSUVIULIOVIUATHSDMMISIUASSD
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nlasuanuaulannduslnavisiuiade
LAzY1IH19A IneilUsenauniseanyy
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71 250 U wagddliudeuvusinndd
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|

1éfuA 97 IFOOD EXPO §a%ufi Pavilion Bukit Jalil Fa%uday 2-3 a3 TasffUsznounisanansa

AnnUAUANISEAT www.ifoodexpo.com
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IMPORTER NAME WEBSITE
TECHO MARKETING SDN. BHD. https://citytechmarketing.com
MOITTRY INFINITY SDN. BHD. https://www.moittry.com.my
TEIK SENN (M) SDN. BHD. https://teiksenn.com
BEHN MEYER SPECIALTIES (M) PLT (1205383-K)  http://www.behnmeyer.com
TEIK SENN(M) SDN. BHD. PORT KELANG https://teiksenn.com

NUTRISOURCE (M) SDN. BHD. PORT KELANG https://nutrisource.com.my
BEHN MEYER MALAYSIA SDN. BHD. (1205383-K)  http://www.behnmeyer.com

TECHO MARKETING SDN. BHD. NO. 26 https://www.taikomarketing.com
DANBERG (M) SDN. BHD. www.ccmberhad.com
NUTRISOURCE (M) SDN. BHD. https://nutrisource.com.my
ADVTRAK IT SOLUTION SDN. BHD. http://www.advantrak.com
HERCULEAN FOOD INDUSTRIES SDN. BHD. https://www.herculeanfood.com
YONG LEE CHAN SDN. BHD.LTD. http://www.yongleechan.com
KOLIATE CO LTD. https://koliate.com

POK BROTHERS SDN. BHD. https://www.pokbrothers.com
KIM GUAN HAP KEE SDN. BHD. https://www.kimguanhapkee.com

‘ﬁm : Trade Atlas
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(Export Solutions)
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oIKIsuUssuUonana

Halal Processed Food &
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(Market Opportunity)
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Index score
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Source
Thomson Reuters
© Statista 2023

*7im: Statista
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Index score of the leading halal food markets worldwide in 2020
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Additional Information:
Worldwide; Thomson Reuters: 2020: Figures based on 73 select countries
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Revenue of the food market in Malaysia from 2019 to 2028 (in billion U.S.
dollars)

Revenue of the food industry in Malaysia 2019-2028
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3| Description: The revenue in the fons
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81.17
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Nota(s): Malaysiz; 20
Sourcels}: Stavsta: Statizta Consumer Markstinsights
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a new peak in 2028, Notabl
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Revenue growth of the food market in Malaysia from 2019 to 2028

Revenue growth of the food industry in Malaysia 2019-2028
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Revenue growth
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Sales volume of the food market in Malaysia from 2079 to 2028 (in billion
kilograms)

Sales volume of the food industry in Malaysia 2019-2028

20

17.94

S

~

o

Volume in billion kilograms
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Source(s): Stavsta: Scatisia Consumer Market Insights

ﬁaﬂ: Statista
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Revenue of the food market in Malaysia from 2020 to 2028, by segment (in
million U.S. dollars)

Malaysia: food market revenue 2020-2028, by segment

B Food B Meat Confectionery & Snacks M Bread & Cereal Products M Vegetables
Fish & Seafood m Dairy Products & Eggs ~ m Fruits & Nuts m Convenience Food M Sauces & Spices
m Spreads & Sweeteners M Oils & Fats M Baby Food m Pet Food
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Notefsl: Misisysis: 2020t 2023
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Average revenue per capita of the food market in Malaysia from 2019 to 2028
(in U.S. dollars)

Average revenue per capita of the food industry in Malaysia 2019-2028
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Gross domestic product (GDP) from food processing in Malaysia from 2015
to 2022 (in billion Malaysian ringgit)

GDP from food manufacturing in Malaysia 2015-2022
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16| Description: in 20
been gradually ncressing during the obsenved period. Read more

counryhas
Notels): Malaysia: 2015 to 2022: "Esamate. **Preliminary. Values at constant 2015 prices.
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?im: Statista
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Purchase channel for food product, with a forecast for 2026 (in billion U.S.

dollars)

Sales value of food service market in Malaysia 2016-2026
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M Food service market
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billion US, dollars by 2026. Read more
Nots{s}: slsysis: 2016 t Z026;fiures were st foned 2021 sxchange rate; “Forecast publication. Resdmore
Sourcalsk Agriculture and AgriFood Canads; Eurmonitor
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MARKET INTELLIGENCE

| 64



N,
dadad>
a 1 o v =
LN UATINN 48 %aﬂ']fniu’]Lﬂqaqﬂqiﬂa\iﬂizLMﬂquaLSUEJ

Import value of food in Malaysia from 2013 to 2022 (in billion Malaysian
ringgit)

Import value of food Malaysia 2013-2022
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Distribution of import value of food in Malaysia in 2021, by country of origin

Distribution of import value of food in Malaysia 2021, by country of origin

Share of import value
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Leading actions taken to cope with inflation in Malaysia as of March 2023

Actions taken to cope with inflation in Malaysia 2023

Share of respondents
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Bought cheaper groceries
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Purchased items on credit (e.g. on a credit card, BNPL, loans, etc.)

Purchased big-ticket items (e.g. television, cars, washing machines, etc) in the...
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Sourcels): Rakuten Insight
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Leading food and beverage shopping stores in Malaysia as of February 2022,
by type

Leading food and beverage shopping stores in Malaysia 2022, by type

Share of respendents
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Other
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Radiant Whole Food

The Natural Marketplace

ZenXin Organic

Justlife

Love Earth
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(Market Entry Strategy)

uusmunisugaaalQ

HUT2NaUN15Y3MEAITATNUIATTIUNSTHAAVBLATOIMUNEFNA1A WHUIFUAT 919113

1AFRRY wazemswUsUenanaidulinsiuguanuesiuilon

UONIINUINTFIUSIANE UIRNIFINVBIWAINEAkazduAINUaanieluseiuainasgns GMP

HACCP uag CODEX fanstianudrdalunisasennandugiamisuaziaiosis

lon1aanmssudnawdndusuy B2B ieddlitusenaunisyniua@ensyangdunsely
Uselnel 30 Re-export lUEIUssnAUa1en19dus Mua@elitennainiaasugna lnalanizUssine

QGECEEH

N153RIMNLHILIINIMNT LATRRN UazTuazaIndedmiue mswlssunseusulseniu
o a % & 1 1 a a A a a s 1
wazdIAUDNARA NN WY 8IS Tsatineuaz 8 ALY WU Facebook Instagram Lazada tay

Shopee

n13a$19l5arUYeIN9 Youtube TikTok Taufian1sdnausiuyfdanuuwdanlvdain

a [ L3 A o 1 1 o 90’ IS v A Y Y [ 1 [
Naﬁmm%mmmﬂigﬂmmuw Wi Msihiuzlewmalngltgeaus @emadudududiunaunan

MARKET INTELLIGENCE |69



dddi»

NONSSUVIULIQVIUAIHSDNISVUASSD

MIHAS

NUUANIAUAITIAAUIUNYIR UNLAUDNEN A
Lazusn1sTLA et estunsdydnualenaia
N15UTNITATIUNITRY NITVUES UTTYTU9ILaY
gnamnIsudu 9 smdsnsaiiunienisly
gramnssuiiieatostuenana Satudulsed

nnd dag 4 Tulu 0 2022 d9uau

AUSENOUNNS 620 $1UANN 32 Useine SN
Wenvurueaulal 32,350 AU LAnyas1 513

v s (% o/
AIUNDARTIANTZ 3N 106 deyeun

Food Security Malaysia
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LEADING THE CHARGE
TOWARD SUSTAINABLE
FOOD SYSTEMS

6-7 DECEMBER 2023
KUALA LUMPUR, MALAYSIA
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Selangor International Expo F&B FaTui

Do USHOWREORT. ‘ B s Kuala Lumpur Convention Centre (KLCC) 1ag
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3*3 H1919LUAT 8,800 SINANDAITILUAT

TOTAL BOOTHS TOTAL EXHIBITORS PARTICIPATING ~ § Combodo
COUNTRIES S -

I 906

Inmercioncd 99

POTENTIAL
PRESS COVERAGE (PR VALUE)

2021 RM11.3M)

Skinger S iy & g Ecirany Comvonion S0EC)
Selanger BAD & Imovation Expo (SRE)
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IMPORTER NAME WEBSITE
FATRIC SDN. BHD. https://fatric.com.my
LUCKY FROZEN SDN. BHD. https://www.luckyfrozen.com.my
HUNG CHUAN FOOD TRADING http://hungchun.com.my
RAMLY FOOD PROCESSING SDN. BHD. https://www.ramly.com.my
FATRIC SDN. BHD. (030842-P) https://fatric.com.my
EURO FRESH SDN. BHD. https://www.eurofresh.com.my
SIN SOON ONN FROZEN FOOD SDN. BHD. https://www.frozenb2b.com
CHOON HUA FOOD PRODUCTS SDN. BHD. https://choonhua.com
SUPREME COLD STORAGE SDN. BHD. https://supremegroup.my
JETSIN SDN. BHD. https://jetsin.com.my
MACFOOD SERVICES https://www.macfood.co
WINNER CHEF FOOD PROCESSING S/B https://winner-chef.com
COCOALAND INDUSTRY SDN. BHD. https://www.cocoaland.com
HPC FRESHMART SDN. BHD. (609606-M) https://fresh.nmart.com
CCK FRESH MART SDN. BHD. http://www.cck.com.my
NESTLE MANUFACTURING (M) SDN. BHD. https://www.nestle.com.my
C-CARE ENTERPRISE SDN. BHD. https://ccare.com.my
DEWANI JAYA TRADING SDN. BHD. https://www.dewanidesign.com.my

‘ﬁm : Trade Atlas
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(Export Solutions)
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Apparel And Clothing Il
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(Market Opportunity)
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Apparel - Revenue by Segment
Malaysia (billion USD (US$))
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6.24
6 = n B

5.26

5.58
4,67 . . .

in billion USD (US$)

3.90 3.88
ik - 3.49 -
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@ Children's Apparel @ Men's Apparel Women's Apparel

fan: Statista
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Apparel - Volume by Segment

Malaysia (billion pieces)
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Apparel - Price per Unit
Malaysia (USD (US$))
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& g 564 5790 585
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-8 Children's Apparel -®- Men's Apparel Women's Apparel
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Apparel - Luxury Revenue Share

Malaysia (percent)

2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028

® Luxury @ Non-Luxury

T —— m

ﬁm: Statista
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Apparel - Brand Shares

Malaysia (percent)

Other UNIQLC
83% 5%
Li-Ning 361 Degree  Anta Burberry Chanel Dior Gucci Hermés Michael Ko
4% 1% 1% 1% 1% 1% 1% 1% 1%

‘ﬁm: Statista
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Apparel - Online Revenue Share
Malaysia (percent)
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2020 2021 2022 2023 2024 2025 2026 2027

® offine @ Online

ﬁm: Statista
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Fashion - Return rate as a percentage of online order-intake
Malaysia (percent)
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75
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Apparel - Sustainable Apparel Share

Malaysia (percent)

in percent

2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026

Sources: Statista Market Insights, Annual reports of key players, Desk research, Statista
Consumer Insights Global

‘ﬁm: Statista
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Apparel - Secondhand Apparel Share

Malaysia (percent)

n percent

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027

Sources: Statista Market Insights, Statista Consumer Insights Global, Leading international
news agencies, UN Comtrade - United Nations Comtrade
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(Market Entry Strategy)
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International Greentech & Eco Products

Exhibition & Conference Malaysia (IGEM)

Dunudauszguuazuansduduazivalulad
$nflan Satuit Kuala Lumpur Convention
Centre Bag 1 At dUsznauntsdniay
3,700 S1UA1 LLazﬂsL‘ﬁﬂL?quﬂiﬂJﬂ’j’l 515,000

AU 9110 79 Usene

chagwsiedorthidn

IMPORTER NAME

E-STOXX LTD CO.

SYKT SRI MURUGAN TRADING AGENCY S/B

MAZUTEX SDN. BHD.

TAI WAH GARMENTS INDISTRY SDN. BHD.

DENIM CODE SDN. BHD.

KUAN HAI SDN. BHD.

OF TEXTILE FINISHING AGENTS

MPI POLYESTER INDUSTRIES SDN. BHD.

SENG HUAT HANG SDN. BHD.

The Thrift Festival

NuTTINTBlaUAuMuAzAUATIAUTENER
TUsENaUMIIumMdmTudeknileass
vibiianisnuly wane wazidulenialunis

#319LA30ENN9gINT

WEBSITE

https://www.stoxx.com
https://www.srimurugantrading.com
https://www.mazutex.com
https://www.taiwahgarmentsindustry.com
https://www.denimcode.net
http://kuanhoi.com.my
https://www.textilegence.com
http://www.mpindustries.com.my

https://www.senghuat.com.my
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IMPORTER NAME
RBI MAJU TRADING
RECRON (MALAYSIA) SDN. BHD.
HAVEN LIFESTYLE(M)SDN. BHD.
GLOBAL MANDIRI SDN. BHD.

UPRISE WINTECH STAR SDN. BHD.

AVENUE WOVEN SDN. BHD.

‘17'im : Trade Atlas

WEBSITE
http://www.maju.com.my
http://www.recronmalaysia.com
http://havengroup.com.my
http://mandiri.com.my
https://www.wintech.my

https://www.aavenue.com.my
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(Export Solutions)
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BHUNINT 62 YUABUNISVDINEANSUAS IUNLALTE

FLOWCHART
PATENT APPLICATION AND GRANTING PROCEDURE
(PATENT ACT 1983)

APPLICATION Not Complete
{Form 1 - RM280)/
(FORM 14 RM140)

Completed

DATE OF e
FILING ISSUED sty

Received

Mot received

of
EXAMINATION

Accepted

APPLICATIONS LAID OPEN
FOR PUBLIC INSPECTION
(18 months from priority date

or filing date)

REQUEST FOR SUSTANTIVE OR
ODIFIED SUBSTANTIVE EXAMINATION
(Form 5 - RM1100)/
(Form 5A - RM&40)

Mon-

| SUBTANTIVE EXAMINATION I ARGUMENTS
— (2 months to submi

orrections)

CERTIFICATE OF GRANT
ISSUED

APPEAL TO HIGH COURT
- INTELLECTUAL PROPERTY)
GAZETTE

* Kindly refes tions for details procedure.

fia : The Official Portal of Intellectual Property Corporation of Malaysia (MylPO)
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Applicant to lodge Request

for approval of 18 months from priority date
expedited examination or date of filing
(Form 5H + RM250 (Manual))

N\
Registrar's decision on
expedited examination 1 week

J

for Expedited Examination 1 week

Applicant to lodge Request
(Form 51 + RM2,200 (Manual&

N\
Search & Examination -
Examiner issues Clear Rpt. 4 weeks

J

N
Formality checks -
upon issuance of Clear Rpt. 1 week

J

Granted 1 week

fia : The Official Portal of Intellectual Property Corporation of Malaysia (MylPO)

uunasunistuasog

ausannulvanlaann

https://drive.google.com/drive/folders/109wWRGI3krpUITHMZ2mgmS6WIbA1cxB1Bg
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TRADEMARK APPLICATION PROCEDURE
(TRADEMARKS ACT 2019)

FILING TRADEMARK APPLICATION
(Giving date and application number) Nat

[Form TMAZ = RM&50 / RM1,100%] acepted
‘ Mot comply
AMENDMENT
FORMALITY EXAMINATION ﬁ {2 MONTHS) -
Comply ‘
Accepted
SUBSTANTIVE EXAMINATION -
Accepted ‘ ‘ Objected
Accepied
mﬂm.ﬁ‘nlﬂn IN IP ONLINE JUHNA:L WRITTEN APPEAL/
(2 months pericd for epposition proceading) EX-PARTE HEARING
Dppaosition by third parties Mot accepted
L) ;
opposition =
OPPOSITION PROCEDURE | = APPLICATION REFUSED
Opposition Opposition
refused accepted
' APFPEAL TO HIGH COURT
(INTELECTUAL FROPERTY)

NOTICE OF REGISTRATION

4

APPLY FOR CERTIFICATE OF
REGISTRATION
[Form TLI4 = RMS0.00]

NOTE™ The diffarences of fee subjected to the goods/services of pre-approved list-RMSS0 or
without pre-approved list (RM1100)

fia - The Official Portal of Intellectual Property Corporation of Malaysia (MylPO)
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Processing appeal file under The Trademark Act 2019
.
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'
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CHECEK STATUS

CHECK APPEAL DOCUMENT

READ AND REVIEW THE
WRITTEM APPEAL
SUBMISSION

CONDITIONAL ACCEPTANCE (IF AMY)

MAKE DECISION

IS THERE ANY APPLICATION FOR
GROUND OF DECISION?

s

fia : The Official Portal of Intellectual Property Corporation of Malaysia (MyIPO)
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