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2019 2020 2021

GDP (USSbn) : 1,392.23 1,326.90 1,552.67

GDP Per Capita (US) : 54,941.07 51,722.07 60,444.50

GDP Growth (%) : 2.2 -0.1 2.2

Good & Services Exports (% change) : 3.90 -1.65 -8.37
Inflation (%) : 1.61 0.85 2.86

Unemployment Rate (%) : 5.16 6.46 5.12
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LEUNIINITVUES WiFadAgy viseaLdsu (Port of Melbourne)

n3e3atld (Port of Sydney)
NISoUTaLuU (Port of Brisbane)
niSowsduia (Port of Fremantle)
niSooztaanyn (Port of Adelaide)
N58n153U (Port of Darwin)
NiTeneasnluiid (Port Botany)

yinSanasniimd@a (Port of Newcastle)

AUINUU

aundudiniled Awinein ailv (Sydney Kingsford Smith Airport SYD)
audumaiisu (Melbourne Airport MEL)
aunuunumReenuaus (Auckland International Airport AKL)
U3aLUU (Brisbane Airport BNE)

W5 (Perth Airport PER)

lAsadidsy (Christchurch International Airport CHO),

U1 (Papeete Airport PPT)

waRkan (Adelaide Airport ADL)

WALLUBSS1 (Canberra Airport CBR)

wALd (Caims Airport CNS)

avduuunAnaueTaouiiv (Guam International Airport GUM)
nadefu (Wellington Airport WLG)

aumduunf (Nadi International Airport NAN)

A159U (Darwin International Airport DRW)

AIUENIU (Queenstown Airport ZQN)
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(Market Overviews)
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soawmsdsiluasugiaduduil 13 vedlan deldaindud@iadesduiivavennsiivlami
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LLN‘um‘wﬁ 1 GDP of Australian at Constant Price

GDP of Australian at Constant Price
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i1 : The World Bank (2022)

GDP 9pspeansiaslutislnsunad 2/2021 iulndesas 0.7 sowiosanlnsunai 1/2021

(PauuNsIAY - Juiaw 2021) Miulpsesas 1.9 wasiilaiarsantusay 12 Weou (nsngiAN 2020 -

a U 1

figuiey 2021) GDP saawside WWulnsosas 9.6 Jsdaidudnsnsfivlaves insugiveednsided
=t wa ¢ A a a & < =
genaaulseianisal ileniAsugiveeansiie Humieg195Ias19Inanvanneeianals
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fiun: The World Bank (2021)
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GDP Per Capita USD
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7311: The World Bank (2021)
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1 : The World Bank (2021)
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WHUNNT 5 Import Value Constant USD

flun: The World Bank (2021)
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¥ 2021 aaammﬁaﬁmaﬁwL%"lﬁué’wmﬂﬂizmﬁlmqﬂL‘T;Jué’uﬁw 4 (yaA1NISUNLYN 12.06

Wuauneaansansy) wazlawIeuiguivussmeanyamnsiinilnalfesiufe U (Sus
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o
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UN 3

WaA1N15UYT 15.26 Wiuduneaarsandy) wazigesud (Fuaui 5 yaain1sdndn 11.61

WA URDARTANSY)
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Japan Thailand Germany
Trade Trade Trade
HS4 HS4 HS4
Value Value Value

Cars 7.17 | Delivery Trucks 3.80 | Cars 1.76

Delivery Trucks 1.79 | Cars 2.04 | Packaged Medicaments 0.81

Refined Petroleum 1.02 | Air Conditioners 0.98 | Vaccines, blood, antisera, 0.80
toxins and cultures

Large Construction Vehicles 0.68 | Rubber Tires 0.29 | Tractors 0.26

Rubber Tires 0.56 | Motor vehicles; parts and 0.29 | Harvesting Machinery 0.24

accessories (8701 to 8705)

Motor vehicles; parts and 0.23 | Gold 0.20 | Special purpose motor 0.22

accessories (8701 to 8705) vehicles

Sodium or Potassium Peroxides 0.15 | Ethylene Polymers 0.20 | Medical Instruments 0.20

Excavation Machinery 0.13 | Processed Fish 0.20 | Machinery Having 0.19
Individual Functions

Buses 0.13 | Refrigerators 0.19 | Motor vehicles; parts and 0.17
accessories (8701 to 8705)

Industrial Printers 0.12 | Office Machine Parts 0.17 | Washing and Bottling 0.16
Machines

Medical Instruments 0.12 | Jewellery 0.16 | Sawn Wood 0.15

Fork-Lifts 0.11 | Animal Food 0.13 | Large Construction 0.15
Vehicles

Motorcycles and cycles 0.10 | Plastic Lids 0.09 | Delivery Trucks 0.13

Tractors 0.09 | Broadcasting Equipment 0.09 | Lifting Machinery 0.12
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Population at 31 March 2023 ('000) Change over previous year ('000) Change over previous year (%)
New South Wales 8294.0 156.3 1.9
Victoria 6766.6 161.7 2.4
Queensland 5418.5 124.2 23
South Australia 1844.6 29.2 1.6
Western Australia 2855.6 783 28
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Northern Territory 251.7 2.1 0.9
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Australia (a) 26473.1 563.2 2.2
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Population distribution in 2021

1.8% 30+ 2.4%
1.50 EE—— 7579 1.6%
2,10 I 7()-74 2.2%
2.4% | G5O 2.5%
£29.1% 2,79 | 6064 2.9%
3,09 I | 5559 3.0%
3.0% 50-54 3.1%
3.2 1| 4549 3.3%
3.20 I /(-4 3.2%
365 | | 3530 3.6%
3.7 || 30-34 3.6%
3,50/, ] 25 29 3.3%
31194 1 —— ()24 3.0%
310 || 1 5-19 2.9%
3,30, | | (-1 4 3.19%
3,30, | 5.0 3.1%
3,49, | (-4 3.2%

229.1%

B Male lll  Asegroup [ Female
I7: Statista (2021)
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Reduced spending 43%

Shifted to online shopping
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only
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gunaaaia

naALAS DIUTERULNGY (Fashion Jewellery) Tulseinaenainsias Euromonitor (2021)
I¥Annsaiinasiinsveneidesay 3.9 Tudal 2021 - 2026 anmudenfifistundinissyuin
vouolada Covid-19 Tagludl 2021 Audnedosussduunduiifidndnlunainmniian Ao wiau
Andudndudosas 48.6 veanatnAIoslseiuundutun seaunie AITosay 22.1 uaz

A508A0 $9aY 15.6 MUAIAU

WHUNWT 12 dadrunanaadasUssaunnty (Fashion Jewellery) Tud 2021

50.0% 46.8%
40.0%
30.0%
221%
200% 156% 13.7%
10.0%
1.8%
0.0% I
uHou ¢y asound unwmdaio dua

A3: drlnaudaaSunmsaluaisuseng o uasTadld (2022)

U 2022 SME ng finsdseanyarmduimnndgyudiiaziasonseaulldnssmeeoansiie

172.25 dunoaansansy tnelrseaUseAuninsdieanuiniian 5 SURULINAD 1ATEHNYTNADE LAY

[ v v I

sUnssuiviaglanegiiauaziu (HS 7113) yardsosn 153.53 auneaaiiansy suduaad

43

\ATeIUTEAUNARY (HS 7103) yamdean 7.75 a1uneaa1iansy suduaiuas tasesUseauiie

v o A

(HS 7117) yarndseen 3.44 druneaaniansy susudae 1n3osUszaulans (HS 7115) yardsenn

v a v oa

3.19 duneaaTanSy wazduRUTINAD 1ATBUTERUMYS (HS 7102) Yardteen 1.87 AMuneaa1sansy

WA 13 dadaunisdeeanfuidnunluaziaiaslszauvas SME vy (neaasansy)

180
160
140
120
100
80
60
40
20 7.75 3.44 3.19 1.87

15353

suwsseu wapg 1Ay lak: WIS

fan: @@, (2022)

MARKET INTELLIGENCE | 24



ddadi>>

aaamstﬁ&JL‘i’fJumamﬁ']L%"]é’igmjLLazLﬂ'%lmﬂszé’uﬁﬁﬂ'lsLLﬁziaﬁiTué’mi'mfqu dluwgdndau
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1 audsiuinuzuazanud samgues e lnglunisiesylunasedi ldunissensy
Tusgivanna fianulailSeuseamsifeawinueiilensRessluvestinalneuasiinussgnnindamalidl
Funuaudgnnin wididoTeulsmaluniotonuuiifausgnnitlng Snvdlnedaiosan
mstdsyudandsemalunsnaniad s sud i ununisnan uagldeTeulssman

wAlLlagNSHARES 017 813NN U Buify Uazdma

FUsznauns SME lnedsanunsasesendudied esusesuumdy (Fashion Jewellery) s autiu
nseenuuus el liaduesosUssiuisuiunnnedssUseRudion vEenaumausswineS e
wiaziigy Yoyadnddnaudaaiunisenluiiauseme s uas@adld (2022) 1891131 Mg
Lﬂ%l@\‘iLW%iWﬁEJEJLLﬁ%EUWﬁm‘ﬁILﬂ‘LJ‘?JEJQLﬁ‘EJ@J SaurR (UoNININeS) waziesaurR sxanuswolifin
sazanuasideliifinny SaumAionssaurAnlaannisduasersevhtulannineswenedn
16d Fadeiduloniadmsuusznaunts SME ne lunsWamndudlineuauessewmsudusina
ymeeansidsubminduunliuiensdudiaiesUseduwidu (Fashion Jewellery) 7 sTuusudLLA

o a A& & a v dAa i a & v A Yo & Y] =
wavudwdnanzyana deidudusniauamadslanwedliiuemiedsuiluvewiy suds

= v A a < sa v a & ! oS A = !
Lﬂi@\‘]ﬂi%(ﬂ‘U‘VlNaG]R]Wﬂia‘wgL‘Uumiu(ﬂ‘1/]1@3Uﬂ'3"l§JHEJ§J3J"Iﬂ“Uu1uﬂQNU§$GZﬂﬂiﬂﬁjllu bUBIIINAIIANENAIN

1A 3UsEAUNNANINS fYielunvIeuninmg Toyaann Statista (2022) dunUINInaInvessgla

a Y a

AuidruduaziaiosUssauazeglungyu Non-Luxury Brand Aniludnduioeay 88

Y =

WHUNTINT 14 drunisnannduadutinasiasasuszaungy Luxury wag Non-Luxury Brand

o

oo 60 [100) 160) 00 60 160 00 60 160 100) 60 1150)
10 1 11 12 13 12 1 13 12 12 12

o

in percent

88 87 88 87 1 88 88

2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

@® Luxury @ Non-Luxury

fan: Statista (2022)
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AudvndArgluaaradvoan
nstdidudUsziansyudiuazias eauszdu (HS 71) luseainsidefiyansinisay

8.24 Wuduneaa1iansy lnefinisund1anurdadafdaadududunia dyadinisundn

a

1,604,125,749 peaansansy Anduiesay 19.5 sesaan Wiud ansgeusni yarnsihedn 1,072,138,430

a [ v

aeaansansy Andudesay 13 wazan yaAn1sudn 664,882,619 neaaisansy Anduseuay 8.07

<9

v
= 1 o

Auaau el gaain1sudiandsenalneegludiaun 7 Souaz 4.86 (400,624,122

Y

aaa1sansy) Fequriluadulndifes lawn dwdeludduil 6 Sesay 4.99 (411,277,949

ABARISANSY) waras1ISTUNE Tuaaunl 8 Sevay 4.03 (332,157,947 Aaaaisansy)

uNuNIW 15 dadauyarnsididgyuniuaziatesseaulusasniasae
Total: $8.24B

JCUEE Cote United
HETE d'lvoire States

2.81%
. maeltd 569
Smgapore indonesia | Saudi
« Senegal
Mali

Arabia

1.910/0 1.41% | 1.00%

Thailand -I
4.86% ., E 4.03% 263%
Ghana =™

0.73%

2.31% -

3%

United Kingdom

Poland
BN 3.12% =

flun: OEC (2021)
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WeisumMshduadyualiaz e ssuszauisuveseeansidsludiendu (OEC 2021)

v a

Ui Juduguusdudunilavading 91nyadinsindi 72,699,718 d1uneaansansy Andudadu

e

Jouay 61.9 YeIMsUNI IR SevawnABNTuAa 31nyaAINTiNn 9,228,028 AunBaA1SANSY
Andudndiusovas 7.86 uazfinsundranlvedududuiiann arnyarnisinda 7,468,759

auneaansanly Anludadiudosas 6.36 lnslinsthdianveseningd 2020 2021 Wuladueyd

Y

Souay 6.15

uNUNNN 16 dadauyarinisinduasesuszauiiealusaninsiie

Exporters of Imitation Jewellery to Australia (2021)

[Click to Select a Country]
Total: $117M

Thailand|France

flun: OEC (2021)

Apg19RuAATasUsTAUTunaNnaRANSIAY

v = a Y} o 1% a v a o Y] | ]
G]a']ﬂﬂ']ﬂaﬂLﬂﬁE]Q‘UigﬂcULLW%UUi%ﬂ@Uﬂ’JFJﬁUV’Wq‘WV]']f\]']ﬂjﬁﬂi']ﬂ']‘lllLLWQ AITUABINT
a ) M yve a a Y a ) v I3 .
Lﬂia\iﬂigﬂ‘U‘UigLﬂﬂul@i‘U@VIﬁWﬁ‘ﬂqﬂQUSIﬂﬂiu{j‘U"ﬂq‘UULLaSLLurJIUNWWNq@jﬂ’]a WUTUA Lovisa

Holdings Limited 1Junilslufiausielnaiigalussainsae

WUSUA Lovisa Holdings Limited

Vv Q < <

Silver Mulfi Cubsic Zirconia Stone Bracelet @ Silver Multi Cubic Zirconia Wrist Cuff @ Rhodium Multi Cubic Zirconia Jewellery Set @ Rhodium Cubic Zirconia Pearl Drop Earrings @

$35.00 $45.00 $45.00 $32.00

fann: https://www.lovisa.com/pages/investor-centre

MARKET INTELLIGENCE | 27



dddi»

JEUN WRRAluNMSIANTINTIEABIN1TEY
Cartier llag Pandora

1%

A1

3 .
wusuUaA Cartier
e, LYz
P % p e &
s 4
{ 1 i.'
7 § ¢ §
i i
\%\ \'1.‘ “u
Y Y
: s
CARTIER D')AMOUR
BRACEL...

CARTIER D'AMOUR CARTIER D'AMOUR
BRACEL... BRACEL...
Yellow gold, diamond Rose gold, diamond
AUS1,290 AUS1,290
A .
111: https://www.cartier.com.au/

White gold, diamond

AUS$1,390

LUSUR Pandora

bt
§
&3

oo
oo
-
<]

o

NEW

Pandora Nova 14k White Gold Lab-grown Diamond
Earrings

A$5900.00
fiann: https://au.pandora.net/

Pandora Era 14k White Gold Lab-grown Diamond Pendant
Necklace
AS$2,80000

25 CARAT
NEW

Bangle

A$2,000.00
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Pandora Nova 14k White Gold Lab-grown Diamond Open

luvarinanaeseslseaung gneukuudimarneeansifeuinnitesanis (Statista 2016)

DA mATY USEnuantungud laun Tiffany & Co,

uj,\h
§,‘, — ¥

CARTIER D')AMOUR
WEDDIN...

Rose gold

AUS1,420
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WusuA Tiffany & Co

Tiffany T smile pendant in 18k gold with

Tiffany Lock Bangle in Yellow Gold disirionids, iini.

AUst 200 o Beo

fiann: https.//www.tiffany.com.au/jewelry/shop/most-popular-jewelry/

198198 UALATDIUTLAUNUBUIAAAIUAINUEITY

NoIAUsTUNSaaY 70 ALUTUA IUUNIRINNTS MLAaAY
UNANLNAINAATISUNAYDURDHIAULAS TN DN

LUSUA Natalie Marie

Terra Bracelet | Diamonds

From $700 AUD
$5,000 AUD

fian: https://www.nataliemariejewellery.com/collections/terra
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I3 =) -4 a A a al a
NULTUAINIALA [ NTATE I lansRuntasnass kuwha

Auussaeaz 75 fe¥aeas 100 Yuativdladuasinu

LUSUA Momoko Hatano

e

EVERYDAY LARGE GRANDE PEARL HOOK

ARCH ENVELOPE RING BAROQUE HOOPS - EARRINGS - SOLID 9CT

- SOLID 9CT GOLD STERLING SILVER GOLD - READY TO SHIP
FROM $490 $240 $380

fann: https://momokohatano.com/
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® @y Gen Z uay Millennial il185em319 15 - 34 U 1Jungqui
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vudedsaveeulay]

® nau Gen X uae Millennial ifieng 35 - 54 U ifunquitiednsfunwuasdiseldgelu damwali
ngRnssumsteduduedosssdureseunquiuulvufivsdeind ossedummnansdage

I v

MINHERNS YUl nTedpyudiuarlaveiieundauning undalinistainiosseauundu

[ o o

angniluvesiydmsuunsmanvieaindnluaseuaiiifiongtesndn

o 3

[
==

| e ) & | o Aa Y a P = o & &
® ﬂqyﬁ_ﬂﬂaqq 5541 GUUIU LUUﬂq@JWNﬂ’nlmUQQV]’]\Tﬂ’ﬁLQUlI’]ﬂGUULﬁafJ i NLLUUIUNQSLa@ﬂGﬁ@

=

LPFRIUTEAUTNARA NS QuAlUITI T IAuNs ueuaulaluneIesUssAuundY insztion

\Wunsasuiduadmsumsaulduasmsdwialiiuynswany

Ndayatenu (IBISWorld, 2023) asuldndnuaenginssunisiiinelunsteiniessedu

a A g ' o [ ! (BN [ & 5 [y 1Y) Aaa ¢ o
vosyeeawmsdendunguusinaduauguluidulngdun1steinsesuseaunndu N85 ludviuade

] a a ~ v 2 @ . A a v a Y]
Wi51A19n wagd nngdnssuviavewmaiadeududnuazves Niche Market AvduA1LATUTEAU
\WunsesniuudusinuanudsinisvesgnAndundn dedulvaidubmuniy wnuusaiuuas
nmstelilianuazauuaziionsayu Statista (2022) Saauenansdryanstivemnadeduddyud
LaziAIBIUsEA U US LAY MIRRAW LAY WU 1nNN3 2 Tu 5 el reuluugeunufienAutaya

LATDAUANIINS TUANN DAY NN

a Y o = =)

LHUAINN 17 N15Yainiseaulalnazeanlaldadumiduutitazasasuseau

v

50%

40%

30%

Share of respondents

Research and purchase only in stores Omnichannel Research and purchase online only

flan: Statista (2022)
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nagnsnswigaala
(Market entry strategy)

wuonIvnIsugIgaanQ

{Usenaunis SME e fean1svenedunias esuseauund uldswssinaeaanside
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naulunmsimusdiumiendndoe vanzauiusain o

fedeensidainguduilna Millennials waz Generation Z (81g 15 - 34 ¥) ¥ adunqu

a

nenlanTsssgiunundulssiamlanevsedgyudlivien laun aSesme 6y Y uag Handmade
A a | a Y N al ¢ | L. o o A Y] ¢ ) a I
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1 ! a = Y = ! 2 1 va dl v
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A = o @ Ay o v = Y} & Y e ] | . . Aa
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dlowiislonalumsvensdudiedosussdulusussmmooanaideludowiu fusenounts
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Australian Jewellery Fair
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goansiAY IneauldnTundadld Yruseulunuve

U awnsinnudeyarnansieameiieudns e

167 https://jewelleryfair.com.au/ajf/

Bangkok Gems & Jewellery Fair
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AuAlunaUsema JUsuuvesuluwuy B2B

lagdaliidn1519591N15AMaENUR U190

aelsema wazndoudududslalaliuana

fiann: https//www.thaigemjewelry.or.th/event/post/thaigemfair
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International Jewellery Fair

PuLAnIAUAIR s Aud LA o sUsER UL UlY
udsduiiaiesseiulaleudssiuuud melusnd
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=

https://jewelleryfair.com.au/international-jewellery-fair/

Mog1vs19BarLINT
IMPORTER NAME

ULTIMATE SPARES & ACCESSORIES
STAHL METALL PTY LTD.
POWERDOWN AUSTRALIA PTY.LTD.
TOBIN ELECTRICAL COMPONENTS PTY.LTD
ESS EARTH SCIENCES PTY LTD.

OZ STRUT PTY LTD.

ELECTRIC PARTS SUPPLIES PTY LTD.
ARK PARTS PTY LTD.

TRICAB TRADING PTY LTD.

ARCUS INDUSTRIES PTY LTD.

lan : Trade Atlas (2023)

WEBSITE

www.ultimatesparesandaccessories.com.au
https://www.stahlmetall.com
https://powerdown.com.au
https://www.tobins.com.au
https://www.essearth.com

https://ozstrut.com.au

https://www.partsxp.com
https://arkparts.com.au
https://www.tricab.com

http://arcusindustries.com.au
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(Export solutions)
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IMPORTER NAME WEBSITE

MULTISTEPS PTY LTD. https://multisteps.com.au

MARS PETCARE AUSTRALIA (EXPORTS)
PETBARN PTY LTD.

https://aus.mars.com

https://www.petbarn.com.au

ROYAL CANIN AUST PTY LTD. https://www.royalcanin.com

i : Trade Atlas (2023)
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(Export solutions)
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(Market Opportunity)
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Hudnsen (fova 14.3) 1wl (Fovas 8.6) loay (Feway 6.9) Wavea (Fevay 5.5) nedyl (fevas
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eidusssdundaunain @Einaudaasunisatusnalsema o uasdnaild, 2019)
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Nike, Adidas Wa¥ Rip curl
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v I3 o 1 a ¥ o a 4 1 14 q' ..
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Tagnusunsaanduintul 2020 laun Nike, Adidas wag ASICS
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\WewneyieeamsifeleleaniainiguaziaufiuInalaude Weliarsandadiunainideni
wargunsaifmduunanusgldvesussyng (Statista 2022) wui Sevay 43.0 Wunquiisielias
soaaalaun {iseldviunans Amdudosay 33.3 uasdselaves Andudndiusosas 23.7

ANUAIU

WU 24 Fadrunanadeiiuazaunsaliinduunaiusgla

low income

23.7%

_—— high income
43.0%

medium income

33.3%

fan: Statista (2022)
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dlefinsandndumaaderiuargunsaifuunaueny (Statista 2022) I Sovay 78
voslderud e nazgunsnifululssimaoommsidoidundugdengseving 25 - 50 T Tasi
ngueny 35 - 44 U fdndrmanniian Andufosas 28.1 sesawnldun ngueny 25 - 34 T Aaudu
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UNUAINT 25 dadrunanadediiuazaunsalivnduunniugseny

30

28.1
225

20

in percent

8.4

2021

® 18-24 years @ 25-34 years 35-44 years 45-54 years ® 55-64 years

flan: Statista (2022)

WNUNWT 26 dadrunanaglfideduazaunsalivnanuunauine

80

60

60.4
39.7
40
20 - .
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2021

in percent

@ female @ male

i Statista (2022)
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s¥y7 Awuazyadtenfidauuuanisnataundiga Tud 2023 Tnoilyadinisnaineyd 141.0
drumeaniiansy uarduualiufulads 235.1 drunoaansansglud 2027 sietyafwiedndy
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WRUNWA 27 dauudsnanadeduazaunsalfiun Erunsaansansy)

250
216.60

202.10 235.10

200 176.60
= 169.20 164.60 .
1] 153.50
= 144.40 147.00
= 141.00 142.00
5 150 135.20 130.20 I

117.30 116.60
>
c 99.78 100.00 |100.50 [102.80 I 100.20 1070
g 100 81.46 = u
= 128 73.86 75.54 75.10 76.02
£ 53.54 59.25 5
50 | 28.83 3i 37 14 ‘ ‘
Il
2018 2020 2022 2024 2026
@ Athletic Footwear @ Fishing Articles & Equipment
Other Sports & Outdoor Sports & Swimwear ® Summer Sports Equipment

@ Winter Sports Equipment

flan: Statista (2023)
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1nadnd 2021 msdudrdudvsziandefiwnisiiluoeansfedyaniedu 272
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Import Origins (2021)

Total: $272M

flun: OEC (2021)
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UUSUA Speedo UBIDDEHLASLAY

i Quick Buy Quick Buy Quick Buy v Quick Buy
|

Folk x Speedo Printed Medalist Swimsuit Folk x Speedo Printed Cap Folk x Speedo Printed Logo Cap Folk x Speedo Biofuse 2.0 Goggles
* @ Fedkedeokok (1) £20.00 £35.00
£65.00 £25.00

fiann: https.//www.speedo.com/

HUSUA Stingray Uas0oaLAsIAe

RASH SHIRT LONG SLEEVE BLACK OCEAN BLUE ~ JACKET LONG SLEEVES PINK JACKET LONG SLEEVES AQUA JACKET LONG SLEEVES NAVY
$70.00 $69.95 $69.95 $69.95
L8 8 8 8 4 L 8.8 8 8 4 L3 8 8 & 4 L8 8 8 8 4

fiann: https://www.speedo.com/
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flan: Statista (2023)
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(Market entry strategy)
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AusFitness Expo

W ud sauvesd uduazy W usn1g
Tuniagaannnssy Fitness v avun Tngthiaue
sunuuuImsli 9 wudlifuie3esussnie Sport
Nutrition 81915uazInd uLasuii ogunn
a3 oaflouaze Unsal i Tinaluladinare
lunmgeavnssy wieunsindunulianiiug
LW UANUABINITUAZNITANUANAE NS AR A
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waid9u Weuweu $ad uiluasdndd oy
nsngnas SeRufiuiauu wasieunaay St
upswaiisu {7 auladnnudeyarnanslen

https://ausfitnessexpo.com.au/

fian: https://www.ellaslist.com.au/sydney/events/ausfitness-expo
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IMPORTER NAME

SKYE GROUP PTY LTD.

PIC AGENCIES C/O MITCH DOWD HEAD OFFICE
BRAS N THINGS

HANES AUSTRALIA PTY LTD.

MYER PTY LTD.

TARGET AUSTRALIA PTY.LTD

i : Trade Atlas (2023)

WEBSITE

http://skyegroup.com.au
https://mitchdowd.com.au
https://www.brasnthings.com
https://www.hanesaustralasia.com
https://www.myer.com.au

https://www.target.com.au
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A = v o | a v < Iz ) Y] | ~ o
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A a I Y 19 vw a a a & Ay \a |
Mseniuangnendsliiu ATO seawmsidemnivennslunainesamsidonasnrialiyanniundy
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a v ¢ v Y A Y a < ¢ ~ v @ v &

Meduieoulal Sumvserliuinsivlsdaulanunilssalugsiusugenvenmunlszesiia,

1 Yuazududunidsie ATO oaalnsias a1u1sansaausIwazidenlaainiuled

https://www.ato.cov.au/General/New-legislation/In-detail/Indirect-taxes/GST/GST-on-

low-value-imported-goods/
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Processed Fish IS
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Laznnsdanisminensmanzia lnowuanuduninsgiusasiaud By 99nnn35e9uTes
Statista (2023) TglalunainUaiudssuuazeomsnziaseansiieiiyani 0.95 HuAUnaNTansy

11t 2023 Aesanaziulnsesas 3.71 Al (CAGR 2566-2571)

ununi 32 melalunaniaiuussuuazanmmeiavaseasiinsiie
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o«

in billion USD (USS)
o

fln: Statista (2023)

USunaawdsgdiazemsnsialunainesansided 61.30 Alansu Tud 2023 waza1nd
fiUFunaegil 65.03 duAlansunielud 2028 (Statista, 2023) Insfidagaunistihidnemsdan
wsguannshalan (OEC, 2021) dngaudniluaidutanyinseyar 192,376,421 duneaasanss

JeanABLoUan 75,209,330 auneaaisansy wasUaiusausa 69,466,731 a1uneaaniansy
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Jandl I 192,376,421
Woua) S 75,209,330
Uawsoucv I 69,466,731
Ualusauou N 37,150,920
Uawnsdu 20,402,917
usuls> WM 11,156,885
mMdgsSHSaaisnaunu WM 7,006,340
UawuwnAroisa M 5,366,001
Uauoosy M 4,874,408

- 50,000,000 100,000,000 150,000,000 200,000,000 250,000,000

fln: OEC (2021)
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UanszUewmazlaulssunitdanlvednlngidududiindaannuamuisieyani 148,186,626
81UABAANTANTT SotaNARUAIUTIAY 17,920,321 d1uneaansansy wasUauaueu 13,380,442

auneaansansy (OEC, 2021)
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Uawsdu M 4,886,965

Uawwuatroisa I 1,734,312

uaulsd 103,789

- 50,000,000 100,000,000 150,000,000 200,000,000

flun: OEC (2021)
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(fruneaanfaniy)

6,000,000 5,480,657
5,000,000
4,000,000
3,000,000
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1,000,000
74,197 41,999

[anson iioda3uussu Uawuussu v Hijn udssu

fn: @en. (2021)

il s1eTmiieuandudvatwazomsnsianlsiusdeniisluesansifelagiadeoyi

15.57 peaansansglull 2023 wazAindnasisia 17.46 aeaasansglul 2028 (Statista, 2023)
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15 14:03 14.19 14.59
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=)

2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028

fln: Statista (2023)
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naddd 2021 nsud1duaUaiudsiu (HS 1604) lueealnsidedyan 1 edu
423 duneaansansy wui neliyadimstdngedicdesas 46.2 Fegalusudunilavasyadinis
Wd1 (195,388,708 Aaaansaniyg) 59989 lawn Ju uwazdulniide Seeas 9.23 uay 8.62
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uNuNWN 37 dadauyarnisindivaiudszuvesesdinsiay

Indonesia|Poland  |Spain
2.72% |126%
GermamyI

United ngdom
2. 12%

Total: $423M

Italy

United

9.23% | 8.62% States

Malaysia
1.39%
4.62% |iou
0.82%

South Africa Morocco 2] .
1.2% 0.58% [P =

flun: OEC (2021)

AieanUaulsgliazeamnsnzalueiie-wudiin lawn Thai Union Group PCL , Nippon
Suisan Kaisha Ltd , Maruha Nichiro Corporation , Blue Snow Food Co., Ltd. , Asian Sea
Corporation Public Company Limited wagdaduusunguinudmlunainvauusguuaze1ms

NELaURIRaaLAsLaglaLA Birds Eye, | &J, Pacific West , Sealord , Tassal kag Ocean Chef

ARBENNTANIMIAANITALEIUEIAVEY Thai Union Group PCL lunssnwisumi efin
AanRlanuarANNWEIIlUg NN FeuonNAedauA1T N e lALUTUATDIUTENLEY
fasundniuu OEM TiukusuAduy 4 WelaSuanmweaedlinuussm uasnslafnreiugnAlaensady
denglidnlannudesnisveswain Wulsylovusenswauiivd 9 nandasivesusen’ uwaguenainil
o A a % a o v a Y = 9 =~ v v
faluifnasgsisemnmsaniinusuinvey wasmsinmensnzaiivasasie Taed 2022 Lol
sunduiusiinsiuesansnisussuaiionudsdiu Sustainable Fisheries Partnership (SFP) iiiadslasa

AulUsslavesinlggumuvesuisnuasvenenalUdgaamnssuaimnziadneie

? https://investor-th.thaiunion.com/strengths.html
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o1gluseamsidelud 2023 wuii nqusuusemuidedniilunqulvgige wazasauaguluds

ava IS

nausuUsENINe M sitadSauuugangu (Flexitarian) uaznquinaniniseu (Pescatarian) 130

[

nauRuUsEn e msitaSinlinuilednd uimudaiviedn i (Statista, 2023)

RHUNINT 38 FAEIUNITUSINAABIMNSNSLALAZLLDENIVBIY1IDDHATHAY

69%

58%

Share of respondents

25%

75%

59%

24%

Gen Z Milennials

® Meateater @ Flexitarian

flan: Statista (2023)

luvaedndiunsusloaiiedn ivesyiesamside Australian Government (2021) sy
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Gen X Baby Boomer

Vegetarian/Vegan @ Pescetarian
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Apparent seafood consumption per person (kg),
by commodity

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020
-1 —12 -13 -14 15 -16 -7 18 19 20 -2

() Other @Crab @ Lobster
@ Prawns @ Tunas

@ Scallops @ Oysters
@ Salmons

Apparent consumption (kg),
per person, 2020-21

50
40
30
20 : I‘
h -
0
Note: Apparent consumption is the sum of edible production and
edible impaorts, less edible exports. Per person consumption is
expressed on an edible weight basis, estimated using conversion

rates for species-specific finfish (FRDC) and non-seafood categories (OECD).
Source: ABARES

fis: Australian Government (2020-2021), https://www.agriculture.gov.au/
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| actively try to eat healthy
Food must be convenient and fast

I1ry to avoid plastic packaging when buying food
| avoid artificial flavors and preservatives

Iry to eat less meat

I do not enjoy cooking

| have one or more food intolerances

1 am open to eating meat that was grown in a lab
(cultured meat)

I can't afford to eat healthily

None of the above

fln: Statista (2023)
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(Market entry strategy)
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Fine Food Australia
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THAIFEX - Anuga Asia
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(hagvs1adatid
IMPORTER NAME
JFC AUSTRALIA CO PTY LTD.

SAFCOL AUSTRALIA PTY LTD.
CORAL SEA FISHING PTY.LTD.

MCLAUGHLIN CONSOLIDATED FISHERMAN LTD.

THAI UNION MANUFACTURING COMPANY LTD.
PACIFIC WEST FOODS AUSTRALIA PTY LTD.
CASTLEGLEN ENTERPRISES PTY LTD.

CONGA FOODS PTY LTD.

NTC WISMETTAC AUSTRALIA PTY LTD.

SUNNY SEAFOOD P/L

CSJ SEAFOODS PTY/LTD

LLOYD FOODS PTY LTD.

i : Trade Atlas (2023)

WEBSITE
https://www.jfcaustralia.com.au
https://www.safcol.com.au
https://coralseafishing.com.au
https://mclaughlins.net.au
https://www.thaiunion.com
http://www.pacificwestfoods.com
https://www.castleglen.com.au
https://www.congafoods.com.au
https://www.wismettac.com
https://www.sunnyseafood.com.au
https://csjseafoods.com

https://www.lloydfoods.com.au
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(Market Opportunity)
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iAnaTLAY WU ATading waz Sawmes 1w dnamulveaisaziauegauiefiunning (Unique
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6.8 Tl 2022-2023 nglasuussativayuainnisivlnegaunntuiuiuAuvestiniesigiaun
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Health and Wellness Spas in Australia

Products & Services Segmentation

Industry revenue broken down by key product and services lines.

Day spas

51.2%
Destination spas
35.4%

Medical spas

X X%

i - ibisworld (2023)

MARKET INTELLIGENCE | 95



ddadl>»

] @ 1 .:4' a Ly} = n:l' v % a =
atlsinu AnadslunmafaUsuwaziunuinsluseansiiesdi 36% wwilduuaydayalgedn
geamnssuiliUsznoumegsiadassawadndiununngaamnssuadnilvg Usgnausealuivogunn

[
Y 1
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anmzvedAsugieeansdaiiouatsd 2011 Wunuuduideulletstng Tasyuilaa
sefaseTdlumsdudne uaeildnsniseeniiugaduysy iiinisal Gegsiaaurdmivussmaesainside
Faduuinsilafunansenudte nande fumunindulsmaasegiavesussmauazseuves
Fuilan dawalisnsinmaivlnvesgsiaauilul 2011 99T 2010 ve1efanasiosas 2.8 i

(113199 1) IngmadngnsIn1sveneivedgInavegisesas 3 el laudsd 2015 (13199 2)

a5l 6 SammaAuTavasgsAvauTud 2011 910 2010

AS million 2009 2010 2011

Spas 815.0 880.0) 904.9
- Destination Spas 251.0 274.04 2782
- Hotel/Resort Spas 213.0 216.04 219.5
- Other Spas 351.0 35900 407.3

Source: Euromaoniter International from official statistics, trade assodiations, trade press, company research, trade interviews,

trade sources

A15991 7 BNTINTVYILAIVDIFIND

IAS million 2011 2012 2013 2014 2015

Medical Tourism 86.9 91.3 96.7| 1035 111.8
Spas 904.9 920.7] 945.4 9749 1,008.2
|- Destination Spas 278.2) 2759.§ 2857 2923 301.1
| Hotel/Resort Spas 2155 2217 2261 2311 236 6]
- Other Spas 407.3) 419.5 434.24 451.6] 470.5
IOther Health and Wellness Tourism 188.4) 194.1 199.5 204.5 209.0)
Health and Wellness Tourism 1,180.3( 11,2061 1,241.7 1,2829( 1,329.0

Source: Euromonitor International from official statistics, trade associations, trade press, company research, trade interviews,

frade sources
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(Market entry strategy)
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(Investment Solutions)
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2. M3nzLlsunNeavUTEM (Australian Business Number-ABN) wiaufiunisaansiieu
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and Services Tax-GST)

3. saanesdeuEoinsinn® a fidne nsdidnaniine (Pay as you go withholding tax-

PAYG)
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o o vaa 2/ L= o v a = 3 Y < a
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a ~ ) a ad - .
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99aLAIL18Y G998la%l International Institute for Complementary Therapists (ICT) #393zf038
= @ Y = = = 1% v A vo 9
Feunanansvdilamasgiuniy AQF dsluseainsiduanunsaseulanuanidunlasuniseeusy
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Hesnnaupunveseeansduliliesdnstes vseauaunusosnandivesantulusinsseinag
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