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Indonesia: Gross domestic product (GDP) in current prices from 1988 to 2028 (in

billion U.S. dollars)
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Source Additional Information:
IMF IMF; 1988 to 2028

© Statista 2023
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Source Additional Information:
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Foreign direct investment net inflows in Indonesia from 2013 to 2022 (in billion U.S.
dollars)
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Source Additional Information:
ASEAN Indonesia; 2013 to 2022
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14,000

jonesian rupiah

13.000

.:E; 12.000
Ej' 10,950
% 11.000
X
0
10.000 9‘41 400
j 8,991 9,068
9.000
8.000
2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

Source Additional Information:

Indonesia; United States: 2007 to 2022

'ﬁmz Statista
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é’mwLﬁuLﬂamaaﬁuImﬁL%aLﬁuqasﬁu%faaaz 0.21 Tt 2022 flesansmemsuazingiy
L%@LW%@ﬁqﬂ%u Tuaaunisalanudaudavesiadeuazyiasuy Snvadutisiiasugialaniiuiimds
Angen1sal COVID-19 usdleRansanlugae 10 s saudd 2012-2022 wudn d8nsdudle
fireuinensil eglutasdosas 156-6.41 uazmahazldnmiinshetnaseliles IneUszananssng

Huial 2028 N1508ay 2.46 AILAAILULNUAINA 5
BHUNINT 5 9n51HUavadulnli@enawil 1987-2028

Indonesia: Inflation rate from 1987 to 2028 (compared to the previous year)

58.45%
60%
5o
3 509
g
3
3
:’;‘ 409
(Ci 309
g l
5
< 2047%
‘E 209
11.47% o,
9.25%  944% gpae 10.47%  9.87%
10% 6.41% 6.24% ’ % 79% 2329 6.4%
W.N 3-?% 353% o2goo *21%303% 546
0%
A A A .
& { N o Q,b \ %) N £} é’) Q N R N N 2 2 N
FF PP PP E LSS S mww@@&ﬁ’@@’%@
Source Additional Information:
IMF Indonesia; IMF

© Statista 2023

ﬁmz Statista
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(%
X 1,

Aawml 2007 991917115199 U9 UL sanaI NS eYaY 8.06 WU 2007 widswiedsayay
3.55 Tul 2022 Wilazdu19998nIIN15319 U ulusenined 2019-2021 AAnIngAnIsal

COVID-19 finny axvioudialassadiaasugianelulssmaniianuudunss

BHUNINT 6 9A5IN159199UV99UATTeAMAYU 1999-2022

Indonesia: Unemployment rate from 1999 to 2022

Unemployment rate in Indonesia 2022

9.0%

7.0%

Unemployment rate
o

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

Further information regarding this statistic can be found on page & icta G
Sources): Word Bank 1D 320125 statista %

ﬁm: Statista

WARIEUY

a v

wasuudmIugUsenauns SME deail
Rufandunisitu manilesosay 8.95 sl

LUsunsuatiuayunenIsiy - - Startup Incubator Program 98401ASgAYINeIusauiy
: Ministry of Corporate affairs and SME of Indonesia
(Business Grant)
- Micro Business and Government microloan Program (KUR)
mednTmanlen (1) [uluge 10-500 a1ugilen
L% dy ¥ =4 ¥
atiuayueenidesosay 6 luanuhauunsn wazsevas 3 lu
ausiaudaly (2) 500-10,000 dugident atuayunenide
Soway 3 lusuifounsn waysevaz 2 Tuauiheudaly
1UNamU (Angel Investors) - The Indonesia 1 Fund \Juneswuiisisulag New Energy

Nexus talikianisndnlungundsunauny
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- AC Ventures fions@iulut 2019 sjatiunsyanasmuluaniin
snludulaiidouarendou nglvanuaulalussiagulng

v

U3l AAviailine Fuma wazenamnssy SME

AANIATENINUSEINA

Statista 51891uf9nan15A1 (Trade Balance) Tud 2022 finan1sA1MIdY 54.53
Wwudupeaansansy lnedulaiidednanisanduuindeiliowausl 2020-2022 sunuiedis dyad

N5eeaNdUAIZINIINTUIEUAMIINAUTENA 1RIINVIARANTAISENINT 2018-2019

WRUATWA 7 Aan13AnsEndnelszmavasdulaili@ensudt 2012-2022

Indonesia: Trade balance of goods from 2012 to 2022 (in billion U.S. dollars)

70

30

20

%)
@
°
=]
172]
po )
S
5
@
Q
@
@
o]
@
=3
@

-1.89

-8
2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

Additional Information:

Indonesia; WTO

ﬁmz Statista

OEC ladnauafiayanin1sdnd1duaaineisuseinaluld 2021 dyaaviadu 194

v Y

WuauneaaTansy 0 30 Usemenialan Wauany 2016 Nilyadnsidy 139 Wuduneaasansy

=Y

WD MUNAIUUSLLANAUAT 3 SUAULTA bawA UIASIAsULAZWA9IY FUATAN waveslvauway

v
a 1

Fudugueud mudiu IneuszinagadAy laun 3w yaen 60.4 uduneaasansy (Sesas
31.2) @enlusilyarn 18.4 Wuauaeaansansy (Seuay 9.48) LavdlUu Yamn 13.2 WuduneaanTansy

(5ouay 6.8)
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a Y o I YU a v

lurzinisdeeenduntu dyar1msdu 248 Wuauneaasanss 4 27 Useinauaienis

9 Y

a v [

T UUNAUUTELANEUAT 3 BuAULIA LakA a1ufAY Uidulian wardlnsid ouuasnasanu

[

aua1eu IneUssinagaidday Laun 3w yadi 54.5 uduneaansansy (Sevas 22) ansgelsng

Waen 26.2 fiuduneaaniansy (Segas 5) wargUu Yadn 18.6 Wuduneaa1sansy (Sevay 7.5)

o

dmsun1AuInITUY 13U dIN15UIAstud 2020 dyaan 24.3 WuduAeaaTansy

<9

lnefansIunsuuadmIamELa Yam 5.77 Wuduneaansansy (feeay 23.74) msliusnisaudeya

Y

[

Wae1 2.6 Wud1uneaarsansy (Sevay 10.7) wazn1sviauiied yaan 1.75 Wuduneaaiansy

<3

(%@868 7) AUALEATIULNUAINT 10

RHUNINT 8 dadunasUsunatingndusiainsdisusemavasdulaiide

Imports (2021) Origins (2021)
[Click to Select a Product] [Click to Select a Country]
Total: $194B Total: $194B

Refined |Crude |geem

31.2%

Japan India
6.8% 4.49%

EIEVRE Vietnam
4.93% 2.11% 1.79% Nigeria

" Hong Kong 1.05% &=
Thalland > a razil na
4.6% 1.08% .

audi Arabi
1.92%
HEEEN

Petroleum

Petroleum
3.11% [2.2%

flan: OFC
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Exports (2021) Destinations (2021)

[Click torg&gﬁgtﬁgéoduct] [Click to]%g?:cgﬁgguntry]

Coal Coppe:)Ore Palm Oil Japan India
Briquettes -2
q Lignite

: 5.87%

Singapore |South Korea | Chinese | Vietnam
Taipei

Large Flat-Rolled
Stainless Steel

2.7%

Stainless Steel Ingots
1.5%

Philippines |pakistan
3.72% | 1o

United
States

South Mrca
o4

10.6%
#ian: OEC
LLN‘L!ﬂ’]W‘I?i 10 MSHIIUSN5NAeUsEINAYR DUl
Service Imports (2020)

Total: $24.3B
 oterbusesssenvn)
'_ Royalties and license fees
_ Air transport
_ Insurance services
- Financial services
- Telecommunications services
' Construction services
8 = 8§ 8 2 =2 8 @

o w w o w s w
fiun: OEC
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OEC asgytiagasnmstdhaumaindsemelnglul 2021 fyaen 8.91 fiuduneaa1sansy

o

Tnvduddntiandsemelne laun iesesdnsnauazdiudsenay Yam 2.17 duneaaisansy
(Soway 24.35) wanadn yae1 1.57 Wuauwmieey (Segar 17.62) sngud gunsaluazadiuuseneu
Wae 1.56 Wuauneaansanss (Seway 17.51) uaziiana yar 742 d1uneaaniansy (Sevay 8.33)

AauansluuNunInNg 11

WA 11 dagdrudazusunaningngudiannine

Exports from Thailand (=) to Indonesia (™) (2021)
Total: $8.91B

Copper articles
1.06%
0.7
Aluminum articles
0.95%

n

ﬁm: OEC
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Tu¥ 2021 Bulali@efivszansdududu 4 vedlan (Sesas 3.45) IneUsvvinsdulvgjeglu
439918 20-64 U fF1mauUszan 164.53 auau (Ussunusesas 60) adunquetgidunuim

Tunstuindouasugnaveslssme AaanslulunIng 12

WRUATWA 12 7151992991890 nTdulaliide

Population distribution in 2021

0.4% EEEE 30+

0.5% W 75-70

0.5% I 70-74

1.4% I (5-50
60-64
55-59 254
50-54
45-49
40-44
35-39
30-34
25-29

£29.9% £29.5%

4.3% 20-24 4.0%
4.3% 15-19 4.1%
4.3% 10-14 4.1%

4.5% — 5-9 4.3%
4.3% 0-4 4.1%

Male [l  Azezroup [ Female ’
& [ statistaZa

ﬁm: Statista

s a &£ a A o | . Y o Y
aﬂ']UﬂqimmLﬂ@?JusLuQUIWULsﬂﬂ NAINITUNTTE UMY Covid-19 lﬁﬂa AANYAN 5’]‘61@

1
o w

~ o A a ) a v a ] a
NLLU'ﬂuma@aq Iu%mWILﬂiwgﬂ%mqum ﬂ'l']llLﬂUmuIUﬂqibLGULV]ﬂIuIaﬁaQNam@ﬂjgLLaﬂ'J'uJUEJlI

wagngAnTIULUSInAYIBUlATliEe

PWC (2023) uaz NielsenlQ (2023) ladtasgnanuiliunginssuuilaavidulailide
luiienadieaiu dell (1) fularagmidsisaruqualunsidieiunindu dn1saivauailiang
TuusiayTu uandalinnuldlaludannden (2) Sllendevedluiud wildinaluladilusiieundu

uag (3) anuddgiuEesrnudasadlunsinfeeyadiuynaauiniu
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LI 3% — %4

are concerned about their are cutting back their
personal financial situation. non-essential spending.

Indonesian consumers are intending to adopt
cost-saving behaviors.

—1] o/ Buy certain products only when
“E 62 /0 they are on promotion/special offer

Despite planned spend
reduction, there continues
to be some appetite to pay
more for specific product
types, especially for
/ recycled, sustainable or

eco-friendly materials.

IR 56°f Shop with retailers which offer
O] 0 free/discounted product delivery

e 549, Use comparison sites to find
E 0 cheaper alternatives *Met: to some/great extent
Net weekly/monthly frequency use of ‘.’ 90%* Made from recycled, sustainable
shopping channel among Indonesian O or eco-friendly materials
consumers is shifting.
g "’ 900/0* Produced/sourced locally to you

m 6 1 o/ 720/ () o/ % Produced by a company with a

— 0 - 0 \’ 85 /0 reputation for ethical practices

e m In-store Mobile phone/
Smartphone
i PWC

L
L)

vasudouavluzum udidinalulaguddyrgundu

Reasons why Indonesian consumers plan to continue shopping in physical stores.
78% I'mable to check the product is not broken/faulty/the correct item -

5 60/0 Prefer to viewftest product befare buying

470/ | enjoy shopping in-store and missed doing so during periods of
0 Jockdown as a result of the pandemic

Attributes that are appealing for in-store shopping experience.

60 %1 Knowledgeable and helpful 56% Ability to use ‘Scan & Go'

sales associates

0/ Ability to use self-service
49 / 0 checkout tills

Issues causing greatest impact on shopping experience.
-

'\ Online - x In-store
o o
52% s\ 48%
A product taking longer to be delivered Larger queues in-store and/or
than you were told at time of purchase busier store locations

fn: PWC
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Indonesian consumers are
concerned about data privacy
when interacting with companies.

29%

SIS, 35%, Social media websites
— 25'% Consumer companies
Consumers switch Consumers switch P . )

to buying products to buying products 24 /0 Retail companies
in-store. online.

In response to their data privacy concerns, more than two third of Indonesian consumers
consciously share no more personal data than they have to.

67% Idon't share any more personal data than | have to =
A3%, I managefreject options when presented with data privacy terms
32“/0 | browse but rarely/never purchase with these types of companies e °
of Indonesian consumers are required to be physically located
in their place of work all the time.
. -
i PWC

'
=y

dodenuoaulail (Social Media) 3 duduwsnfidy lauganaalulssinadulaiige Ae
Whatsapp (50882 92.1) 5098347 LoWn Instagram (Soway 86.5) waz Facebook (fosaz 83.8)

14N N1538nlE Micro Influencer @u1s5algUSNSIAENULBUNALATU Tellscore
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Halal Cosmetic IS
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lanmaaunisaala
(Market Opportunity)

yuraaaraua:uudlduaala

Tl 2020 BulpfiTeiidndiuvosszmnadurniyaduuszanasosas 87.02 (Ussuna 241
duAw) Statista Wiiawefvdndiunisternsesdientenata Anduyar 3.37 Wuduneaasansy

Ineguslnasasay 53 LALToIAT03d1919871818 AUARILULKUAING 12 UaUNUATA 13

Liigausinisuslaaneludseinaviniu BulafigulaiinisdeaninIasdionenaialudnay
Uszineluasrnisaiusudiadaaiu (010) Tud 2020 dn1sdseanludaunadeyussun 50
auneaalsansy sewmn laun ansgemsuiedisad uazludite meyar1n1sdsenn 26 uag 21

AUNBAANTEANSY AUAIRU AkandluLNUN NG 14

goselunfendmiunstiszdu 3 susuusndmsudusinavnayadu laun GoPay OvO
a - ¢ a Ny o & a v ¢ o
W ShopeePay woAnssuNsFedumeaulatvedulalideiosay 39 deiedunosulatinge
ag1atiey 1 AsedadUa Tuvaeninededuariudemisesulalua 1 aswiol wselesnin
= 1 Y a ‘3 a 1% 1 1 L3 a A 14 bl o w
wIelliingliusnistedusmiutensesulalineiiissiosas 3 uazsouay 1 auddu
] 4 ) a 14 a A a a A
WNUNWA 12 yaAn1suslaaduduazusnisidananalulssmedulailie

Consumer sgendmg on halal products and services in Indonesia in 2020, by
category (in billion U.S. dollars)

Consumer spending on halal products and services Indonesia 2020 by category

Value in billion U.S. dollars
0 20 40 60 80 100 120 140 160

Food and beverage
Media and recreation
Fashion

Pharmaceuticals

Cosmetics

Travel and tourism

allars onhalal food and beverage. Additionaly,consumer chas toaround 207 bilion U, dolars.

<o gtatista ¥a

ﬁm: Statista
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Breakdown of halal consumer purchases in Indonesia as of March 2023, by

product category

Share of consumer purchases on halal products Indonesia 2023, by category

Ready-to-eat packaged food
Ready-to-drink packaged drinks
Packaged ingredients

Food material

Drink ingredients

Restaurant, catering and kitchen
Drugs

Body & face care products

Share of respondents

0% 10% 20% 30% 40% 50%

60% 70% 80% 90%
‘ i 81% .
81%

56%

Cosmetics
Biological products, including vaccines
Chemical products, flavor, fragrance

Fashion (clothes, pants, headscarves, shoes, etc.)

53% |

35%:
26% :

zI perspecove of the halal
they bought hall cosmeics Read mare
20251014

inindonesiain March 20 o halal ready-t

food and drinks,

and Millenrial Mus!
‘Sourcetsy Popuix

?im: Statista

und 53 percent ofrespondents stated that

statistaa

WNUNWA 14 yaAnsasaaniAIasdIasaataludssmangy OIC

Export value of halal cosmetic products to the Organization of Islamic cooperation
(OIC) countries from Indonesia in 2020 (in million U.S. dollars)

Malaysia

United Arab Emirates

Nigeria

Pakistan

Yemen 4

Sources

Bank Indonesia: Indonesia Halal Lilestyle Center
DinarStandard; Trade Map

© Statista 2023

‘ﬁm: Statista

o
o
)
=]
n
al

30 35

Value in million U.S. dollars

Additional Information:
Indonesia; 2020
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Statista leisvyfisdesar 39 veanguifuilanfianufiferiudulsznovveaaiesdiens
g1ana lnegfuilnafianudesnisndniasiguaguainias AnunNdisadosmsnenatauaz g iy
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Leading factors affecting the choice of personal care and beauty products among consumers in Indonesia
as of March 2023

Factors affecting personal care and beauty product choice Indonesia 2023

Share of respondents
0% 10% 20% 30% 40% 50% 60% 70% 80%
| use personal care or beauty products that are halal but somewhat suitable for the skin

I use personal care or beauty products that are not halal but suit the skin

| use personal care or beauty products that are halal but don't suit my skin

| use personal care or beauty products that are not halal but rather suitable for the skin

Plot Area

Note(s): Indonesia; March 2023; 1,014 respondents; among Gen Z and Millennial Muslim consumers

Further information regarding this statistic can be found on page &. iota G
Source(s): Populix: 1D 1400480 statista®a

?im: Statista

WNUAWT 16 AUfRaNgiunTamIeaIataveiusnayaanludulatide

Leading concerns about halal logo among Muslim consumers in Indonesia as
of March 2023

Consumers concerns regarding halal logo Indonesia 2023

Share of respondents
0% 5% 10% 15% 20% 25% 30% 35% 40%

There are still products circulating using fake halal logos 38%
The halal logo is something that is important but not a must
The awarding of the halal logo by the MUI has not been transparent

The issuance of the MUl and BPOM logos burdened the company

The process of granting the halal logo is burdensome for the company

u] st : ' o ket statista%a

2023 1,018

Sourcetsy Popuic

ﬁa.l’l: Statista
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Main source of recommendation for halal products among Muslim consumers in
Indonesia as of March 2023

Recommendations from friends/family 57%

Ads on social media (Twitter, Facebook,
Instagram, Tiktok, etc.)

View the store in person
Food and drink search or review sites

Recommendations from
influencers/artists/public figures/celebgrams
Try the products purchased from the store
See outlets applied for food and beverage
delivery

Store social media accounts

Advertising on the internet (Youtube, News

Portal)

Advertisements in print media (magazines,
newspapers, etc.)

Signboards/billboards/banners on the street or in
shops

0% 10% 20% 30% 40% 50% 60% 70%

Share of respondents

Source Additional Information:
Populix Indonesia; March 2023; 1,014 respondents; among Gen Z and Millennial Muslim consumers; Online survey
© Statista 2023

ﬁaﬂ: Statista

dulatil@uiiussunsmanglugiteny 20-64 U Ussunuiesas 31.3 909971UuUs89IN3

& I [ 1 P v 1 o [y d{' o A £% a & o I aa
VINUUA L‘U‘L!ﬁ(ﬂﬁ’)‘hﬁ/lﬂEJ‘N‘ZJWﬂiﬂmﬁﬁﬂiUQG}ﬁ’]%ﬂiiuLﬂi@\iﬁ’]@’]\iVI@JLLU’JI‘N&ILG]‘UIG\GU‘H ARSI RN

Ananmdmsugusenaunisitnesnisvenslenianiunisan laglut 2019 n3esdionnitdesar 80

a aa & d' ° o v
ﬂ@ﬁ@uiﬂuwjﬁLﬂULﬂia\iﬁqaqﬂuqﬁﬂ

doahunslidusnguudndasianunuiazguadiuyananiinsemunegataludula il

Miuslaatiewldasan laun enditu wuy wdadaeianamd venuazealuniin windaeissiunau

N8 HARAUNUITIRINT 13U ATUAULAA WaLBU 9 AuEwY
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Breakdown of halal beauty and personal care products usage among

consumers in Indonesia as of March 2023, by product category

Consumers using halal beauty and personal care products Indonesia 2023, by category

Toothpaste
Shampoo

Face wash

Face cleanser
Deodorant

Face moisturizer
Face serum
Make up

Sun block cream
Mouthwash
Toner

hair oil

Body cologne

A survey on the consumer perspective of the halal industry condur

28|  Desaipton:
deanser and deodorant.

March 2023 1,014 resp

‘Sources) Popuix

?im: Statista

Share of respondents

20% 30% 40% 50% 60%
S9%
53% :
45%
4%
35%
34%
33%

27% :

26%

6%

24%
23%
cted in Indonesia in March 2023 found that around 68 s purc npaste.T hased \poo, face wash, face

il Muskm consumers
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LASD9E18199NNANTANASIIUVIR (Natural Cosmetic)

uaNIINLAT BNEFUsEIRsTLETaNa T fuslnav iy adulauddyudaiu 66l
anuaulaluedesdensiindnainaisainossumd Statista Wiauenanesesdrensiianinainans
afinsssund Tl 2022 fyad 217.50 duneaaniansy mninazdsasnaivlaadssosas 5.90
9195911190 2023-2028 Amlul 2028 ‘U‘mﬂ(fla’]ﬂLﬂ%la\iﬁﬁ@ﬂdﬁﬁﬁﬂﬁ]’]ﬂﬁ’ﬁﬁﬁﬂﬁiiﬂ‘tj’]aﬁlzﬁgaﬂ"]

314.80 A1UADAANTANST

wenanesasdresaInasatasssuRasidudiuvesnanaiiiiulnegssimsug Saldiu
vowangesiithaulastananaeiosdiosanansartnayulng (Herbal Cosmetics) siail Sulafife
Julszimaiifiaumannuanensirnmmiusdufiaesvadan é’mﬁmmﬂmiﬁt,i‘;luﬂizl,wﬂﬁﬁmgme
F1uunn Jayulnsuinnda 30,000 ¥iia lag 950 vialasun1sidendrindauautinigen

FanFideuazimumdndod fe Wilavesrnuduialugaamnssusiang

UNUNNA 19 YaAINAIALATRIENININENTHNASTINYIA

Natural Cosmetics - Revenue
Indonesia (million USD (US$))

350

314.80
300

301.60
283.30
266.70
251.00
250 236.30
217.
208.40 =
200 188.80
176.80
164.10
150
100
50
0

2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028

*715.1’1: Statista

in million USD (US$)
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LUSUALASD A9 TuUSZIMANL Y

Statista lALAUDNAFITIILUTUALAT 9981019 UUTLINANTEL WU LWUTUA Wardah Haunus

Anufleusevaz 26 509901 loun MS Glow (5ewag 7) Scarlett Whitening (5@ 7) uag Emina

($omay 5)

A0 UTUALATDIAND19Ta M USENA 917

BLP Beauty \3esdousmangd S uER I TLaNe
Luxcrime \3esdondmsuRatuadufivre

Esga Cosmetics \3psdesananafindnainiiy

Rosé All Day \3esdo1us U Tiiouliiusawin

Dear Me Beauty \A303dI01LNZLINA

Dermalogy Mazaya m‘%laqe%awqmaummsﬁ'u@l%'mwiwﬁ'}

wusuA Wardah \Juiasasdionsenananusunusnniel@ussm PT Paragon Technology and

Innovation lagdlalawnufiin “Feel the Beauty” Sudmurglusuasuarenoufiavidy Mass

oA A ‘:1' Y [ sl o & v '
ﬁ!ﬂL@u 3] Niqﬂqwaqmqiﬂﬁ]Um@ﬂ,@ LUULLUiU@WUizaummmLiﬁﬂumuﬂWiGUEnEJGlmmlﬂqmﬂ‘Uizmﬁ

919 LLasTLazUIAaImNe

tASovaovuusuad Wardah

ﬁmgﬂmw : @wardahbeauty

Wardah EyeXpert classic eyeshadow palette
Wardah’s Intense Matte Lipstick
Exclusive Flawless Cover Cushion

Instaperfect Minerlight Matte BB Cushion

51A1 Rp. 47,500 #3Uszann USD3.37
51A1 Rp. 48,500 n3oUszuel USD3.44
51A7 Rp. 138,000 wisaUszuad USD9.79
51A1 Rp. 177,000 wseUszaad USD12.56
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YBNIINLUTUALAS BIA1B19USENALAL TNITUU LA 8918719818189 NINA LS U
2019 fin15udyaan 38.5 duneaaniansy uduant 2014 AlnsdyaAnies 4.39 a1

ABARISANSY IBLINATY 9 wihdimelussezna 5 U dwuansluwnuning 20
nsalAnw1uIEN Cosmax Inc.

Cosmax Inc. Lﬂuu'%ﬁ’msimﬁml,ﬂ'%"mﬁ’ﬂawLLUU
ODM (Original Development Manufacturer)
sedulan MdudyuAinmald Moqasiuvesns
Weunazimuiluavidinaegiseios auldsu
37978 cosmetics category at this year's LPPOM

MUI Halal Awards of Indonesia

WNUAIWT 20 yadmsudaTesd1aeaataaInnmals U 2014-2019

Export value of halal cosmetics from South Korea to Indonesia from 2014 to 2019 (in
million U.S. dollars)

50
40 385
30

20

Export value in millien U.S. dollars

2014 2015 2016 2017 2018 2019
Sources Addtional Information:
Korea International Trade Association: UN Indonesia: South Korea; UN Comtrade: 2014 to 2019

Comtrade
@ Statista 2023

ﬁa.l’l: Statista
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gouN1VAISYQIHUIY

= [

Carrefour giedndiniiduiifenvesyndulafide Sminauiimlulusegn wasd
Sruglduimamuuuiuluranistodufaeiey

Ranch Market  wnassausiuduiiiisadestugunw dudosunda fn waldl uandodid
Aunngs Tnsdmheduiiliamsanuldlugosindifieily uasiiving
Ingadium

Grand Lucky aonuiisasminendn it Sayfiv YUNTULAED Uaziasesnud s Mg
dulusafignaiigiesuniiin

Hero Hero Wugesndiinmnanasiiegludulpiifosnuunouass

WassnauAou q Wsnliusnsnelulszina Tiusnsimvuiedualusan

AN wardAuUAMaINTANYNILULAEANIUTENA

Y

un3tAsizRloMaaHSurUs:nauUMSs SMEs [ng

luguanundouauguniu gusenaumsin3asdians SME lulssmelnenlauinsgiunis
NaRsEavaInaNnIunzleulinu 28, 917U 200-300 W9 LRUIAINNNSSUINHNES (OEM) hail

1y

AUsZNoUNI3IIWIUNTafias1anusuAdudaInn1sdnmdnsinan Joradunusudiiiauiuas

=] U a !

SrassAlaednausianiinilondn delivedessyaulan a131 dnfes vedungeuwesivedean

o v o o & £ A & A A & Y

A1TULATBNEID N1 UY Pﬂﬂi%ﬂﬁ]Uﬂ’]iiﬂﬂiﬂifgWLUu OEM 99U kUTUALUUYDIAILDY
CY Y a d‘ U 1 4 d‘ 2/ d‘ a dll o v Y
llﬂﬁ]%IWUiﬂ']iEJu“U@ﬂ’]iiUiEN@%LL@'J Iummzmﬂﬂizﬂaumi SME WN@@LQ?@Q?{’]QNIH 5 PINIA

Meuauld tnauendniusinnanaududndnuald1AyesusuaniInnILALAS BN gSUTeS

a N A A A o a v a v ' v & a v A
dulpiFelinnuveiuludumainysemelng dumlungugunimuasannuuiudududi
A o a N A v A ~ )
ffnannlunainanatavesUsemadulaiidie usenauns SME nganunsoduveannsideususes
NARN I 81U UlAidun18la Indonesia Law No0.33/2014 tio@9t@suanua@1unsatunis
@ = | A A a ! AV v | 2
wi9tu M39llanNT@aNNTBUANNIILLINANENTIUNTDAANULAIUSEWA Y NlannasAnusIuile

fumhenuiiuguanindunaiatavesdulailide wesusesdummelinssusesenatalnela

annildlanmadiAydmiudusenoaunis SME Ing Ao n155u1aWEnwuY OEM %58 ODM

Tunaaadulaidey Welddulad@adulssmaausivasadinanluds 57 Ysemaluasdnisaiy

Y

suiiedaau (0I0) wialuludnwaraeins Re-export
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nagnsmstondaana
(Market Entry Strategy)

LudNIVNSYgIgLa:gDYNIVMSIIGaana

1Y

wvluNsTEenatnwaztiuloNalunsaeandunesosdaneeala Jeail

1. msvelususeuasiad osvmneenataiUIsuaiioud s azthudngnatniai esdionslszine
SulalBenfiussanamends Y90y 15-54 U annndn 75 duau Tngldlemaannseurusuiled
ANzNIIINIBaauwssEmalne ldnnasanusiuiiodumitsnuiduguandndnsisnataves
Sulailide Wledusosdudmeliniiusessnanalneld Adidy masgdndudonssduadali
Uszneunselmidesdndnsinsasoumusnnsgiusananniesfjiinmsmaassitundofioua

laSun1ssusesnUsenaaA e Audivenmansenana ANl Ing sy

2. UBNIINLAS BINNIEEIaIaT inanan1sindulanaaseas oadaneaswsn audeuly
5 o v a < ! A & o 1
isesdnnasainsssunAkazayulnsiluduvewan (Fragment) Mdulonadlunsnesiums
o ) Y a P = o 3
NMINIAAIAYRNATRIE01 Ny INYaudeTngAvayulnsinenldluaIosdons {usznaunis SME
ududemmuluiamensifewasinuasainansssunfdnaniiedwesnlugvesasarin vse
WAnsaaid5a (Finished Product) Mel@n1ssudnawdn (OEM) w3asuinmannsauinundnsiae
(ODM) M sUssdunusindnualazas uusuaasannanayulnsinglilasunseeusuuas

Wweslulumaialan

3. dmiundndueidnsa (Finished Product) ifluusudvesdaies lnsanized 98 wdnlae
{Usznounsiidurniyadu anunsalddndnvalamusssudsmauadianudedunnuslnaly

(%
¥ v

dulailie Nd1Any NseeantuulAIasdesdmsuls gy gusznauniseasidlalunsesnuuy
a o e Y b = o Aa o Y a o o
WanSamnziulasegun seazidgavulumi uagdrmInmziurndula gy 9199wvins
=) a

Y] ] v a I3 s A a saad N a a
NAUITIWAUAAT U UaBNLNDS Wia@uWQLBUL%QﬁwNﬂj@LﬁEN‘UEN@ I@‘UL‘UEJ 81N Tasya Farasya

(@tasyafarasya), Jovi Adhiguna (@joviadhiguna)

-
‘ A
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4. d1vemeaesmg AuarHusinsdvu1edud 819 Socolla M1 4498193 1uI MUY
LPA309AND19 AN BAZTRIMNMNaNBTL e-Commerce

@ cs@sociolacom @ @sociols @ Help Center ™= 1 | Y

BEAUTY JOURNAL soco

sociolla @ e com commcinosminon ¢ O ([

Categories Brands Promotions New Arrivals ™

Biggest SALEbration dari berbagai
produk favoritmu selama 12 hari!

P o — S
12.12 Al - T

=
SOCIOLLA AWARD THE NEW RISING STAR

PRETTY THINGS TO GIFT

5. SRMULAAAUAWIUATILILLAZEUAIN 817 91U Indo Beauty Expo #5841U Cosmobeaute

WievhenuITneanauazlasananitenlentadlunsdeanasannansssuwa vsesudnwmdnmels

WUTUARN
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Beauty Expo wae Cosmobeaute

NUTNTIANITUATNITUTEYUUIWIYIRA Y

a

AN LATBIE1019 @l i’)U’i')@JE:\IjNaGI K1

e

W1-d998n wavdILuUInImUIeduAINgY

| Illriq‘iﬂl :
; “-lmmu e "'J ahal } W19193 1AT 0981919 HANT MUY ALALTOUT

||| ;-

AUNIN FIUAIDINNT LATBIAY LATDINIT
@Sy 90Uy deUsenaun1ssieanyy
1INATT 150 518 {L19919U1INNT7 7,300

AU 1N 30 Uselne

flan : https://indobeautyexpo.com/

Mog1vs198arUNTN

v

IMPORTER NAME WEBSITE
PT. LUXASIA INDONESIA PRUDENTIAL TOWER LT. 12 https://www.luxasia.com
PT GALDERMA INDONESIA HEALTHCARE https://www.galderma.com
PT. KOHINOOR SATLUJ INDO https://www.gallery-kohinoor.com
PT. RECKITT BENCKISER TRADING INDONESIA https://www.reckitt.com
PT. PUTRA VALINDO https://www.valvindo.com
PT RECKITT BENCKISER TRADING INDONESIA https://www.reckitt.com
P.T ORIFLAME COSMETICS INDONESIA https://id.oriflame.com

PT. EKA CONSOL UTAMA LINE (ECULINE) GEDUNG https://ekanusantara.com
KOKO PERDANA LT.1 SUITE 116

PT. NU SKIN DISTRIBUTION INDONESIA https://www.nuskin.com
CV. CITRA JAYA PERKASA https://citraindojayaperkasa.com
PT.THE HIMALAYA DRUG CO https://himalayawellness.id
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IMPORTER NAME WEBSITE
PT DERMANESIA https://ramesia.com
PT. DIFAN PRIMA PAINT http://difanprimapaint.com
PT. PESONA ASIA AMANAH https://www.pesonaindo.com

‘17im : Trade Atlas
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wuoMVANSavadn

(Export Solutions)

govnivNIsuudv

AusEnaunisly 14 fadanaldanunsaldansusslvdanunununisiauiuniasygiafim
a1use duladde-una@e-neg Wedeandursiunisauudngussinauiade uazanidunis
Re-export T szmadulatifs wion159udmEoINeTuadUAvINGEe91A1391 (Port of Jakarta)

#30%1139 Tanjung Priok Lﬁaﬂizmwiaiﬂé’ﬁuﬁmgmwm6]
s=tjgulaz:uoMRBUQAIUNGUAzTNSWLAUNIVAG

Fudlunana3odians (HS33xx) 91nUsewalne Tasunsendunmsidnmelddennas
AFTA wsiflanafin®due 1dun mEddyaaa (Corporate Tax) Anludnsnfesay 22 uaznByaniiiia
(Value Added Tax: VAT) Sewaz 11
s:idguuazdarHuaniulgG
Indonesia Law No. 33/2014 agszmisnsleudnentiinisiuseswdniasisnataain MUl
(Majelis Ulama Indonesia) LL@%WJ?ENW“LJSSLﬁuﬂmmwaﬁa’la (The Assessment Institute for
Food, Drugs and Cosmetics :LPPOM) VLlJi;jﬂilei’NﬁﬁWl’Nmam (Ministry of Religious Affairs:
MoRA) Wag Halal Product Assurance Organizing Agency (BPJPH) Inedulatli@yaan Government
Regulation No. 31/2019 wag Ministry of Religious Affairs Regulation No. 26/2019 \ervunnng
Teduld ofadd
(1) Government Regulation No. 31/2019 mwuaseiley wleuts 11955Iu n1saanetleu
Susewaniumataia
(2) Ministry of Religious Affairs Regulation No. 26/2019 fnunaszsdau s1u1aniai
w9 BPIPH n158aRs Halal Inspection Agency AM3uAee Halal Auditor Funeu
nsvoannzdoususemaniurionaia tuneumsaanzdoususessanavosinassmne
Tnefinguane seidou wasdotadusineg MAeades loun
(1) Minister of Health Regulation (Permenkes) No. 1176/MENKES/PER/VIII/2010 of 2010
Pieatostunisanuduniosdians
(2) Head of the Food and Drug Monitoring Agency (BPOM) Regulation No. 19/2015 i

LNEIVDINUTDANNAUANIINALAFNTULASDIA1D74
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(3) Food and Drug Monitoring Agency (BPOM) Regulation No. 23/2019 LA gadaeiu
Formuemanafindmiudiunanveunsasdians
(4) Food and Drug Monitoring Agency (BPOM) Regulation No. 12/2020 fieateiu

NSTUIUNNTIUIAWIIATDIF194

AusEnaun1s SME 7ildldven1ssuseanTomungsnanaainAnenIsun1TdaaIuliaUseme
Iy ansaveaanziiounissusewansusianataniglaszuy CEROL-5S52300 167 e-lppornmui.org

mmmﬁﬂwﬁa;ﬂmﬁuiﬁﬁ >> www.youtube.com/watch?v=tTkLCddyBO0O&t=131s
N13Y29YY1MAN The Food and Drug Monitoring Agency (BPOM)

munseylutededun 12/2020 Weatuveulwaniseantuaygind miugaidugsialunis
nszeduaaIesdonnaudgnatn weliiaanuiulasuaiulaensie lagldssezia 1-2
wanlun1siiansan duaasesdensitdvniuasiedionsduamaelidinil 6 weu &3 BPOM

MAUNIUNIATIRERURIATHaETEUUNSHane TkilalusnasguAuUaendeuasn1snseane

a Y avy dll a ° Ao &
aumwimmmgﬂu I@EJGUEJ‘ULGUWE]‘UG] NATNINIINIIVADU UANU

- LBNANTNNNVNNLYDIUTEY

- BPOM luusiagviosiagnsaaeuadsaudildlunsifiuinwuasnssanedud deagls
lonansmansdmiuduveluoyan

- Statement of Responsibility fiuansiis (1) yarafilasuusiaslunistuvesuluaygyn
(2) MvasiBonsumizresdudi (3) FBmsliu uas (@) drunauiomn

- Free Sales Certificate (CFS) vo3ulsfianuymdulafideluusiazyssimavosuan

- Good Manufacturing Process (GMP) l¥Usgnaunisuesu CFS fuanunmdulaiidely
uAazUITIMATEINAR T99zueuiu GMP fieanlnemiissuaiaigdundn snfuly
nsdifinguanevesUszmananeug wlvldlususes GMP 9 nmursutenauls uel
zfpafiniseanionasifiiy

~ 18n@15 CoA W38 Certificate of Analysis & w1 ulususes nIelusesunanisnga

Y

WUATILNFUAT NAFBY Y39 FUTBIAAMN VBIFUA NENFAVTORIA MU IEFUM
LPNA1TTUTDININTFIUTIAA

azlasunisnsrvdeaunazennlususeslaeniua891u Indonesian Ulema Council (MUI)
dMTURARA M N1UNTTUIUNSTUNELTEY N19M5I980U kazn13UsEYusIuAY MUl Fatwa
Commission Iagdl The Institute for the Study of Food, Drugs and Cosmetics of the Indonesian

Ulerna Council (LPPOM MUI) @aiduaaniudaszniels MUl sduniseanlusyginenaa

MARKET INTELLIGENCE | 39



ddadi>>

UsIRNM9ILazRRNNENS N

- FowAnsouel

- AuanURvenEn i

- sldeu

- dunay

- Felssuiinge

- %auazﬁa&jmmﬁﬁm%auﬁw
- wneavdoniings

- ﬁfwmﬂﬂqm%

- TununeNgy

- demsede Wy Assiennisu

- TRANHUUAAINKATUIIYNIREARITARY B1ulaig Fsfasllnwdulatideniu
a 14
nslagandudn

neladaUsAu BPOM Regulation No. 32 of 2021 concerning Cosmetics Advertising 11
o A a a A o § Yy a 1% a | o eal M oM v
33'3@Li@flﬂqiim‘iﬂm’]Lﬂu%iﬂ‘lﬁi@m'ﬂﬁanIﬂﬂLGU"IIR]N@ LYU Uiﬁ'ﬂﬂm%mgﬂﬂ@ﬂq%aqU LLvaﬂJlﬂﬂJajumaﬂJ

Yasnuauwsegnsle wion1sliA1dn “Magic White” §s BPOM azfiansanindunislavaniiuess
Mg TIAUsEEiy GMP Tudsenalne

e laUseniaviieauvesUsemalneNanunsansiaussiliy GMP Judniaseddienanlasy
nsSusesluseivean@eu (ASEAN COSMETIC GMP) laun

- ARTUTRITEULIIASTTIUIUIYIA W TIMeNdemnaAluladnseaaunasuys
- anntuSusesasyuleedle anaminssuRwuIYails

- anduddrinermansuazmaluladuiausemelng d1UnsuseTEuURMA N
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asuduaaunsavoon

LHUANT 21 JUNBUNITEIDDNLATIED19T9DUTnTlEe

¥
Wus:znoums SMETng

WUs:noun1sa:Aovann:I0uUsdEAUIDINBUNISIDSI1EI0aN

* anvideutiinauiangsianisan nsgnsrmdve
* anvzilougds myaniuinsuasmns

. amwuﬁawiaqaaﬂLwauwﬁ%msﬂamniﬁm;m‘amns .
* apmziTsutnsdsy Sadagaseonil nsun1smAUTz A nENTIEYY

duionanstuvumeun 2
TswAnsIovesuiu

e doudugaeen

19597si0seuRouIvN

Gus:noung/malinuvuEy AITUNISVaIONE1SSUSDY

2

g nuenasTigARATo 18118199 ABINTS

fsg’ o | wiludaveneneannsg udndsignamnesy

E . 'luau_ryﬂmmem‘%mMmummgﬁuuﬁmﬁmﬁqmwnﬁu
g o | miesinesn s mhanm wan Aiesdene W.A.2535
% o | lwstudeiiunesseandinSunstaion 2 e

28

wUs:=nouns/mainuvudy 7
dulenansiifeanunsdsesnia:ausnnnadiBaugtinii

suAISAdINU

JayF31aEua (invoice), 318M3uUT37AUAT (Packing list)

1

2 Tuaqrgwémm w?amﬂmi?}uﬂ :‘"ﬂws"u‘éuﬂywmuﬂ‘un'ﬁéwan (Export license)
3. wuunesu C/O (FTA form ( Form-D, Form-£))

4. wduaimesn (Export declaration)

5. tenansou’ nsoRdoUIONAS Az
6 TsunAssinUs=nA

7

8.

9.

IWeISenIfuRu

agensdua

msusennamusEmannA iz M sBRMIUM U sEA NG

Tususensaasuiilu GMP gdnindardensilla sumssusedussduen dou

Free Sales Certificate (CFS) wefulafianuynsulnilifeluszussinavosdn
10. enas CoAu3e Certificate of Analysis

nsuAaANINSNe * ooy w BPOM ST
9 voog o, o 3
Aupnoulnpsiun Jse " Jpuaumsesdeniu AsovdoUIenansiia:
psavdunInaulassduniaannnusume o SssaLlFsUAnS
= 43U5898733°N LPPOM Uszineilng
a a A 'e o
nsaranInBulathde MUl i)

AsIvdeiuAILALENTINMENauaBEA A gUTHINA L2

suUATSAdINU

9n1n18 1ATesE1014 Jewaz 0.00
Audonnasn1sAi AFTA 6

sunAsiFulA I
GUIEns RIUMG grssRuesSuIoNans
i

na:tnienanslUitiuwsnis Aanns vy Iwetnauineanunau

yunvgns=Nuna:su
FaNNSASOABUNSEIS:MBONS JonansiweulUsitiu
I1a:19NaS158US0Y JvounAltn WEMSAaNNSVINA
AuAPONANAU

s:INFBUlATIBE

qeAuATU  Us:InAdulntide

= P
N1 AUENUTNW
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Tona SME [ne luaaraus:inAaisiseusgouladilde

21KISISLALY

Pet Food I
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lomaailunisaaia
(Market Opportunity)

yuraaaraua:zuudltivaaia

NS=Wa “Pet Humanization” #38 “Pet Parent” surdunaduiiiasainuullduiaulanias

fignieras iansnawnumedaidesinaeduniiougn vseautnvesnsaunsy Suiulseing

(%
=< 14

wwaggivluUssmedulafil@aiutusosar 153 wag 7.9 auadu Ay 2016-2021 auEisu
lngUsmasernswnainingtivfisiosas 654.8 lesnUsznadulafidedulssmanuszyng
dulngiuiermawdaan Fadonuuandudnidewnnninati manisalinssvnsuuinazai

1Y 2026 azfinTudu 6.0 &1 way 0.9 dumud1su (agriculture.canada.ca, 2022)

a o & X v v . v = v ¢ X a N
"i]']ﬂﬂ’ﬁLG\‘UIG]“U@Q‘U?S%WﬂiﬁGYJLa'EJ\‘]‘EJ’]W]L! Statista iqummmama’lwﬁamt,amauimuma

a

v ¢ -d’l v A IS < ! (Y v s (% ! !
naseuaquianizdnlideduaiusou Tud 2022 dyan 1.7 Wuduneaaniansy uazainiisening
U 2023-2028 fignsnmisdulaesar 7.53 Feazvilivuinveswmaratud 2028 dyad1usvai 2.7

v Y s Y 2 d‘
NUATUADAATITNTY AAASIULN NN 22

- & A« i o o § w A & o= ow
1NNSLILT YU TEIINTWNINISINIATY viligenugomsuuLiuduiaiesas 27.3
oA A ! v s L% dy a (% (3 1 1
soU TyarUssana 187.7 A1UARARNTaNST UONINT NANSUIINGUULNLALE TUNANYDIDMTHID
Dunnany idinsiduledutiedosas 53.3 seUnwusl 2016-2021 Tnauvaduemisuuivilawis
131.5 d1uneaansansy Wivesdaiidesdiulugiidannanduriinsansideuliivdniidesvasny
(Feuay 64.49) AnmsEaUUIUNa1 (Sawag) 17.87 uazndndunsiausenda (Sevay 17.64)

(agriculture.canada.ca, 2022)

IS 1

luvazemsauaiyadi 172.6 auseaaisansgiul 2021 dgnsnsiiulaeieiesas
23.2 fawsil 2016-2021 drwvusiazarunauluomsgiviinisiiivlawdeievay 29.7 Ingemnsaiy

a P A = | e 1% 3 v Ao a a v o
yiautunsanilleuiiyadiiia 85 auneaaisansy ddnsimsiavlaaivevay 26 uaremIaIR
yiladenauninseaunaadyann 16.6 a1uneaalsansy n1siavlaad ososay 11.8

(agriculture.canada.ca, 2022)
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¥

WKUNIWA 22 YaAnaneisandiaesussnadulatide U 2018-2028

Pet Food - Revenue
Indonesia (billion USD (US$))

27

25

2.5
2.3
2.2
2.0
1.9
1.7
15
' 1.3
1.1
0.9
05

2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028

ﬁaﬂ: Statista

r

in billion USD (US$)
o

-y

Audslumantdrfydmsue s laun

Y a

Mars Inc AHEALUSUANARNA 915N T 89071 50 §+%o 917 PEDIGREE®,
Waltham Center for Pet Nutrition, WHISKAS®, ROYAL CANIN®, AniCura,
WISDOM PANEL™ wag VCA™ 1ag Royal Canin i unusudiidudidougs

(% 1 I

Mg ddnuuinisnanegiisevay 22.3 aumglana Jduiuinimann
Joway 21.1 WABLUTUA Sheba

Colgate-Palmolive  81mM5dmildeauusus Hills Sdmuuinisnainiovay 18.2

Nestlé SA 21NN LABIMUIUA ONE Purina

Tagsia 3 U3Endreuldsudnnsnsnannsuiuegiiuszanuiosas 75.5 vesnanevng
wiatudulatide luadiue1misaa Mars Inc, Colgate-Palmolive C Uay Nestlé SA fidaulus
MImanTIfuegiuszanudesas 70.6 vesmainensavludulaife uuTus PEDIGREE® (Mars
Inc) fdmuusnseainussunusesay 21.4 sesan laun Hills (Colgate-Palmolive Co) Hauuus

nsmaInseaz 19.5 waz Alpo (Nestlé SA) fiduliinisnainiosay 13.8
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OEC srgaudsmsiitiemisdnianndsemalnelul 2021 fyaen 94.8 druneaaniansy
A a [ 1 1 o Id Aa N a o Y & v o A =
wsefnludiuutwainiosay 18.3 Wulssinandulati@eundnlududuiiany sesainUssinedu

(Spvaz 25.3) uazdsrlud (Gosas 13.9) sauansluununng 23

WU 23 YarnsddiemsandiaesnUssndlne U 2021

Import Origins (2021)
Total: $517M

Singapore

25.3%

Thaila nd South Korea
3.25% |...
0 Malaysia Japan
18.3% .l
United France |Italy
States

Netherlands !I
5.59% | *

United ngjom

073%
Bel
™ [ -II
T [

Germany

16.2%

fn: OFC
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Bgassnauaialy ($ewaz 24) uaziusnandugdniiassesulaunsoiuledisinuisaniy

[
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egodudmsudniifewiveniueudniities (Sevay 43) HandaeiinANUaze ARAEANLAIIY (Sogay
41) nanfauaIugun (Seuag 28) vodau (Sosay 25) Lder wsasUsEauy (Segay 12) malulagh
a Y o oo ¢ % s ) d' Y a 1% v v o &
Nedtesiudniidies (Sesag 5) gunsalfiiertesiunisindeudiy lnune (Segag 5) Useiududnd

1889 (Fovaz 2) uasnaniugdu o (Sevay 4)
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Pet Food - Price per Unit
Indonesia (USD (US$))
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*7im: Statista

WNUNWT 24 yadmsldTeaengfiudniibesianou

Monthly spending on pet products in Indonesia as of January 2022 (in Indonesian rupiah)
Monthly spending on pet products Indonesia 2022

5% e
42%

Share of respondents

up to 100,000 IDR 100,000 to 300,000 IDR 300,000 to 500,000 IDR 500,000 to 700,000 IDR More than 700,000 IDR

Note(s): Indonesia; January 17 to 31, 2022; 16 years and older; 7,015 respondents

Further information regarding this statistic can be found on page & 3
H Souree(s): Rakuten Insight; D 1325628 statista®a

ﬁa.n: Statista
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LLN‘UﬂqWﬁ 25 PaIN19n159 Mg ISand U 2018-2027

Pet Food - Online Revenue Share

Indonesia (percent)

R (7)) G010 100 G076
75
=
[}
5 50 996 98.4 97/6 97/5
[=1
£
25
04 116 204 2l5
0 — — —_—
2018 2019 2020 2021 2022 2023 2024 2026 2027

® ofiine @ Online

?im: Statista

g o/ '3 o/ o/ -3

BHUNINT 26 F0TUNYINANNUINNGINUFA AL

Leading places for purchasing pet products in Indonesia as of January 2022
Leading places for purchasing pet products Indonesia 2022

Share of respondents

0% 10% 20% 30% 40% 50% 60% 70% 80%

In a specialty pet store

From an online market place (e.g. Amazon, Shoppee, Tacbao)

In a supermarket/hypermarket/convenience store

From the website of a specialty pet store/online shop for pet supplies

Others

Notels): Indonesia; January 17 to 31, 2022; 16 years and older; 7,015 respondents
Further information regarding this statistic can be found on page 8

Sourcefs): Rakuten Insight; ID 1325627 statista¥a

'*71'11’1: Statista

MARKET INTELLIGENCE | 48



ddadi>>

un3tAsi:KlomadHsSuUs:noun1s SMEs [ng

Tunuarundeudiuguniu {usznoumsemisdnidssdulszimdlnglunaianans-uu
dulvgukusudvesfUsenaun1sselng 3 euusudnaeuseing wilunaianane-ae nie
FUszneunsuiandn (OEM) 7 SME unsdauiulmnaingsiafitisuiesiuugdninieussas
og1smsLAvdonuaznszg nUuvesUaiwdndue msaiunazusnd dlusAununings
Fafllenalunsiandnenmifiodsesn lnslanznsidonasimunielvindnsamidauninls

¢l %

WRIFIENG NdAey Ao NsiawINdndnsidauau AT ImE Wy gasanauauielallidnd

a’lj = <y = v v ¢ 1 <) v v i = al £
Wendsadu lsale nieiawiansauareiusuazyiteny Ludu lagldaulalseuluSesduny

N158990NTULLRIINANTN I N ENeTA AFTA
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v ! < v Aa a 1% 3 a [ =
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(Market Entry Strategy)

wusNIvNIsYgNgLa:gavNIVMSLUIgaana
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surduA I TunIdn laun Suanigdowazuiy addndaiunmg Hunlvusnmseudiiagdnudauy
&Y I 4 a o 1 1% Ao a a
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InannaneLuTun
Pet Republic Waliuimsdaudd 2011 wiunisliusnisiiegua U13e uaziaiuaina
AU AT “We Love, We Care, We Educate” Tiusnng

Y aa

guiniiinunmalusafduseslanazininzauiudniiaes uenanilds

(%
[

PIMUNBAUAE S UAR LA AYITAAS o) BN

De

MARKET INTELLIGENCE |50



dddi»

Pet Kingdom FIUATILIUNITIINUIDINNT VBdLaU AuAiliNiugueude 1Asedile

w3odltdmsudniides uazgunsalvaadnvesdniides uananilds
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TrusnsanuasIsued@ NS UFR AT AATN kazlsISUAN LAY
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petshopindonesia.com / Peata.id Wag Lush Pets Co.
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fian - https://merahputih.com/post/read/indonesia-international-pet-expo-2018

o ¢ X aa N I 5 v v o ¢ X
lWiﬂiillagnLaﬂﬂuquq%’]WQUIWULSUU LUUQWUW??‘Ui?@J%Lﬂjﬁj%qm@quqma’]ﬂﬂﬁiﬂamqLaENLLag

Aliuinisineaiudnlideaneiia dntududssdnUas 1 ass Tl 2022 fifuszneunisdhsiueenym

¥

71U 186 $1uA1 uazildidndeuvunnndi 53,000 AY

Maghvs1uBortiin
IMPORTER NAME

PT. ASIA TOPINDO MEGAJAYA
CV. GLOBAL PET INDONESIA

PT JAPFA COMFEED INDONESIA TBK.

PT. AV PLASTIK INDUSTRI BATAM
Tensped Srl

PT. PERDANA MINA MANDIRI
CV.BERSATU MAJU

PT. GERBANG CAHAYA UTAMA
NESTLE SA

PT. GUNUNG SURYA SEMESTA
CV AGRI JAYA LESTARI

CV. AGRI JAYA LESTARI

WEBSITE
https://www.topindopet.com
https://globalpetindo.com
https://japfa.com
http://avplastik.com
https://tensped.com
https://www.perdanamina.com
https://www.beritasatu.com
https://www.gerbangcahayautama.com
https://www.nestle.com
https://www.suryainternusa.com
http://hortijaya.com
http://hortijaya.com
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IMPORTER NAME
Perfect Companion (China) Co.Ltd
MARS NEDERLAND B.V.
PT. SEHAT CERAH INDONESIA
PT. TONG WEI INDONESIA
PT TROUW NUTRITION INDONESIA
PT. ANITOX INDONESIA INTERNATIONAL
PT MALINDO FEEDMILL TBK.
PT. FKS MULTI AGRO TBK.
PT. SURYA DJAKARTA JL. PANTAI INDAH
KAPUK BOULEVAR
PT. SPECTRA KREASI DINAMIKA
PT. ANUGERAH NIAN INDAH ABADI

1713{1 : Trade Atlas

WEBSITE
https://www.perfectcompanion.com
https://www.mars.com
https://www.sehatcerahindonesia.com
http://en.tongwei.com
https://www.trouwnutritionasiapacific.com
https://www.anitox.com
https://www.malindofeedmill.com
https://www.fksmultiagro.com

https://www.surya-am.com

https://spectra.id
https://www.idh.id
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(Export Solutions)
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Halal Snacks
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lomaailunisaaia
(Market Opportunity)
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WNUAIWT 28 YarnaavuNvULAgIBulatiie U 2018-2028

Snack Food - Revenue
Worldwide (billion USD (US$))
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600 578.1
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507.5
472.2

412.3 425.8
400

in billion USD (US$)

200

2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028

@ Cookies & Crackers @ Potato Chips Tortilla Chips, Flips & Pretzels
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Snack Food - Volume

Indonesia (million kilograms)
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< 1000
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@ Cookies & Crackers @ Potato Chips Tortilla Chips, Flips & Pretzels

ﬁm: Statista

BHUNINT 30 SIATLRRYAINUIYVBIVUNVULAYT U 2018-2028

Snack Food - Price per Unit
Indonesia (USD (US$))
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o .
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Most important considerations in buying food products for Muslim
consumers in Indonesia as of March 2023

Most influencing factors in buying food products for Muslim consumers Indonesia 2023

Share of respondents
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Has a halal logo 93%
Clear content information 90%

My needs can be fulfilled from this product

Eco-friendly packaging

Domestically produced

Refillable packaging

Produced from abroad

i [ st it e e : ; R Rl e o statista %a
March 2023; 1 fm consumers
Source(sk Populix

ﬁmz Statista
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(Market Entry Strategy)
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2. fuszneunis SME Wfifdsniswdnuasaiuaunsauinisaumusonieliudaunsam
fusznaumsnelvg) dadu msgadududnains g (Niche Market) fiannsnasnarilsdeviiag
I¥gan Tagldusslordanmaduaiuanmasguasnszuavilandoudie lddsdusummuien
Judlnsiuguaim wag Function Food

3. nstunsifoundnsasivensiuseanasguetanalundnfusionmuazia osdudy
TevsRummnguune dmiuguszneunis SME A3 ududanen ansadunsideususesldi
AMENITUNITBA UL TEINAlNg

4. UBNINUINTFIUENANE WMSILTB VA sHAnuAAudvaensdtlussfuanasgns GMP
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6. $1UTIUIBLENITOIMTEVAIN LT UYBININANIZNE WA A1U1T0@T 19U UTUA LUTZAY
Community talaign iugesmislunisaenendaduendigaainlusuian S1uiideides 01d

Growell Whole Foods/ Sesa Experience/ BulkSource Healthy Eco Grocer

7. widdememsimieiusnanlesuesulaudililasuanu deusnndnludagdu uad

wwlduazivlaluawan lngunannesudmiigamsieaunniiverdes 819 Club Sehat (11

Frumwazesulail) / Nourish Indonesia/ Superfood Indonesia
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Indonesia International Food Expo (East Food Expo)

LN TTUUANIAUAIBINITHALLAT DaRL
.3 eadng gunsal uazinmealulad $adwdy
Usys1day 1 ase 7 Grand City i o9
Surabaya 1wl 2022 dfUsgnaunisidnsay

28NYNIUIU 220 S1uA1 wazdld gy

11AN791 28,000 AL 917 12 USeind

fian - https://eastfoodindonesia.com/

Sweets and Snacks Expo.

2
a

J1U33US3U qujJNﬁG]?JUJJLLaWUUNGUULﬂ g1

a a

FNNAELLEDT LATBIINT AIUNAL WALTINAN
NetpsiugnaIvnssuvLNYULALd 30Ul
31U Food and Beverage Indonesia

JIExpo 13199 Jakarta

11 : foodbeverageindonesia.com

Maghvs1uBorthiin

IMPORTER NAME
P.T.CAPSUGEL INDONESIA
P.T.SUKANDA D JAYA
PT. ARTA GLOBAL SUKSES
PT DUA PUTRA PERKASA PRATAMA
PT INDOGAL AGRO TRADING
PT GIVAUDAN INDONESIA
PT. CLASSIC FINE FOODS INDONESIA
P.T.DARYA VARIA LABORATORIA TBK.
PT.UNILEVER INDONESIA TBK.

PT. PERMATA CEMERLANG ABADI
PT. SERAYA MUTIARA SEJATI
PT. LENTERA DUNIA

WEBSITE
https://www.capsugel.com

https://sukandadjaya.com

https://www.arthaglobal.com
https://duaputraperkasa.com
https://www.indogal.id
https://www.givaudan.com
https://www.classicfinefoods.com
https://www.darya-varia.com
https://careers.unilever.com

https://permatasuksesabadi.com

https://www.serayagears.com

https://lenteradunia.com
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IMPORTER NAME WEBSITE
SUKANDA DJAYA https://sukandadjaya.com
PT NUTRIFOOD INDONESIA https://agrifood.id
PT. INDO GUNA UTAMA http://ptindoguna.com
P.T. SYMRISE https://www.symrise.com
PT.DOEHLER INDONESIA https://www.doehler.com
PT Unilever Indonesia TBK. https://careers.unilever.com
PT. MARKAINDO SELARAS https://markaindo.com
PT. INDOGAL AGRO TRADING https://www.indogal.id
SATU DUNIA UTAMA https://www.satu-indonesia.com
PT. SYMRISE https://www.symrise.com

1713{1 : Trade Atlas
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(Export Solutions)
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AusEnaunisly 14 fdanaldanunsaldansusslvdanunununisiauiuniasygiafim
aude dulatige-uade-lny Lﬁaa'aaaﬂﬁuﬁmmmmuuﬁngﬂﬁzmmmLaL% wasALdunIg
Re-export lUgsumedulnilife viensaudimeSeaifietuduiiviideainsm (Port of Jakarta)

#38v11139 Tanjung Priok tienszneseludaiunvginizsinge

s=ldgulLa=ioMKBUQAIUMBUA:INSWLAUYNIVMNG

AUA I UNLINDIMITHALLATBIAN (HS21xx) annUsemnalne Tasunisenunguidnniela
Tannad AFTA waidialin 88us lawn n8lfiuaaa (Corporate Tax) Anlusniniauas 22 uay

AByarfia (Value Added Tax: VAT) $ogag 11

s:idguuazdarHuaniulgG

Indonesia Law No. 33/2014 agszmisnsleudnentiinisiuseswaniasisnataain MUl
(Majelis Ulama Indonesia) LL@%WJ?ENW“LJSSLﬁuﬂmmwaﬂa’la (The Assessment Institute for
Food, Drugs and Cosmetics :LPPOM) VLlJi;jﬂilei’NﬁﬁWl’Nmam (Ministry of Religious Affairs:
MoRA) Wag Halal Product Assurance Organizing Agency (BPJPH) Inedulatli@yaan Government
Regulation No. 31/2019 wag Ministry of Religious Affairs Regulation No. 26/2019 \ervunnng
Teduld ofadd

(1) Government Regulation No. 31/2019 fvuaseiieu uleuig 11MIFIU N1590
NzLlsusUToINaningisnana

(2) Ministry of Religious Affairs Regulation No. 26/2019 fmunszifeu §1uaniing
wya831u BPJPH n154ass Halal Inspection Agency ASUAeRs Halal Auditor Tluduneunisan

1L UgUSUTBI81aN18U0 919U LN A

wIewngaaa nsivesdulailde Suldnaiau 2024

HALAL

INDONESIA
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Tnenguane seideu waztatarusney MAdeto laun

nviane seideu uaz

YoUIAUAIG)
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INY[TLDYNLUDINUY

undsdoya

BPOM Resgulation 27/2022

Junguunesunnudasasioamis
wazen nsvelueuaInid ey
nszeaAudily Sulnilide fijardu
Tunisifiv 4 du laun (1) Tsenu

NAR (2) AuA wag (3) Huwn

Y

eXe

N W a

LAZ/YS0MLNUNTENDAUAT WAy

(4) AFBUA AL NTZUIUNTVUAS

https://peraturan.go.id/files2/perat
uran-bpom-no-27-tahun-

2023 terjemah.pdf

Post Border Import Certificate

(SKI Border)

tonaseya IR duA91MNS
wazen lnendnsieienmsuazen
wfesliongdudnviolitesnii 2

Tu 3 gnufisyyluaain

amezilouvasuenashan

https://0ss.go.id/en

Regulation of the Minister of

Trade 20/2021

v

Jungilougidn way/v3enszany

AUA11MSHaTEN

https://jdih.kemendag.go.id/peratu

ran

BPOM Resulation No.20 of
2021 on Processed Food

Labels

Qa1NAUA"

https://apps.fas.usda.gov/newsgaina
pi/api/Report/DownloadReportByFi
leName?fileName=Food%20and%
20Agricultural%20import9%20Regul
ations%20and%20Standards%20C
ountry%20Report_Jakarta Indones

ia_12-31-2021
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lomaailunisaaia
(Market Opportunity)

yuraaaraua:zuudltivaaia

drtinaudaasunisintusneUssme s N39910107% (2021) S18audeduIulseynsnislud
YoUszimAnIaUsyann 60 auaudulszainsiin Wl 2019 Fuauasauseuidanenyiesniy
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Sp8aY 6.8

Foruaztaavudvnmetdnnisn

Sruunsuilaadeduazieieausimeiinnanlulssmaduladidefuuldufiutund
Statista lémeayarnaaideduinmisntud 2022 fyann 0.69 Wuduseasiansy wieAmdu
U3naun1sdming 162 d1utu mndaeddnsnisidulaedsssnind 2023-2028 Sovay 4.46
Suaesililud 2028 Tyadmana 0.97 fuduneaasanss vioAndusinasmine 162.1 S1udy

HILAAITULNUNINT 30 WAZLNUNINA 35

° [ ] o 1 v O v 3 1 v Y @ v a (ST

dmsutaanensdmhenantiu dadunsdmiglusuailundnanluiosas 93.2 way
ILRUNINTUNS @ 1un15al COVID-19 AdAae HuUnATadLagziinaunsaeenulgdinusedniuld
p819UndA Tnesinadsided1iinnisnlud 2022 91 4.28 avaansanigaedu wazaviadu 5.99

noaa1sansgRaTulul 2028 duandluwnunIng 36
WNUNTWA 34 yasnanaEaduaziATasuisnainmsn U 2018-2028

Baby Clothes - Revenue
Indonesia (billion USD (US$))

1.25

0.97
0.91
0.87
0.82
0.78

0.58
0.53 0.52 0.55

0.5

in billion USD (US$)

0.25

2018 2020 2022 2024 2026 2028

e —— m
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Baby Clothes - Volume by Segment

Indonesia (million pieces)

200

176.3 174.3

w20 9% 1679 1665 1650  1a35 1621
- ues
100
50
0

2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028

WAUATIWT 36 S1ATINNUNELHDRLAZIATIIRAINBLANTIS U 2018-2028

in million pieces

Baby Clothes - Price per Unit
Indonesia (USD (US$))

5.99

5.83

in USD (US$)

2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028
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uaunsusiaadesiiuazias sausanawanialulssmadulad@eduwilduing und
Statista lesefisyadmamdeduanialul 2022 fyan 14.73 Wuduneaaisansy vieandu
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1 37 UAZUNUANT 38
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U wazaziiudu 26.80 Aeaaisansssotulul 2028 AILAASIULNUAINT 39
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WNUNTWA 37 araaaEaduaziAsasudInalnln U 2018-2028

Children's Apparel - Average Revenue per Capita
Indonesia (USD (US$))

20

. 16.70 17.14 17.60 18.12 18.16
wn 2 H H B
@ 12.62 B 1.74 12.21 - - ! ! — — —_—
o = = I H = o apoamE BB
D — = = S— | Lo — — = [S—] =
c = & EEm | H B BE B
£ — —_— C— ] . = |
J— 1 —— — — = = —_— —
E E = B BB BB EBE
0 =] =] o) —_— _ —— — ] s — T
2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028
@ Baby Clothes
@ Blazers (children) Clothing Accessories & Other Clothes (children)
Coats & Jackets (children) @ Dresses & Skirts (children)
@ Jerseys, Sweatshirts & Pullovers (children) @ Night & Underwear (children)
@ Shirts & Blouses (children) @ Socks (children)
@ Sports & Swimwear (children) @ Suits & Ensembles (children)
@ Tights & Leggings (children) @ Trousers (children)

@ T-Shirts (children)
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WHUNWT 38 USinaunssnntneidernuaziedesudanieinla ¥ 2018-2028

Children's Apparel - Volume by Segment

Indonesia (million pieces)

1000 Sﬁ 932.2
. - Wes, eg
= = B mu
a N O
% I E =
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: - =
— — — -
, A B = =
2018 2020

@ Blazers (children)

© Coats & Jackets (children)

@ Jerseys, Sweatshirts & Pullovers (children)
@ Shirts & Blouses (children)

@ Sports & Swimwear (children)

@ Tights & Leggings (children)

@ T-Shirts (children)

Source: Statista Market Insights
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2024 2026 2028

@ Baby Clothes
Clothing Accessories & Other Clothes (children)
@ Dresses & Skirts (children)
@ Night & Underwear (children)
@ Socks (children)
@ Suits & Ensembles (children)
@ Trousers (children)

BRUAINT 39 51A1NUNLEBRNLAZLASDILAINELANTA U 2018-2028

Children's Apparel - Price per Unit
Indonesia (USD (US$))

30
24.62
23.29
22.06 r 26:80
@ 1947 2081 6 —e— 26:08-
- = 2— — R
= a0 1855 1% Thgs - o —
@ ’ e ———- ——toleg—11%0 11.91 12.58 ; :
> 8.3 Y ' ___';_——__—.—__—:t::‘::d
s 73‘3/ ® o —— 1 583, 5499
- 3% 335 D, 398 428 Py Y s, g
%—f__t —3——%0 1%3 1751 T%9 %7 772
2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028

-®- Blazers (children)

<0~ Coats & Jackets (children)

-®- Jerseys, Sweatshirts & Pullovers (children)
-@- Shirts & Blouses (children)

-~ Sports & Swimwear (children)

-®- Tights & Leggings (children)

-®- T-Shirts (children)

Source: Statista Market Insights

-8~ Baby Clothes
Clothing Accessories & Other Clothes (children)
-®- Dresses & Skirts (children)
-@- Night & Underwear (children)
-®- Socks (children)
-@- Suits & Ensembles (children)
-@- Trousers (children)
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Aam 2,575.63 drunoaaniansy duandluniunni 7 lngdeananissmieimiuinidesay
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WHUATINT 40 YaAnaIavadauLainyE U 2018-2028

Toys & Games - Revenue
Indonesia (million USD (US$))
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@ Plastic & Other Toys ® Puzzles @ Toys for Toddlers & Kids
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Baby Empire

Ken Mom Shop
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N v v a 1 a o (3

s uanzraniusinazaeanesulal Imunendnsugins iyl
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aAu e https://babyempire.id/
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nagnsmstondaana
(Market Entry Strategy)

wusNIvMsuaraaala
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lonanugmaainanlunuuansduaiingdiuamis 817 Thailand Baby & Kids Best Buy 71907
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LAz Mommy n’ Me #antudiusymasulaiide

2. duszneunis SME Wfifdiniswdnuasaruaunsauinisiumusonieliudaunsami
fusznaumsnelvg) dedu mssaiududnains g (Niche Market) fiannsnasnariilsdeviag
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linAnr00aunINLINTgIU ASTM F963 / 30uiinseninsnagsuiinuinsannnuduasvedauy

3. Fudmnedudanizuduazian i ugesmmisaniznguiiauisaasiawusud lusziu
Community talae1n iugesmislunisaeiendadueidigaainlusuian S1uilidedss 019
Mothercare Zafnaunsaasisnnudedulususudlands nmsdndrdumimneuiiestuuduazianlu

NLINDUS AUL D17 NTULLAZIATESUNULANKAENITN
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fian - https://www.imbex.co.id/mommy-nme/en-gb.html

Maghos1uBorthiin
IMPORTER NAME

PT. INDO-RAMA SYNTHETIC TBK.
PT TEXCORP INTERNATIONAL
PT. SRI REJEKI ISMAN TBK.
PT. SRI CHAKRA BERKAT
P.T. SRI REJEKI ISMAN TBK.
PT. JIALE INDONESIA TEXTILE
KEWALRAM INDONESIA (UNIT 1)
P.T.GOKAK INDONESIA
PT. TANTRA TEXTILE INDUS
PT. RAMA TEXTIMA INDONESIA

SSNV

Indonesia International Toys & Kids Expo

INULAAIAUAYDILAULALAUALAN AT Y
UsednUay 1 59 9 Jarkata International
Expo Tul 2022 dusznaunisidnsiueen

v A

UNIIUIU 200 $1UAT wagdly g suvy

Y

111A71 4,600 AY

474 Mommy n’ Me.

v '
(Y I

Nuwansdudwiiaziin p0unnUf Jakarta
Convention Centre TuU 2022 fgUsgnauns

WnTmeenynIILIL 130 $1UA1 250 WUTUA

vV

wazdididLgeuvuNInndT 25,000 AU

WEBSITE
https://www.indorama.com
https://www.tex-corp.com
http://www.sritex-indonesia.com
http://ptsrichakraberkat.com
http://www.sritex-indonesia.com
http://www.jiale-sh.com
https://www.ekewalram.com
https://www.gokakindonesia.com
https://kabanatextileindustries.com

https://ramatextima.com
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IMPORTER NAME
Pt.Embee Plumbon Tekstile
P.T.BUDI TEXINDO PRAKARSA
PT PROTECHMA INDONESIA
PT.SARI WARNA ASLI TEXTILE INDUSTRY
PT.DELTA SURYA TEXTILE INDONESIA
PT APAC INTI CORPORA INDONESIA
T SUPERBTEX
PT.DASAR RUKUN
PT.DONG LIM CHEMICAL
TRIPUTRA TEXTILE INDUSTRY PT
PT. TKG TAEKWANG INDONESIA

1713{1 : Trade Atlas

WEBSITE
https://www.embeetex.com
https://buditex.com
https://www.protechma.com
https://www.sariwarnaasli.com
http://www.deltasuryatextile.com
https://apacinti.com
http://www.superbtex.com
https://www.dasar-rukun.com
http://www.donglimchem.com
https://triputra-group.com
https://tkg.taeckwang.com
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(Export Solutions)
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dmsuAudvenau deudd 2014 awdesveluusesaiosmane SNI Mark (Indonesian
National Standard Certification Mark) #1u5gL08U Regulation of the Ministry of Industry No.
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MnesfUAnslulssmanuladidofild$u 1SO/IEC 17025 T 9ponlnonsznsegnangsuves

a a a
dulpilide
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Investment Technology
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bnmaaiunisaala
(Market Opportunity)
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dmfumsasmuannmaenvulugsiamunalulaguasuinnssy Statista minauaieduiu

Fonnaslunisiinamu (Venture Capital, VO) fugusznaunsinuwmaluladuazuinnssu Tud 2021

v v

fid1uau 222 deyay Ansduyan 9,310 duneaa1sansy AuanduLHUNIT 42 wazuaunng 43

o«

wHun il 42 Sruautennadlunissiuaau (Venture Capital, VC) sewingd) 2017-2021

Number of venture capital deals in Indonesia from 2017 to 2021

Number of venture capital deals Indonesia 2017-2021

Number of deals

2017 2018 2019 2020 2021

nindonesia, 1.5 tmes more thanthe number of dealsin fundings n indonesia. 3bilion . dollars. Rsad statista E

UNUATWT 43 WAAINT53IUAMU (Venture Capital, VC) 521d1eU 2017-2021

Value of venture capital funding in Indonesia from 2017 to 2021 (in million
U.S. dollars)

Venture capital funding value Indonesia 2017-2021

Funding in million U.S. dollars

2017 2018 2019 2020 2021

" g ponus.dotr. P T—— EET— v
ik " |
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AUTENBUN13INT Fintect 911U 31 518 F09a lauA gliusnisweniasuas Business Solution

11U 28 578 Uag§INa e-Commerce 1Y 27 518
WNUNNT 44 uuduszneumsimaluladuazuinnssy U 2023

Number of startups in Thailand as of January 2023, by sector

Number of startups Thailand January 2023, by sector

Number of start-ups
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Education tech
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21

Real estate - ) ) 191
Food ; ; ; 19
Online Service 17 :
Marketing tech - - 15
Healthcare i i j 15
Travel 14
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Digital media - 10
HR 9

Transportation

i
H

H

&
5
3
H
Fl

statista®a

31nlan1aveduleuy Making Indonesia 4.0 521919n 15t AULAvOIATYFNAATYIaUTTINA
a o I o v o v = [ o a ! <
dulafide visduaug ity Inuguszneunsinalulaguazuinnssy wazduauRuswamu 1y
lanavesUsznaunisssnamaluladuazuinnssuveslneszverun1ssiamuiugusenauns
a a A ! o ! A < [ a a Ao a &
dulaildeluguuuusneg visn1ssinamu vialwiusinsnegsialuaniiduiulalalunisass
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fisn - https://techsauce.co/saucy-thoughts/thai-startup-in-indonesia
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(Market Entry Strategy)

1. fuszneunmsmaluladuaryinnssuviosiu (Local Partner) tinasu wagiusiingmianisd
Junguaddglumsididenamnssumaluladuazuinnssy §usznaumsiilenianugdfinand
Tusuyseyuuardunuiag1a Techsauce sausislontalu Business Pitching Autinasnuuas
AALDNTY

2. anvdmnevesiuszneunamelulanazuinnssulneioglusiuseauuluduledide leun
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Techsauce Global Summit Roadshow

ﬁmgﬂmw : techsauce

GLosAL suMMIT uUszyudumaluladilngfign vuieu
INDONESIA Fndulunnusznaluginiaedens fusen
Bedld uenanAanssudanandaiamudui
u1aula 819 The Nexticorn Summit way

Indonesa Startup Summit

(haghvsigdaunavnu VC

VC NAME WEBSITE
East Ventures https://east.vc/
AC Ventures https://acv.vc/
Antler https://www.antler.co/
Alpha JWC Ventures https://www.alphajwc.com/en
MDI Ventures https://mdi.vc/?ref=unfolded.venturra.com
SMDV https://smdv.com/?ref=unfolded.venturra.com

A 515dlegAuSnw
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(Investment Solutions)
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