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(Market Opportunity)
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Share of leading suppliers for fresh fruits in Malaysia in 2021, by country

30% 29%

Share of supply

China South Africa Thailand Egypt USA
Sources Additional Information:

USDA Foreign Agricultural Service: GAIN; Trade  Malaysia: Trade Data Monitor: 2021
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?im: Statista
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Fresh Fruits - Volume

Malaysia (million kilograms)
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Fresh Fruits - Revenue
Malaysia (billion USD (US$))
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(Market Entry Strategy)
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IMPORTER NAME WEBSITE
TECHO MARKETING SDN. BHD. https://citytechmarketing.com
MOITTRY INFINITY SDN. BHD. https://www.moittry.com.my
TEIK SENN (M) SDN. BHD. https://teiksenn.com
BEHN MEYER SPECIALTIES (M) PLT (1205383-K)  http://www.behnmeyer.com
TEIK SENN(M) SDN. BHD. PORT KELANG https://teiksenn.com

NUTRISOURCE (M) SDN. BHD. PORT KELANG https://nutrisource.com.my
BEHN MEYER MALAYSIA SDN. BHD. (1205383-K)  http://www.behnmeyer.com

TECHO MARKETING SDN. BHD. NO. 26 https://www.taikomarketing.com
DANBERG (M) SDN. BHD. www.ccmberhad.com
NUTRISOURCE (M) SDN. BHD. https://nutrisource.com.my
ADVTRAK IT SOLUTION SDN. BHD. http://www.advantrak.com
HERCULEAN FOOD INDUSTRIES SDN. BHD. https://www.herculeanfood.com
YONG LEE CHAN SDN. BHD.LTD. http://www.yongleechan.com
KOLIATE CO LTD. https://koliate.com

POK BROTHERS SDN. BHD. https://www.pokbrothers.com
KIM GUAN HAP KEE SDN. BHD. https://www.kimguanhapkee.com

‘ﬁm : Trade Atlas
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(Export Solutions)
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