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(Market Opportunity)
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(Market entry strategy)
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allfashion sourcing Cape Town International Leading in Textile, Apparel and Footwear
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IMPORTER NAME

SAITEX INTERNATIONAL (HK)LTD.
NAMYANG INTERNATIONAL CO.LTD
WOOLWORTHS PTY LTD.

THE HADDAD APPAREL GROUP,LTD.
NEW CLICKS SOUTH AFRICA PTY LTD.
TRUWORTHS LTD.

BULL CLOTHING PTY LTD.

WOOL WORTHS (PROPRIETARY)LTD.
IMAGEMAKERS PTY LTD.

UNIQUE TEES PTY LTD.

ACKERMANS

LONGBEACH SWIMWEAR T/A BRITE REEF
AL KARAM INVESTMENTS C.C

LEVIS STRAUSS S.A. PTY LTD.
Gelvenor Textiles (Pty) Ltd.

lan : Trade Atlas (2023)

[V

WEBSITE

https://www.sai-tex.com
http://www.namyang-intl.com
https://www.woolworths.co.za
https://www.haddad.com
https://www.clicksgroup.co.za
https://www.truworthsinternational.com
https://www.ragingbull.co.uk

https://www.woolworthsholdings.co.za

https://www.imagemakers.co.za
https://www.mytees.com.au
https://www.ackermans.co.za
https://www.britereef.co.za
https://www.alkaramstudio.com
https://www.levistrauss.com

http://celvenor.com
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LHLUDNIVANS&VDDN
(Export Solutions)
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