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Pet Food - Revenue
Malaysia (million USD (US$))
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Pet Food - Volume

Malaysia (million kilograms)
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Pet Food - Price per Unit
Malaysia (USD (US$))
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Pet Food - Online Revenue Share
Malaysia (percent)
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Leading places for purchasing pet products in Malaysia as of January 2022
In a specialty pet store

In a supermarket/hypermarket/convenience
store

From an online market place (e.g. Amazon,
Shoppee, Taobao)

From the website of a specialty pet storefonline
shop for pet supplies

Others

0% 10% 209 30% 40% 509 60%

Share of respondents

4,359 respondent:

?im: Statista
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Products purchased by pet owners in Malaysia as of January 2022

Pet food, treats, and snacks 94%

Grooming and hygiene products (e.g. cat litter,
pet shampoo,

Housing-related items (e.g. items for the cage,
aquarium, terrarium, etc) or bedding (e.g. dog or
cat bed)

Toys and activities (e.g. cat scratching posts,
hamster balls, etc)

Health supplements and cannabinoid products
for pets

Clothing and accessories (e.g. collar, booties,
sweater, etc)

Pet-related smart technology (e.g. GPS tracker,
pet cameras, electronic feeder, etc)
Mobility and transport related products

Pet insurance

Others

0% 50% 100%

Share of respondents

Source Additional Information:
Rakuten Insight ia: January 17 to 31, 2022; 4,359 respondents: 16 years and old

© Statista 2023

ﬁa.l’l: Statista
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Top ten brands of pet food in Malaysia: US$ millions, 2016-2019 year-over-year exchange rates

Brand name 2015 2016 2017 2018 2019 CAGR* % 2015-2019
Whiskas (Mars Inc) 16.9 17.3 17:7| 205| 215 6.2
Pedigree (Mars Inc) 164 165 172 199 208 6.1
SmartHeart (Charoen Pokphand Group) 12.3 13.2 14.0 16.5 17.2 8.7
Friskies (Nestlé SA) 12.8 133 14.1 16.3 16.9 72
Powercat (Powerpets Food Sdn Bhd) 8.6 10.2 10.8 12.6 13.6 121
Royal Canin (Mars Inc) 6.2 6.2 6.7 8.1 9.1 10.1
Hill's Science Diet (Colgate-Palmolive Co) 7.7 6.7 7.2 8.3 8.8 34
Private label 6.5 7.0 7.3 8.5 8.6 7.2
Brit (Vafo Holding as) 43 4.6 5.4 5.8 N/C
Fancy Feast/Gourmet (Nestlé SA) 43 4.8 4.8 5.4 5.5 6.3

Source: Euromonitor, 2021
*CAGR: Compound annual growth rate

N/C: Not calculable

PN 91999910 petfair-sea.com
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Share of people who owned pets in Malaysia as of January 2022

53%

| used to but not anymore
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Share of respondents
Source Additional Information:

Rakuten Insight Malaysia; January 17 lo 31, 2022; 8,264 respondents: 16 years and older; Online omnibus survey
© Statista 2023
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Distribution channels in Malaysia: % share, 2016-2020

Channel 2016 2017 2018 2019 2020 CAGR* % 2016-2020
Store-based retailing 88.7 87.0 84.6 81.0 74.2 -4.4
Grocery retailers 61.0 62.4 59.6 55.9 52.7 -3.6
Modern grocery retailers 54.3 55.8 53.9 50.6 47.8 =31
Convenience stores 24 22 2.0 1.8 1.7 -8.3
Hypermarkets 36.7 37.9 36.7 34.6 32.8 -2.8
Supermarkets 15.1 15.7 15.1 14.2 133 =3:1
Traditional grocery retailers 6.7 6.6 5.8 5.3 4.9 -71.5
Non-grocery specialists 27.8 24.6 25.0 25.1 21.5 -6.2
Pet superstores 127 11.4 116 11.7 10.1 -5.6
Pet shops 15.1 13.2 13.4 13.4 1.4 -6.8
Non-store retailing 3.1 5.1 7.5 1.3 18.6 56.5
E-commerce 3.1 5.1 75 1.3 18.6 56.5
Non-retail channels 8.1 8.0 7.8 7.7 7.2 -2.9
Veterinary clinics 8.1 8.0 7.8 7.7 7.2 -2.9

Source: Euromonitor, 2021

*CAGR: Compound annual growth rate
fian: $1989910 petfair-sea.com
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IMPORTER NAME
GILLCHAL SDN. BHD.
CHAMPION PET SUPPLIES SDN. BHD.
KUEHNE+NAGEL SDN. BHD. (ROC:135477-M)
Ecoscon
MA ZHONG TRADING SDN. BHD.
VAST PREMIUM SDN. BHD.
GREEN AQUATIC FEED (M) SDN. BHD.
SEA PARK PET SUPPLIES SDN. BHD.
DKSH MALAYSIA-SDN. BHD.
PURINA PETCARE (MALAYSIA) SDN. BHD.
Scarbrough International Express Lines Ltd
KM VET PHARM SDN. BHD.
PRO FEEDS PET PRODUCT SDN. BHD.
MARS FOODS MALAYSIA SDN. BHD.
TLS MARKETING SDN. BHD.
Carotrans International, Inc
fr-8 GmbH
YENHER AGRO-PRODCUTS SDN. BHD.

ﬁm : Trade Atlas

Pet Expo
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FIESTA 9a¥u#n Setia City Convention
Centre, Shah Alam

WEBSITE
https://sillchal.com
https://championpetfoods.com
https://my.kuehne-nagel.com
https://ecoscon.org
https://www.zhongtrading.com.my
https://www.vastgroup.com.my
http://ereenaquaticfeed.com
https://seaparkpet.com.my
https://www.dksh.com
https://www.purina.com.my
https://thescarbroughgroup.com
https://www.kmvetpharm.com.my
https://profeedspet.com
https://www.mars.com
https://tlsmarketing.com.my
https://www.carotrans.com
https://fr-8.com
https://yenher.com.my
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