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(Market Opportunity)
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Index score
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Thomson Reuters
© Statista 2023
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Index score of the leading halal food markets worldwide in 2020
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Additional Information:
Worldwide; Thomson Reuters: 2020: Figures based on 73 select countries
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Revenue of the food market in Malaysia from 2019 to 2028 (in billion U.S.
dollars)

Revenue of the food industry in Malaysia 2019-2028
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Revenue growth of the food market in Malaysia from 2019 to 2028

Revenue growth of the food industry in Malaysia 2019-2028
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Sales volume of the food market in Malaysia from 2079 to 2028 (in billion
kilograms)

Sales volume of the food industry in Malaysia 2019-2028
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Revenue of the food market in Malaysia from 2020 to 2028, by segment (in
million U.S. dollars)

Malaysia: food market revenue 2020-2028, by segment

B Food B Meat Confectionery & Snacks M Bread & Cereal Products M Vegetables
Fish & Seafood m Dairy Products & Eggs ~ m Fruits & Nuts m Convenience Food M Sauces & Spices
m Spreads & Sweeteners M Oils & Fats M Baby Food m Pet Food
180,000
4
£ 1a0000 e B '
=l
S 120000 -- . = =
= -
S 100,000 < - - . e
E 80000 - = ] - o o
£
@ 60,000 -
=3
c
% 40,000 -
o
20,000 -
0
2020 2021 2022 2023 2024 2025 2026 2027 2028
I Pmeomies o ' statista %

segmars. 2
Notefsl: Misisysis: 2020t 2023
Sourcels}: Statista: Statists Consumer Market Insights

?im: Statista

LHUNINT 6 SI18TRALVBINITUSLAABINNS luULaLTe

Average revenue per capita of the food market in Malaysia from 2019 to 2028
(in U.S. dollars)

Average revenue per capita of the food industry in Malaysia 2019-2028
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Gross domestic product (GDP) from food processing in Malaysia from 2015
to 2022 (in billion Malaysian ringgit)

GDP from food manufacturing in Malaysia 2015-2022
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Purchase channel for food product, with a forecast for 2026 (in billion U.S.

dollars)

Sales value of food service market in Malaysia 2016-2026
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Import value of food in Malaysia from 2013 to 2022 (in billion Malaysian
ringgit)

Import value of food Malaysia 2013-2022
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Distribution of import value of food in Malaysia in 2021, by country of origin

Distribution of import value of food in Malaysia 2021, by country of origin
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Leading actions taken to cope with inflation in Malaysia as of March 2023

Actions taken to cope with inflation in Malaysia 2023
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Leading food and beverage shopping stores in Malaysia as of February 2022,
by type

Leading food and beverage shopping stores in Malaysia 2022, by type
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Radiant Whole Food

The Natural Marketplace

ZenXin Organic

Justlife

Love Earth
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IMPORTER NAME WEBSITE
FATRIC SDN. BHD. https://fatric.com.my
LUCKY FROZEN SDN. BHD. https://www.luckyfrozen.com.my
HUNG CHUAN FOOD TRADING http://hungchun.com.my
RAMLY FOOD PROCESSING SDN. BHD. https://www.ramly.com.my
FATRIC SDN. BHD. (030842-P) https://fatric.com.my
EURO FRESH SDN. BHD. https://www.eurofresh.com.my
SIN SOON ONN FROZEN FOOD SDN. BHD. https://www.frozenb2b.com
CHOON HUA FOOD PRODUCTS SDN. BHD. https://choonhua.com
SUPREME COLD STORAGE SDN. BHD. https://supremegroup.my
JETSIN SDN. BHD. https://jetsin.com.my
MACFOOD SERVICES https://www.macfood.co
WINNER CHEF FOOD PROCESSING S/B https://winner-chef.com
COCOALAND INDUSTRY SDN. BHD. https://www.cocoaland.com
HPC FRESHMART SDN. BHD. (609606-M) https://fresh.nmart.com
CCK FRESH MART SDN. BHD. http://www.cck.com.my
NESTLE MANUFACTURING (M) SDN. BHD. https://www.nestle.com.my
C-CARE ENTERPRISE SDN. BHD. https://ccare.com.my
DEWANI JAYA TRADING SDN. BHD. https://www.dewanidesign.com.my

‘ﬁm : Trade Atlas
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