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Non-Alcoholic Drinks - Revenue by Segment
Vietnam (billion USD (US$))
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Non-Alcoholic Drinks - Volume by Segment

Vietnam (billion litres)

7.5

579

in billion litres
(%]
o
M :

25

| B

5 I - :
A &
I —_—

o
n »
S =
[l
D | B
R | K
g | 2

2016

2022 2024

© 7oi2l @ Bottled Water @ Juices ' Ready-to-Drink (RTD) Coffee & Tea @ Soft Drinks

‘ﬁm : Statista

LRUATWA 3 dAFIUN15ATEINAINYRLATRRY Ll kaanaged luaauIy

Non-Alcoholic Drinks - Brand Shares

Vietnam (percent)
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Non-Alcoholic Drinks - Online Revenue Share
Vietnam (percent)
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Non-Alcoholic Drinks - Out-of-Home Revenue Share
Vietnam (percent)
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Non-Alcoholic Drinks - Price per Unit
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Loship
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Vietnam FOOD EXPO
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IMPORTER NAME WEBSITE

Vpdd Cty Coca Cola Southeast Asia Inc https://www.coca-cola.com
Cong ty TNHH URC Ha Noi https://urc.com.vn

CONG TY TNHH THUGNG MAI VA DICH VU BO

UONG VIETBLEND https://vietblend.vn

CONG TY TNHH THUY TINH VIET https://thuytinhviet.com
Cong Ty TNHH Number One Ha Nam https://numberl.com.vn
Cong Ty TNHH Thuong Mai Dich Vu Lap Son https://lapson.vn

Cong Ty TNHH Thuc Phdm an Nam https://annam-finefood.com

CONG TY C8 PHAN THUoNG Mal XUaT NHaP KHauU
ASIAN FINE FOODS http://www.asianfinefoods.com.vn
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IMPORTER NAME WEBSITE

CONG TY TNHH XUET NHaP KHaU THuC PHaM

QUAOC Té AN THINH PHaT https://thucphamquocte.vn
CONG TY TNHH THUC PHaM Va NusC Glal KHaT

NAWON https://nawon.com.vn

i : Trade Atlas (2023)
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