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(Market Opportunity)
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Food - Volume by Segment

Germany (billion kilograms)
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-8~ Spreads & Sweeteners -8~ Vegetables
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Exporters of Sauces and Seasonings to Germany (2021)
[Click to Select a Country]
Total: $937M
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France
4.63% 4.23%
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! https://www.fortunebusinessinsights.com/germany-food-service-market-107652

2 https://www.alliedmarketresearch.com/thai-cuisine-market-A11006
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(Market Entry Strategy)
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(Export Solutions)
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