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lonaaiunisaala
(Market Opportunity)
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wHunwil 12 gansminelugsiaudnisdiuemisszningd 2015-2022

Revenue of the food service sector in the Philippines from 2015 to 2021, with a
forecast for 2022 (in billion U.S. dollars)

15 14.58

Revenue in billion U.S. dollars

2015 2016 2017 2018 2019 2020 2021 2022

Sources Additional Information:
i Philippines: Euromonitor; FASresearch: 2015 to 2021

ﬁm : Statista

Jollibee Foods Corporation (JFC) 1{ugtlunaingsiausn1se1nis Asesdiunuingln
Uszanmudosaz 30 laedselalul 2021 Uszun 2.53 udumssgaeaansansy e JFC [Huudty
Fruvd waztdudvesdruenmsunsulvdvatouusud 919 Jollibee Chowking Greenwich Red

Ribbon Burger King uazduq lngliuusun Jollibee lunmsingnisiUnaivinalannit 270 Wi

na1ngsiausnsemsanusawuseandu 4 Uszsan lneddndiunisnainsiueimis

a ¢ v a R P Y W ag Y a <
ansnfindinanaunniian neddndiuiosas 43 seeman laud Aamansnlauinmadusliuy way
$URIMNTNIAUSNN5DE193711A B81951UDIMTHUUIAIU (Fast Food Restaurants) Tudnaiusauay

20 Wi wars1ueMsUsELNANALAZUNS 3988 17 AduandlubNuNINg 2
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WRUANT 22 EIULUINAIATIUUNANU NG TAAUINITATUMN TN 9T 2019

Distribution of food service establishments in the Philippines in 2019, by
market share

Share of food service restaurants Philippines 2019, by market share

Limited-service
restaurants20%

ntedfor 43 percent of the total food service establishments n the Philippines, or equivalent to over 41.2 thousand units. On the other hand, full-service and limited-service restaurants equally held 20 percent of the statlsta rl
ural Service

17'im : Statista
= %’ﬂummimﬁu%mitgmgﬂLL‘U‘U (Full-service Restaurants)

Statista l¥s1eamuis Ansnensiiliusmaduguiuy Tuadnann 1.44 fiuduvdegyreanianss
Tl 2021 wagmninaziyan 1.66 fuduvogyaeaaiansy Tl 2022 fuaasluuwunmni 3 lng
wsmnuUssLandynavesiiuening nui Wudamansemsen@ouanniign (Fovay 58) 509891
o $rufieen (Fovay 17) uazdruensewinnile (evas 16) amadu fuanduusuniwd 4
Tne1ue1vsuusus Shakey’s fidruutsnisnatmnniian Tl 2021 I516ld 414 Suniegyasaans
A1 91N 760 @191 5998931 lalA Max’s Restaurant (218 auwisueyneaansansy, 276 a1v) wag

Pizza Hut (166 auwisegneaaisansy, 144 a1v)
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wnunni 32 gaadaeludanmsiliuinisinguuuy sendned 2015-2021

Sales of full-service restaurants in the Philippines from 2015 to 2021, with a
forecast for 2022 (in billion U.S. dollars)

Full-service restaurants sales Philippines 2015-2022

3.08

25 o

20

Sales in billion U.S. dollars

2015 2016 2017 2018 2019 2020 2021 2022*

sI o 2021, il 1.466 bilon Us. dollars.refiece .Saes n This typ forscastto 022, Read more i | /
Notetsx Philpines: 20150 2021; *Foracsst, Fgures hava been rounded. Figures oriorto 2017 reporting. fsad more A
: 7 I Service

?im : Statista

WHUANT 4 druniinaiaiiwunauUszangsiadanasiiiusmaaugduuy U 2021

Distribution of full-service restaurants in the Philippines in 2021, by category

Share of full-service restaurants Philippines 2021, by category

m Others 4%

m European 5%

North American
16%

mI i
terms of sales. fieag mar
Notefsk hilppines: 2021
Sourcefs} Euromoritor; USDA Fore(gn Agricultural Service

ﬁm’l : Statista
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B 399 958U 9RU (Fast Food Restaurants)

Statista lei518971u89 $1481M15UUULTIAY (Fast Food Restaurants) fyarnain 4.7
WudumTvyneaansansy tul 2021 wazandtazdyani 5.26 Wudunsegneaaisansy
Tud 2022 Fauandluuwunind 5 Tnsutanuuszvuesiems nui Wuiuemislinesun
fiqn (Fevaz 48) sesasnleun $rutuesines (Fovar 19) uaziruluined (Fesay 9) Audy
Fananslunnunini 6 lag¥1uemisuusud Jollibee fdruutanisnatnuniige lud 2021
51819 2,526 AU uARaaIsansy 910 1,400 @197 5898311 Lawn McDonald’s (786

AUBYRDARTTANST, 668 @1v7) Uaz 7-Eleven (193 auvssgnoaalsansy, 2,287 a1v1)

LHUNINT 5 gananvtiaTuduaivisihuuseniau s3uinet 2015-2021

Sales of ?uick service restaurants in the Philippines 2015 to 2021, with a
forecast for 2022 (in billion U.S. dollars)

Limited-service restaurants sales Philippines 2015-2022

Sales in billion U.S. dollars
S

2015 2016 2017 2018 2019 2020 2021 2022*

ited-service restaurants (LSR)in the Phisppines reached 47 billion LS. dollars. reflecting a shght increase from the previous year. Sales in this type of restaurant were forecast o Statlsta r'
priort02017 came

ﬁm : Statista
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BHUNINT 26 @URUIAAINAUNANNUSSLANIIUIMNTHUULTIAU U 2021

Distribution of limited-service restaurants in the Philippines in 2021, by
category

Share of limited-service restaurants Philippines 2021, by category

Buger 184
® Others 3%

Convenience stores 5%

Desaiption:

n-‘ ‘-.v;jm.m jority of mited-ervice restaurants i the Phillppines, Burger réstaurants. anthe other hand, held 19 percent of the total number offast-food restaurants in that year. Read more statista 5

ﬁm’] : Statista

" gl Und wazd1uenmssunng (Café, bars, and street stalls)

Statista 518918 SuewnsiuuaLaruls dyarnaia 1.1 Wuaumleynoaansansy
Tt 2021 wagAmninaiyadmvie 0.99 Wudauvseyneaansansy Wl 2022 Awansluurunm

[y

7 7 duwdurian1zludinds COVID-19 Tasnuan1uUseAnvaIsIueInis wuln tusuailuse

Un3daszunniign (Fewaz 31) luvazinuiuazunsiiluasedis (Chained Store) fidndiusosas

11 WNAUSIUTILAZ N TLNLUUN LAY AILAAILLLNUATNG 8

AaIn3IUAA WUSUA Starbucks ddaukusnisaainuiniige Tul 2021 dwle 567
AUMSEEYABANTANST 910 404 @191 5898317 L9kn Dunkin’ Donuts (103 811413 HeyAeaa15ansg)
waz The Coffee Bean and Tea Leaf (60 auwisegynoaalsansy)

o

dMTUAAINTINDIMITTUNALAREE HYaA19a1n 1.17 WudumSegyneaalTansy
Tl 2021 uwagAnnagilyan 1.31 s uwvisegyaeaaisansy Ll 2022 laeuwusus Angel’s Burger
fduuuaniseatnuniian ud 2021 d51ela 110 drwvssgyneaasansy sesasun laun Potato

Corner (86 a1ULW38YYADAANSANSY) waw Tender Juicing Hotdog (83 AuwseyneaaIsansy)
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BHUNINT 72 ganavdaluduaivisandlwazus senanel 2015-2021

Sales of cafes and bars in the Philippines 2015 to 2020, with a forecast for
2021 (in billion U.S. dollars)

Cafes and bars restaurant sales Philippines 2015-2021

Salesin billion U.S. dollars

2015 2016 2017 2018 2019 2020 2021%*

|g| Descripbort 02020 the: and barsin red 1.1 billon U, dollars. reflecting s significant decling from the previous year. The decrasse was sttributed tothe C distancing Statista |
measur I in 2021, Sead more |

8 ants among Filip
Noefs} Phiippines: 2015 to 2020; +Forecast Figures have been rounded. Aead more
E FASresearch;USDA o

?im : Statista
I,LN‘NﬂﬂWﬁ 8 Ei'J‘LILL‘U'\‘maﬂﬂ’\‘i%mﬂﬁﬂuﬂizm‘t’l%ﬂuﬂﬂL‘WLLﬁ%‘UW% ?J 2020

Distribution of cafes and bars in the Philippines in 2020, by category

Share of cafes and bar restaurants Philippines 2020, by category

Specialist coffee and tea
shops 11%

Cafes and bars
17%

20 2020,31 percen, " o incomp: 1011 percent ofthetotal cafe andbar restaurant market, Bead mare statlsta |
Note(S¥ o ppinesi 2020 7/ |
‘Source(s}

5: 202X
Euromonitor: USDA Foreign Agricultural Service

ﬁmﬂ : Statista
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u ﬁummﬁnﬁ (Online Food Delivery)

Statista lAs1891uila paniiawmanesliyadinain 3.24 Wuduwisvyneaasansy 1wl 2021
wazanvzdiyaniuluaeani Anduyacn 6.26 Wuduwsegneaaisansy tud 2027 210
arufvlaniunalulad dewansluwnunimi 9 lasuusua Grab uas Food Panda +Ju

o

wwanwesy gliusnisudnlunain ddadiunsnainsosar 60 uay 40 auawy

WRUNIWA 92 saadnnglullaaLied serdnel 2015-2021

Revenue of the online food delivery market in the Philippines from 2017 to
2027 (in billion U.S. dollars)

Revenue of the online food deliveryindustry in the Philippines 2017-2027

IS

Revenue in billion U.S. dollars
w

2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027

At L o e e o = statista¥a

ﬁm : Statista
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noAnTIURUIINA

Statista 18ufgAnsTURUSIAATILEMIUAIEA1UNAl COVID-19 wudn Tud 2021
MsfuUsEne I fukaznmsdsemsantiu uassisnisliuinisgsiaemsiidiuau
Wuduand 2020 luvaeiin1sdsemsnduduannd i dnduiianas Tnednnsldusnisd
$1UBWNTHUULS AU (Fast Food Restaurants) mﬂﬁqm (5ouay 56) Iummzﬁﬂ’]ﬁqawmﬁLLUUﬂ@L@
A1ne3 fswnudederar 12 Adewnstuunaneiaannnd 1 adsetu uenanidtinisldusnng
gﬂtwuﬁuﬂ 917 maﬁ"&mmuwﬂmﬂmg WaN15§991915WUY Curbside Pickups da.dunisds

amsrueeulauuaziseluse winnuazludifuindses
a o [ £
‘U‘VI’)Lﬂﬁ’wﬁiamﬂﬂ’m‘é‘uEdﬂi%ﬂa‘um‘é SME lne

Tuguanunieuduguniu fuszneunisstuemsinedidiuiuuinnin 1 wausie Wu
gstadfuduivame fouifyaratunsuiaungsianisilugdudunn® Snidsdiamuudeunsdly
nsTLNgugIRTlugULUVANTUS warauiay savigUuuuiiE erentsvenenisasuludinan
snaUszina ldun ssfaunsulyd Agusznounsmuditudadaduamauusulduaslamud
fiffsenounistunsSeulul 20231 S1uauisau 656 fans lusuiudinannfesas 24.24 (Jusshe

$1uenms nwuieniuilautud Afidunuduszneunisusulsd 1,300 Aanns dnissaudaiuiu

d17AY Philippines Franchise Association (PFA)

luszeznamudivesAsughanasinga COVID-19 Ssunailduludlianuddgiuuleuis
ANLTUAMI9811S (The National Food Policy) Usenaufiunseua Soft Power lan tlulena
Yos91m3neuaziuemsinemdunenisomsifdvedssdduiuvedanfissdiluasmuianis

Tugduuusng 9 ansswamuiugavesdiu wasnsuedvsunsulyduaslawud

a s

® anavnssuunsulydlunautud

dnaudaasunisaitumeslseine o nyeuzian (2021)? eudsgeanssuunsuled
TuRdutud \Wunilslunarafiuiauladmsudusznounisineideanisasvensgsnawnsuladluds
narnaUszme Wesanlunaalugiimaslasurnuaulannussntdnamu saulasunisvuiuu

Idugudnarauwnsuluduriaaide (The Franchising Hub in Asia) lnetaguuidiuiuwnsuludet
Useannd 1,300 wiie aantieaUseana 50 wislud 1995 Feasoungu 114011A5579019%75 N15A1UEN
Lagu3nis wazdwlvaiieuiosay 70 \Wugusznaunisursuled MSME lnewusduunsulydsnn

adusevar 45 wazuwnsulvdviaadu (Local Franchise) $o8az 55 lagnususunsulydnasduvag

)

a

autudndundenuanduniantusiusenaduegss wu Jollibee, Potato Corner wag Bench

)

! thaifranchisecenter.com

2 ZuAuan https://www.ditp.go.th/contents_attach/749307/749307.pdf
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nagnsnswigaala
(Market Entry Strategy)

LLUININNIIVYIYNETIN

o Dululdvansguuuuiinstiuamulaenssiuingsiaesiudmiuiuemsuuy Full
Service #3pvgnensamuluUiuuinsulvduaglawuddmsusiuaiuy Fast Food uag
Kiosk Madaefesdinsursisanmdnuioauduuuuiidiluamuliidu Master Franchise
lunsuimsansuazvenegSudnsunsuled

o wegIugnAaINTese B2B lusUuuuiusinsiugnavnssuiailesegisuisniien
Tsausy eassndudn g3Radalass (Catering) 53AadanTsUsss n1suansduduas
1IN53AN159199 (MOCE) 9183 Food Deliver Platform
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gaamnsIuunsulyd uazaugINa HoReCa (53Aalsausu (Hotel) 7481913 (Restaurant)
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MARKET INTELLIGENCE | 1



dddi»

NINTTUNUUFAIFUAIMITOINTIVATIND

474U International Franchise Expo

NusuT Usenaunisunsulyduasiduuunddvinis dadudag 1 ased

[ '
|

SMX Convention Center Manila #5Usgnaun1seanynuinnii 1,000 518 gt deusuauluwsiasy

T3ifnn 50,000 AU

FRANCHISORS

PFA Member 9sgm
Non-PFA Member 9sgm
FOOD STREET

PFA Member 6sgm
Non-PFA Member Gsgm

SUPPLIER AND ALLIED SERVICES

PFA Member 9sgm

Non-PFA Member 9sgm

Php 83,950

Php 97,520

Php 83,950

Php 97,520
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PFA Members
Booth Size Published Rates  (10% Discount +
5% EBR)

Php 71, 357

Php 34,500

Php 71,357

Non-PFA
Members
(5% Discount)

Php 92,644

Php 36,250

Php 92,644
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Ausuauansduaineivestazinnuiiauls lawn

® Thaifex Anuga Asia, Bangkok, Thailand

® Thailand Franchise & Business Opportunities

® World Food Expo %’W’?Tuﬁ SM Trade Hall, SM Megamall, Mandaluyong City

v '
v =

® Food and Drinks Asia anauy World Trade Center, Manila

® |nternational Food Exhibition (IFEX) Philippines Next Food Asia 5@16??‘14‘17% World Trade

Center, Manila

® Manila Food and Beverage Expo

® (Cold Chain Philippines §amufi SMX Convention Center, Manila

AUNANLAZNUIBINUNLNYITD

NAME

Department of Trade and Industry (DTI)

Hotel and Restaurant Association of the Philippines
Philippine Franchise Association (PFA)

Food Caterers Association of the Philippines (FCAP)
Philippine Chamber of Commerce (PCCI)

The Philippine Food Processors and Exporters

Organization, Inc. (PHILFOODEX)

P o e
N 3'JU3]3JIWEJV|U§ﬂT}}']

WEBSITE

https://www.dti.gov.ph/
https://www.hrap.org.ph/
https://www.pfa.org.ph/
https://fcap.ph/
https://www.philippinechamber.com/
https://www.philfoodex.org.ph/

MARKET INTELLIGENCE | 13



dddi»

LHLUDNIVANS&VDDN
(Export Solutions)

SLUgURAZTINIVUANTUNTERAZ AN NLAYNIINE

AuAluniInA uA1DMITUAZLAT DAL BNIUTTIENT (HS 21XX tag HS 22XX) anUszinalng
Lifimsiiumdaaninsaunisldansusgloviann AFTA usgsiasuemsdinadin@du o laun ad
dAyana (Corporate Tax) AnlugnI1Tasar 30 uazn18yar1tiiy (Value Added Tax: VAT)

Sovaz 12 TdAgydmsuduszneunisgsnawsuled dalinsSeniiun1@ Franchise Tax $away 20

YoaaAIN15MaNS (Royalty Fees) Mgnisenannidnvesuusununsulyd
= v o dl [ 1 =
seilsunazdaniviuaildldnis

ngvnguayseiisun s duavesiduludassatunsse Tasesnnuiiuniueausemea

dsndeu wazn1sUeatuneiuaIsIsagy Aasssy lneddudfifuinsnisnsivaeuluiiey

sanlsiaueseazidunludiuvesduauitaziinuallutnadu

dmsuguseneumsnaulaamuiasgsiasiuemsluiautud wenainssideudededuluy
o w 4 A Apwo Y v | A A A s Lo Y o=
nsdiemskaznsesaulaiiaweliudiludiuveansosnunliiveanssead uwidinsiasding

wazUHURRINNOMINEIRAIUTEN Foreign Investment Act of 1991 aunsafnwsieazidenlai:

>>  https://investmentpolicy.unctad.org/investment-laws/laws/95/philippines-foreign-

investment-act

dmsunisandugsfawnsulydlufidudud dulngifugluuuvesnisviednsliun
AUsEnaun1sviesdiu meldnsdnidyaiunsulyd Saenaisdyayimiengrune ssyseasiden
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AR TOTAAIUTENNT 0D INNA WevensavwisulydlalaenssluiauTud

v o w

lusfin ssfaunsulydluifuludeg meldnguuneAudn delidedrinuissenisdmsu

Usendnanaluamuludnuasaingn e dnismvualiusgvnssnfaanzideudnsausgnlaene

6 Y =

Muaaimuaevegavsulyd Tuiduludsesaansidoutissuan (Paid-up Capital) lisnnd

o Cs

2.5 drupeaaniansy waruTunuddeadidunindans (Net Worth) ag13tiae 200 A1uneaa1sansy

q

Fevadnfntudmalinisamuluguuuudng Piaemzusenaenanelngviiiu

MARKET INTELLIGENCE | 14



ddadi>>

Hagtuainmdseyddsrudlanssneiya/dnindaainisd1uan (Retail Trade
Liberalization Act: RTLA) #3enguanediant (Senate Bill 1840:5B) uazAdsvausys1unsud
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MSME @9azdiasameifeuiu Department of Trade and Industry (DTI) ?faazié]’%’uﬁwquaﬁfuaw
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>> https://www.officialgazette.gov.ph/2022/05/12/executive-order-no-169-s-2022/

Tnedoulaves ”ﬁy,gpLLWﬁulﬁjﬁﬁéfmLTJ@Lmasl,uﬂwﬁumzLﬁaul,"f]u;g’ﬂizﬂaumsszﬁu MSME
DYNUDIUTZNDUME

- Fourlsulyd uwazesueiieatundnsuriuaruinisneldunsulvd
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- TwanduanuSuRaveuvesUAVEuITUlYd (Franchisee)
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Investment Act: FIA) LaznsessUya/in15usn15a15158de (Public Service Act: PSA) 519uA 1Y
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TPYENANKALTEELET LiTRdUASUNITaMUAINAU ST A

MARKET INTELLIGENCE | 15



ddd>

WRUNIWA 102 Vumaun1sasnugsnaunsulydsuemslunautud

dendusznaumsaesinlulszmelng

NZLTIULATOINANNITAAZLATOINNIBUINT > nTunTngaunstyan
U IR MLEAToMNNIENTAMAEUINTS > nsunsndFunstayan
amgidouunsulyd > nsumungsianise

= a ¢ 1 ' & A
onzloumdled > wiheunasesluurazvud
angileuiiiyana > NTURNGIAINITA
Wanwusuaunsulrdvosnuesiulneg

Wrswamauwnsulsdnazlaiwud (Junaden ludedu)

\ 4

MARILATUSAATIINAMY

NUUTEYN NULAREUAT WagiinssAnsiieITesluseRuNuIYIf
Husznauntsuavinamulugaamnssuienilesetngnannssy HoReCA

MguswnsiuiunegwainnudsasunmsatusinUssme o njwelan

-

awugsnaunsulydiruemslunautud

NYUUBIARIUTEN Foreign Investment Act of 1991
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HavsTunsfouiussnounisusuladsedu MSME musdsvesussmBul Executive Order (EO)
169 7 Department of Trade and Industry (DTI) Fsazl@¥uiunesyuatuayuuazavsuselovisneg
AnwuazufiRamdengmneninindndudussiameinsuasiedesiu nandnsidedldiuniseysi
Tngnhgauiiuemsiazel (FDA) a1eld FDA Act of 2009

Anauns U aRnITAwmUIINA1IUTEMA (Foreign Investment Act: FIA) uagnseswUaaiinig
U3Mmsanssne (Public Service Act: PSA) $1auflunguanessrnidnisindeanidsiadunisamu

(Investment Promotions Council)
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